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Model 34 Wide Range Linotypes 


Set Production Records and Cut Costs 
FOR THE "SOUTHEAST MISSOURIAN,” CAPE GIRARDEAU, MO. 


Frank Hohler, Operator: “The 34 is the most flexible machine 
I’ve ever used in my 22 years as an operator. The Quad- 
der cuts a good third off my composing time, and I’ve 
never seen magazines so easy and fast to shift. The 
Thermo-Blo gives us more solid slugs, too—saves a lot 
of time and extra work:’ 


Dorman J. Barks, Superintendent of Composing Room: “All our pre- 
vious records for ad production have been shattered by 
our two model 34’s, and overtime’s been cut a good four 
hours a week. We have plenty of room to expand in these 
machines, too. By that I mean we can add larger faces 
any time we please. I’d recommend the model 34 for any 
newspaper or job printing plant:’ 


Jean Giroir, Operator and Machinist: “I’ve been an operator for 
30 years, and I like the large faces the 34 carries in those 
wide main magazines. I’ve almost forgotten what a pi 
stacker is. And talk about easy maintenance—all I’ve 
given the 34’s in the 18 months we’ve had them is routine 
checkups. The 34 is tops from any viewpoint!” 


Alvin Macke, Business Manager: “We use our 34’s for food-store 
advertising, straight ad display, news heads and ad guts. 
That means quick change from 36 down to 10 point on 
one machine, and 24 through 8 point on the other. Hand 
composition of display has been cut 15%. What’s more, 
the Model 34’s Mohr Lino-Saw saves us 50% on make- 
up and other floor work” 


Brand New Record Breakers and Cost Cutters! The newly engineered Wide Range 
Linotype Models 33, 34, 35, and 36 provide even greater speed of operation and simpler 
maintenance. Ask your Linotype Production Engineer to show you all the advantages 
of these new machines. Mergenthaler Linotype Company, Brooklyn 5, New York. 





¢ LINOTYPE - 


Set in members of the Times Roman, Erbar and Spartan Families 





The Elrod 


gives wide range of strip material 


One Elrod machine produces leads, slugs, border rule and 
base material for mounting cuts, shell casts and electros, 
as well as metal furniture for blocking out and for make- 
up. This wide range of material, from 1-point to 36-points 
in thickness (see illustration below), is available from a 
single machine, and explains why many plants make the 
Elrod the basis of strip material production. 





And what a relief for the compositor always to have enough 
strip material on hand, when and where he needs it! With 
the Elrod on the job, he knows that there will be plenty of 
material to see him through, and so his work proceeds with 
confidence and satisfaction. The pleasant experience of 


satisfied users may be yours also. 


The Elrod is a single-purpose 
machine for producing strip 
material, compact and simple 
in design and mechanism. 


Ludlow Typograph Company 2032 Clybourn Avenue, Chicago 14, Illinois 


Set in members of the Ludlow Karnak family 
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We're happy. Our distributors are delighted. 
We know you'll be pleased . . . and we're sure 
your customers will welcome this important 
change in name. 


Literally hundreds of printers, lithographers 
and engravers have suggested that we adopt the 
name, WESTON BOND, as the watermark and 
brand name for our most popular and widely 
used bond paper. We agree that the name which 
for more than 80 years has been the symbol of 
finest quality rag paper will make it easier to 


ABOUT THIS 
CHANGE IN NAME... 


It means so much to You 
and Your Customers 


identify, easier to remember, easier to sell, buy 
and use. 


So, from now on, when you want the quality 
and the wide choice of weights and colors you've 
always associated with Weston’s Blackstone 
Bond, just ask for ‘‘WESTON BOND.”’ When 
you want to assure your customers that they are 
getting the finest quality 25% rag content bond 
paper for their letterheads, business forms and 
other uses, recommend ‘“‘WESTON BOND.” 


Weston Bonn is made in the complete range of sizes, weights and 
colors formerly available as Blackstone Bond . . . and in two new 
items: Weston Bonp-Lituo Finisn and Weston Opaque Bonn. 
Envelopes to match with ‘‘Grip-Quik"’ instant sealing flap gum. 


Ask Your Weston Distributor For The New WESTON BOND Sample Book. 
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Protect Your Profits _ 
with Chandler & Price 
Equipment 


Streamlined Design... Fast, Accurate Cutting... 
Easy Electrical Control... Packaged Power Unit 


@ From the first day of its introduction 
a few months ago, the Chandler & Price 
37” Automatic cutter has had wide 
acclaim from cutter users as: “This is 
the kind of cutter I’ve always wanted!” 


Truly remarkable in its fast, easy action, 
this automatic cutter provides many 
unequaled features in cutter operation. 
The power unit is complete in itself— 
“packaged power.” Electrical controls 
for fully automatic or semi-automatic 
operation are grouped conveniently at 
the left of the machine. Binder clamp is 
directly driven by a separate motor 
independent of knife bar drive. 


Integrated, fool-proof non-repeat 
devices and two-hand cutting control 
insure safe, speedy, accurate cutting. 


The full length extension tables as 
standard equipment and the wide 37” 
cut with a 3714” length of cutting table 
behind the knife provide ample space 
for jogging and cutting the stock. 


For more details of the superior operat- 
ing advantages and cutting qualities of 
this machine, write for the illustrated 
folder, “C&P 37” 

Automatic Paper 

Cutter. 


THE CHANDLER & PRICE COMPANY 


6000 CARNEGIE AVE. ¢ 


CLEVELAND 3, OHIO 
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CATSKILL 
CANFOLD 

M-C FOLDING 
VELVETONE 
SOFTONE 

ESOPUS TINTS 
ESQPUS POSTCARD 


Offset-Litho .. 
HI-ARTS LITH ow 


HO" -, FF 

ZENAGLOSS OFFSET@C.28, ~ ~« 
LITHOGLOSS CAS. »«. “= 
CATSKILL LITHO -€:1S) ; 

© CATSKILL OFFSET C28 | | 
ESOPUS POSTCARD C.2S. # = 


Coated Papers exclusively since 1888 


Saugerties, N..Y., New York, Chicago 


end specimens of all work y odt NEINWARDS, 345 Madison Aver 
oe 4 





ASHTON 


~ CONTINUOUS FORMS 
and UNIT SET PRODUCTION 


The ASHTON F.11 is a thoroughly modern press — precision engineered, de- 
signed to excel in its field and built for long, uninterrupted service. The press 





illustrated here is built for rubber plate printing (front and back) at speeds up 
to 20,000 impressions per hour, 

Unit construction assures complete versatility. Printing, punching, numbering and 
perforating units can be added without distorting the design of the press. 


Other features include — Precision roller bearing construction — 
Constant, Automatic tension for perfect registration — Register ad- 
justment while press is running—Scale graduated File Hole Punch 
and Dié Wheels—Individual tension springs on each slitter and 
Cross! Perforators adjustable to any position on sheet—There are 
many other features. 


dow’ cost, high speed production of quality printing, write for more 
information on the ASHTON F.11 


TI 


OTTAWA CANADA 
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“Labeling Costs Reduced 15% 


with 


Labels” 


reports Mr. Leo E. Concannon, Treasurer, Cannon Chemical Company, Inc., Cambridge, Massachusetts 


the first bos: 
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ony rubbing... 
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Remember, too, that Pervenac takes 
letterpress or offset equally well, be- 
haves in shipping and storage. Your 


protection ofa. 





N A 


MONEY FOR YOU 











States Mr. Concannon, “Through the use of 
Pervenac heat seal labels, used on the New 
Jersey Pony Label-DR1 machine, we have in- 
creased production speeds to such a point 
where over-all labeling costs have been re- 
duced by 15%. Labels are applied quicker and 
cleaner with Nashua’s Pervenac. There’s no 
wasted time for glue preparation or clean up — 
no worries about controlling glue viscosity. 


Faster —cleaner—ontostay...that’s Pervenac.” 


customers get the eye-appeal and brand 
protection of labels that won’t smear, 
wrinkle or tear at the edges. They 
profit, you profit. Write Nashua or call 


*Registered Trade Mark ae 
your nearest Pervenac distributor. 


Manufactured under patent 2,462,029 


NASHUA GUMMED AND COATED PAPER COMPANY 
NASHUA, NEW HAMPSHIRE 
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STARTING without clutches! 
STOPPING without mechanical brakes 


or clutches! 


REVERSING without use of gears or 


clutches! 


ADJUSTABLE SPEEDS without mech- 


anical transmissions or change of gears! 


JOGGING, INCHING, CREEPING 


without slipping clutches! 
eee from Aa-e. Circuits 


Call your nearest Reliance Application 
Engineer or write today for Bulletin 311 
(V*S Drives through 200 horsepower). 


- «write also for Bulletin 
D-2101 describing the 


Smaller Reliance VxS 
Drive, in sizes from 3/4 
to 3 horsepower. Per- 
forms all the functions 
of mechanical trans- 
missions—electrically! 
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é “Watch me slug Rollo!” 


= 








“Take that, and that, 
and that!” 





with Dayeos you rol 





[--oi! or no! 


Dayco Rollers will not swell from the oils, 
varnish, dyes in oil-base inks. They keep true 
—in tack, diameter, softness. 

For proof, just soak a Dayco Roller in oil 
overnight. Wipe it off the next morning, 
measure it and you'll find the same diameter 
and printing qualities, unimpaired. 

They’re weatherproof, too. For this is the 
roller that threw the weather-man out of the 
pressroom—made the seasonal changeover 
to “special” rollers as dated as red flannels. 
Daycos work perfectly, round the calendar 
—like no roller you’ve ever had! If you’re 
plagued by roller troubles, get Daycos and 
you'll roll regardless—of inks, hot or cold, 
humidity. 


DAYTON RUBBER COMPANY, DAYTON, CHIO 


Dayton hulapexc 


PIONEERS OF IMPROVEMENTS FOR BETTER PRINTING 
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ERM, 
BOND 


Cv Leads the way... 


to the 16 other distinct Hammermill grades you can 


recommend for a wide variety of profitable jobs 


HAMMERMILL BOND—‘‘The best 
known name in paper’’... for 
40 years the first choice of 
America’s businessmen for 
letterheads and forms. 


HAMMERMILL SAFETY—For 
checks, gift certificates, poli- 
cies—any document with 
“money value’—ideal for 
many quick, profitable orders. 





COCKLETONE BOND—For dis- 
criminating letterhead users 
..this snow-white paper has 
the heavy quality feel, crackle 
and snap of expensive papers. 


HAMMERMILL OFFSET—Pro- 
vides sparkling illustrations, 
customer satisfaction... 
doesn’t curl, fuzz, wrinkle. For 
offset or letterpress printing. 


WOAMME MATTE Ghb ae sed 











HAMMERMILL DUPLICATOR— 
Fast and easy to print...opens 
way for tie-in orders with 
other printing... time-saver 
and money-maker. 


A nM MERA 7 
COVER 


ay 


HAMMERMILL COVER — In wide 
choice of attractive colors to 
put sales punch and long life in 
catalogs, booklets and other 
important mailing pieces. 





HAMMERMILL MIMEO-BOND — 
Helps you get orders for 


OTHER BUSINESS-BUILDING PAPERS 
IN THE COMPLETE HAMMERMILL LINE 


Management Bond * Hammermill Dura-Glo Cover 


* Hammermill 











Opaque * Hammermill Bristol * Whippet Bond * Whippet Mimeo- 


mimeo headings along with ; 
graph * Whippet Ledger * Deeplake Index * Deeplake Post Card 


letterhead jobs... lies flat, 


feeds smoothly, no offsetting. NOTE: The offer of these FREE sample books is open only to members 


of the Graphic Arts. Let us know which ones you'd like, but please make 
your request on your business letterhead. 





Hammermill Manual to help 

you select the RIGHT grade, 

weight, finish, color, size for 
each specific printing job. 


HAMMERMILL LEDGER— Favor- 
ite with accountants and au- 
ditors for 37 years...favorite 
with pressmen and rulermen 
for faster, cleaner production. 





Hammermill Paper Company 
1601 East Lake Road, Erie 6, Pa. 


Please send me—FREE—the new 
‘“‘Hammermill Manual of Paper Information.” 


Name. 





Position 
(Please write on, or attach to, your business letterhead. ) 





IP-MAY 
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And This Tells You 
It’s a Fine Paper... 


SMOKING COMPARTMENT, MERCHANTS LIMITED, THE NEW HAVEN RAILROAD 


The superior qualities of 
McLaurin-Jones printing, 
packaging and specialty papers 
are deep-rooted in generations 
of proud skill. Precision- 
engineered and endowed 
with thoroughbred 
performance, these famous 
papers enjoy the highest 
confidence of the printing 
and packaging industries. 


Among the wide range of McLaurin- 
Jones papers, famed for their ex- 
cellence, are: Waretone, mirror- 
finish coated paper for printing, 
label, box covering, cover and 
postcard work. Guaranteed Flat 
Gummed Papers for labels, seals 
and stickers. Old Tavern Gold and 
Silver Metallics for labels, box 
work and printed pieces. Relyon 
Reproduction Paper for the print- 
ing trade. A full line of Sealing 
Tapes, Stays, and Gummed Cam- 
brics for boxes, cartons, and 
containers. 


LET US HELP YOU WITH YOUR PROBLEMS ON SPECIAL COATINGS AND GUMMINGS — 
TECHNICAL, INDUSTRIAL, SPECIFICATION AND CHART PAPERS 
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Has adjustable bed and pow k 
for pulling acetate or glassine ‘tra 
parencies as well as black on whif 
reproduction proofs. 


Save Press Time and Labor Time! 
Save on Over-all Costs . . .with 
Vandercook Pre-Press 


How else can you increase production and reduce your costs except 
by adopting more efficient methods? Surely you can’t make savings 
on materials or wages. Nor can you probably make any substantial 
cuts in your plant overhead. 


For this reason, we believe that Vandercook Pre-Press can help you 
speed up production in all departments ... give you more printed 
sheets from your presses ... and enable you to improve your quality. 
Why not ask us for further information? 








ERCOOK 
ANTE PRESS 





VANDERCOOK & SONS, INC. J se 


900 North Kilpatrick Ave., Chicago 51, Illinois 24 > es ea 


largest Producer of Proof Presses and other Pre-Press Equipment for Letterpress, Offset and Gravure 





In Kimberly-Clark paper- making... 


79 Quality Checks Mean 
Finer Printing for You! 





BALSAM AND SPRUCE LOGS—READY FOR THEIR DRAMATIC TRANSFORMATION 
INTO QUALITY-CONTROLLED KIMBERLY-CLARK PAPER! 


Now you can make every impression 
a far better impression — without an 
increase in printing cost! For at 
Kimberly-Clark, the industry's most 
complete quality control system as- 
sures premium quality press perform- 
ance and reproduction — at the cost 
of ordinary paper! 

You'll see new whiteness and bright- 
ness, feel new smoothness, in all four 
Kimberly-Clark papers. In make- 


ready, on large or small presses, 


youll discover new economy and 
dependability. Finally, in comparing 
reproduction with that of any other 
paper, at any price, you'll agree 
there’s a striking new difference in 
the quality of printing achieved— 
with less waste. 

So, regardless of your paper re- 
quirements — for long runs or short 
runs, advertising pieces, magazines 
or house organs —look to Kimberly- 
Clark for printability at its best. 


Cooked to a pulp! Wood chips, cooked 10 hours 
in acid liquor, form laps of sulphite pulp. Added 
to this basic paper ingredient are rugged LongLac 
sulphate fibers to provide a new, smoother print- 
ing surface, greater folding endurance, brilliant 
new whiteness that /asts. 


Hot off the machine! Precision-coated paper 
winds off paper machines turning out 500 tons a 
day. Only the highest grade white “face-powder” 
clays are used in the coating process; and with 
the new formula, Kimberly-Clark provides even 
more uniform ink reception, brighter, sharper 
reproduction than ever before. 


An ounce of prevention! Gloss meters measure 
surface contour and gloss of each lot of paper. 
There are many other checks, too—79 in all— 
constituting the industry’s most extensive quai- 
ity control system. That’s how it’s known each 
Kimberly-Clark paper gives the press perform- 
ance and reproduction of a higher-priced sheet. 





Before choosing any printing paper — Look at Kimberly-Clark coated papers 


New HIFECT* Enamel with sulphate- 
cooked fibers added. Permanence, foldabil- 
ity, dimensional stability make Hifect ideal 
for covers or any fine letterpress printing. 


New LITHOFECT* For offset printing. 
Provides a moisture-and-pick-resistant 
coating. Offers outstanding foldability. Ren- 
ders colors without loss of density. 


New TRUFECT* Whiter, smoother, folds 
even better than before. Trufect, for letter- 
press, offers faster ink setting time, greater 
press dependability, finer reproduction. 


New MULTIFECT* An economy sheet 
for volume printing. Now Multifect has 
added strength, better foldability, greater 
uniformity ream-on-ream than ever before. 


KIMBERLY- CLARK 


CORPORATION 
NEENAH, WISCONSIN 


*T.M. REG. U.S. PAT. OFF. 
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AN INDEX FOR 
EVERY USE! 


That is only another way of saying, 
“If you have an indexing problem 
you want to lick, see Aigner.” It 
makes sense, for the G. J. Aigner 
Company is the world’s leading 
manufacturer of indexes and index 
systems. We've been in business for 
over 40 years and by now the word 
has gotten around that the G. J. 
Aigner Company has the data and 
facilities to produce any type of 
index anyone could want. 


One of our customers—a printer by 
trade—got the word the other day. 
He came in for help on the indexing 
of a catalog job he was after. The 
job included the complete printing 
of 1000 catalogs of 250 pages each. 
He was the only printer who fur- 
nished a complete quote—including 
indexes. He got the job. G. J. Aig- 
ner did the indexing and billed the 
printer; he added on his normal 
mark-up and shipped his bill off to 
the client. Everyone was happy— 
except the printers who didn’t get 
the job. 


If you have ever missed out on a 
bid because you failed to furnish a 
complete quote, call or write the 
G. J. Aigner Company and see how 
we can help you give your clients 
a complete service. We have two 
large plants to serve you. You'll 
find the addresses listed below. 


ae 


Sl doe 


Simin 418 S. Clinton Street 
New York: 97 Reade Street 











MESSAGES THAT MADE HISTORY + COPYRIGHT 1951+ GILBERT PAPER COMPANY 


Three cheers for Ptolemy eee 


The gentleman above is recording what a fine fellow Ptolemy is. Though 


the message was strictly “puff” it became important 2000 years later . . . for on 


that one stone the same message was carved in three languages . . . Greek, 
and two forms of Egyptian hieroglyphics. 

The stone turned up again in 1799. In the interim all knowledge of 
hieroglyphics died out. A Frenchman, Champollion, from the Greek 
inscriptions, deciphered the hieroglyphics, 
making possible the fascinating study 
of the Pharaoh’s civilization. 

Your customers are not particularly 
interested in what future historians 
will make of their business corre- 
spondence. They are concerned in 
having their correspondence reflect 
the quality of their product or service. 
That is why so many printers, engrav- 
ers and lithographers recommend 
Gilbert new-cotton-fibre-content 
Papers. These papers are unsurpassed 
for printability, crisp feel, and 
sparkling cockle finish. 

Leading paper merchants carry 
Gilbert Quality Papers. Ask 
for samples. 


“Guibert 


PAPER COMPANY 


ge: ae 
BOND * ONIONSKIN * LEDGER 
INDEX BRISTOL * MANUSCRIPT COVER * VELLUM * SAFETY 
REPRODUCTION * BANKNOTE PAPERS 


-pe* 


A good letterhead is always better-printed on a Gilbert Bond 
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Binest printing costs less 


for Eastern Air Lines... ™ 





.- thanks to the revolutionary economy 


of (cicoldated Enamel Papers 





Like most businesses today, Eastern Air Lines 
is faced with the problem of keeping printing 
costs down and quality up. And, like a great 
many printing users, large and small, Eastern 
found that a switch to Consolidated Enamel 
Papers helps both ways. 

By specifying Consolidated Enamel Papers 
for its colorful timetables, Eastern gets the 
premium paper qualities that assure crisp, 
attractive printing. Yet, thanks to the revo- 
lutionary papermaking method which Con- 


solidated pioneered, Eastern realizes savings 
of 15 to 25% below the cost of old style 
premium-priced enamel papers! 

Alert printers everywhere are taking ad- 
vantage of this same economy to win extra 
business through lower estimates. We suggest 
that you compare Consolidated’s cost and 
printing qualities with those of any enamel 
you are now using. Your Consolidated paper 
merchant will be glad to furnish trial sheets 


without obligation. 





quality at lower cost 

is the direct result of 

the enameling method 
which Consolidated 
pioneered. Operating as a 





~A ENAMEL 
PAPERS 


PRODUCTION GLOSS e MODERN GLOSS e FLASH GLOSS 
CONSOLIDATED WATER POWER & PAPER COMPANY e Makers of Consoweld — decorative and industrial laminates 
Main Offices: Wi in Rapids, Wi in e Sales Offices: 135 So. La Salle St., Chicago 3, Illinois OC.W. P. & P.Co. 
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Lawton Culler Q 


LAWSON 


APRIL 19510) 


LAWSON 


APRIL 1949 


set new production records for 
PYRAMID BINDERY 


FLAWSON 


APRIL 1948 











Mr. Carl Vergano, President of Pyramid Bindery, The speed, accuracy and dependability of his 


New York, wanted the most modern improve- Lawson 39’ Cutter led to the purchase of two 


ment in paper cutting machinery —the Lawson additional Lawson Cutters—the 46” and 52”, 


Electronic Spacer—and got it... by attaching the and Mr. Vergano says his ‘‘Lawson Team” is set- 


Electronic Spacer to his Lawson 52’ Cutter. ting new production records for Pyramid Bindery! 


WRITE TODAY for illustrated folders describing the Lawson new Series ‘‘V’’ Heavy Duty 39’’ Automatic, 


the 46” and 52” Hydraulic Clamp Cutters and the revolutionary Lawson Electronic Spacer Cutter. 


EXCLUSIVE DISTRIBUTORS © SALES and SERVICE 
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Challenge 265-305 
POWER PAPER CUTTERS 


Don’t say you can’t afford a power paper cutter 





HANDCLAMP 
POWER MODEL 










until you’ve priced the new Challenge 265 and 






305 Hydraulic Power Cutters. They are 






<< ee = made in two models — full hydraulic 






with hydraulic clamp and knife — 






hand clamp with hydraulic knife bar. 






Both models have a two-hand safety 






control. Each model is built in two sizes, 


26% -inch (265) and 30%4-inch (305). 






Hydraulic power units are also 






available for any Challenge Lever 


Cutter (Serial C-10,000 and over) to 







convert to either hydraulic knife 






power or full hydraulic (knife 






and clamp) power. 











Decide now to have power cutting in your 











FULL HYDRAULIC 


oe Se plant. Get details and low prices at once. 





RY COMPANY 


Over 50 Years in Service . 
Of the Graphic Arts 











TRADE-MARK ® 


DEALERS IN ALL PRINCIPAL CITIES | 
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“Please, can’t we just 
finish this chapter?” 


ie homes all over America, books are mak- 
ing vital contributions to better living. And, 
in spite of competition from other fields, this 
increasing appetite for books of all kinds has 
built a three hundred million dollar industry. 

For more than fifty years, Oxford Papers 
have played an important part in this expan- 
sion. They have helped make books more read- 
able, more attractive — from school and sci- 
entific texts to best sellers. 

Oxford Papers also enhance the appeal of 
book jackets, announcements, direct-mail and 
other printed selling that so ably promote the 
vast output of the industry. 

If you print or publish books, or are con- 
cerned with increasing their sales, Oxford 
Papers will help you produce more effective 
results, by letterpress, offset or rotogravure. 


XFORD PAPERS 
Help Build Sales 


OXFORD PAPER COMPANY Arak OXFORD MIAMI PAPER COMPANY 
230 Park Avenue, New York 17, N. Y. ~% 35 East Wacker Drive, Chicago 1, Il. 


Mills at Rumford, Maine, and West Carrollton, Ohio 




















XFORD PAPERS 
Help Build Sales 


Because good printing plays a part in your business, you 
ought to know this basic fact about Oxford Papers — 


Our reputation for quality has been built on fifty years of 
concentrated experience in producing papers exclusively for 
printing and converting. That is why you can rely on Oxford 
Papers for finest results by letterpress, offset or rotogravure. 


* * * 


IT PAYS TO ASK FOR — AND USE THESE FINE OXFORD AND OXFORD MIAMI PAPERS 


COATED PAPERS UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 


Polar Superfine Enamel 

Maineflex Enamel 

Maineflex Enamel Cover 

Maineflex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel 

Engravatone Coated 

Coated Publication Text 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. 








Albany, N. Y. 
Atlanta, Ga. 
Augusta, Maine . 
Baltimore, Md. . 
Bethlehem, Pa. . 
Boise, Idaho . 
Boston, Mass. 
Buffalo, N. Y. . 
Charlotte, N. C. 


Chicago, III. 


Cincinnati, Ohio . 


Cleveland, Ohio 
Columbus, Ohio . 
Dayton, Ohio 


Des Moines, Iowa 
Detroit, Mich. 
Fresno, Calif. 
Hartford, Conn. 


Jacksonville, Fla. 
Kalamazoo, Mich. 
Kansas City, Mo. . 
Knoxville, Tenn. 
Lincoln, Neb. . 
Little Rock, Ark. 


Los Angeles, @alif. 
Louisville, Ky. 
Lynchburg, Va. . 


Memphis, Tenn. . 
Miami, Fla. . 
Milwaukee, Wis. . 


Nashville, Tenn. . 
Newark, N. J. 


New York, N. Y. . 


Oakland, Calif. . 
Omaha, Neb. . . 
Philadelphia, Pa. . 


Phoenix, Ariz. . 
Pittsburgh, Pa. . 


Portland, Maine . 
Portland, Ore. 
Providence, R. I. 
Richmond, Va. 
Rochester, N. Y. 


St. Louis, Mo. . 


St. Paul, Minn. 


San Diego, Calif. 


San Jose, Calif. . 
Seattle, Wash. 
Sioux City, Iowa . 
Spokane, Wash. 
Springfield, Mass, 


Stockton, Calif. . 
Tacoma, Wash. . 
Tampa, Fla. . 
Toledo, Ohio . 
Tueson, Ariz. , 
Washington, D. C. 
Worcester, Mass. . 





Chattanooga, Tenn. . 


Indianapolis, Ind. . 


Long Beach, Calif. 


Manchester, N. H. . 


Minneapolis, Minn. . 


New Haven, Conn, . 


Sacramento, Calif. . 
. Shaughnessy-Kniep-Hawe Paper Co. 


San Bernardino, Calif. 
Salt Lake City, Utah . 


San Francisco, Calif. . 


Nation-wide Service 


Through Oxford Merchants 


W. H. Smith Paper Corp. 
Wyant & Sons Paper Co. 

. Carter, Rice & Co. Corp. 
. The Mudge Paper Co. 


. Wileox-Walter-Furlong Paper Co. 


. Blake, Moffitt & Towne 
Carter, Rice & Co. Corp. 
. Franklin-Cowan Paper Co. 


Caskie Paper Co., Ine. 
The Charlotte Paper Co. 


. Bond-Sanders Paper Co. 


Bermingham & Prosser Co. 
Bradner, Smith & Co. 
The Whitaker Paper Co 


. The Johnston Paper Co. 
The Whitaker Paper Co. 


The Cleveland Paper Co. 
. Scioto Paper Co. 


. Cincinnati Cordage Co. 
The Whitaker Paper Co. 


Bermingham & Prosser Co. 
Chope Stevens Paper Co. 
Blake, Moffitt & Towne 
Green & Low Paper Co., Inc. 
. MacCollum Paper Co. 

. Jacksonville Paper Co. 
Bermingham & Prosser Co. 

. Bermingham & Prosser Co. 
Louisville Paper Co. 
Western Newspaper Union 

; Roach Paper Co. 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Louisville Paper Co. 

. Caskie Paper Co., Ine. 

. C. H. Robinson Co. 

- Louisville Paper Co. 

. Everglades Paper Co. 


. Allman-Christiansen Paper Co. 
Sensenbrenner Paper Co. 


. Wilcox-Mosher-Leffholm Co. 
. Bond-Sanders Paper Co. 

. Bulkley, Dunton & Co., Ine. 
. Bulkley, Dunton & Co., Ine. 


. « Baldwin Paper Co., Ine. 
Bulkley, Dunton & Co., Inc. 
Green & Low Paper Co., Ine. 
Miller & Wright Paper Co. 
The Whitaker Paper Co. 


. Blake, Moffitt & Towne 
Western Paper Co. 

o - » « « “« @entic Paper Co: 
Wilcox-Walter-Furlong Paper Co. 
. Blake, Moffitt & Towne 

. General Paper Corp. 

Brubaker Paper Co. 

. . C. H. Robinson Co. 

Blake, Moffitt & Towne 

Carter, Rice & Co., Corp. 
Cauthorne Paper Co. 

Genesee Valley Paper Co. 

. Blake, Moffitt & Towne 


‘obey Fine Papers, Inc. 
Inter-City Paper Co. 
Blake, Moffitt & Towne 

. Western Newpaper Union 
Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Western Newpaper Union 
Blake, Moffitt & Towne 
Bulkley, Dunton & Co., Inc. 


(Div. of Carter, Rice & Co. Corp.) 


Mill Brand Papers, Ine. 

. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 

. Tampa Paper Co. 

Paper Merchants, Inc. 

. Blake, Moffitt & Towne 

. The Mudge Paper Co. 

» « « « »« ©, A. Esty Paper Co. 
(Div. of Carter, Rice & Co. Corp.) 


OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, IIl. 


MILLS AT RUMFORD, MAINE AND WEST CARROLLTON, OHIO 
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Cutter Robert Nicol, Globe Ticket Company’s Philadelphia 
plant, using Disston ‘‘866”’ Knife to cut ticket strips to size. 


Globe Ticket Co. prefers 


DISSTON EX23 


PAPER KNIVES 
for cleaner cutting—longer life! 


World’s largest producer of tickets, transfers, 
and tags! In one year, the Globe Ticket Com- 
pany’s seven modern plants produce enough 
street railway transfer tickets alone to form a 
paper strip two inches wide and 400,000 miles 
long—enough to reach sixteen times around 
the earth! 

And in Globe’s plants, you'll find Disston ‘‘866” 
Paper Knives doing the heavy-duty precision 
cutting. Globe Ticket Company is typical of 
many leading companies who rely on the 
Disston ‘‘866” Knife for best results. 





Close-up of ‘‘866”’ Knife cutting ticket lift. Note that 
concave, taper-ground face does not stick when cut- 
ting high lifts; uniform grinding gives precision- 
sharp cutting edge over entire length of blade. 


And no wonder! This knife is especially designed 
to meet modern production needs: An inlaid, 
hardened steel face on a soft steel back combines 
the finest cutting steel with shock-resistant 
backing steel by means of Disston’s unique firm- 
bond welding process . . . produces a knife with 
a sharper, tougher edge. And Disston’s own steel 
used in the ‘‘866” Knife is specially heat-treated 
to stand up under the longest, heaviest use! 
Take a tip from industry leaders! Make your 
next paper knife a Disston ‘‘866’’ Knife. 


Order from your Disston Distributor 





FIGHT, 
waste 


HENRY DISSTON & SONS, INC. 


589 Tacony, Philadelphia 35, Pa., U.S.A. 
In Canada, write: 2-20 Fraser Ave., Toronto 3, Ont. 


PAPER KNIVES * CIRCULAR PERFORATORS AND SLITTERS * COMPOSING ROOM SAWS 
STEEL RULE * CYLINDER JACKETS AND PRESS PLATES + FOUNTAIN & DOCTOR BLADES 
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step up 
production 





..even more profitable to 
operate than the old V-36 


“Michie 






for every 


plant... 


More than 90 per cent of all the jobs in 
the average printing plant can be handled on the V-50 Vertical — 
handled faster, more efficiently and more economically. Numerous 
improvements in the new V-50 have increased running speed — cut 
makeup, washup and changeover time. Write for Brochure No. 
1007B for full information on how the new V-50 can lower your 
costs — increase your profits. 


MIEHLE PRINTING PRESS & MANUFACTURING (0. 


CHICAGO 8, ILLINOIS 





leadership 
is our 
heritage 











SAM BINGHAM SON | 


ont 


daily serves printers in 31 states 


With 19 modern factories making rollers 
for use today on today’s presses . . . 


And over 5 generations of top-flight service 
to the printing industry . . . 


Our reward is the faith of thousands of 
American printers who swear by 

Sam’! Bingham’s Son Mfg. Co. rollers 
and our ability to deliver 


“The Right Roller—Right Away!” 


IT’S NOW TIME TO GET 
YOUR COMPOSITION 
ROLLERS READY FOR 


SAM'L BINGHAM’S SON MFG. CO. SUMME R USE 


MANUFACTURERS OF SHIP YOUR OLD ROLLERS TO THE 


PRINTERS’ ROLLERS FACTORY. MOST CONVENIENT TO YOU 
LITHO-OFFSET ROLLERS 


Atlanta 
Chicago 
Cincinnati 
Cleveland 
Dallas 
Des Moines 
Detroit 
Houston 
Indianapolis 
Kalamazoo 
Kansas City 
Minneapolis 
Nashville 
Let us serve you too! Oklahoma City 
There’s a factory Pittsburgh 
near you. St. Louis 
St. Paul 
Springfield, O. 
Tampa, Fla. 


MAKERS OF pusser- non. MeLtaBle- FABRIC-COVERED- ROTOGRAVURE - OFFSET + COMPOSITION » VARNISH-LAcauER- Graminc ROLLERS 
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EASY ON THE PRESS... 


EASY ON THE EYES..@ 
@ 


INTERNATIONAL 


TICONDEROGA *. 





TEXT 








Easier on the budget, too! When you choose from Ticonderoga Text’s seven 
watermarked colors plus Cream and Brite White, production costs go down. 
Available with laid or wove surface, deckle or plain edge, with envelopes to match. For your next letterpress 
or offset or gravure book jacket, program, menu, announcement or brochure, specify 


Ticonderoga Text or Ticonderoga Text, Coverweight. 


INTERNATIONAL PAPERS 


for printing and converting 


For Items Not Advertised, Write THE INLAND PRINTER'S ‘Readers’ Service” 
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STYLE $ for cutting 
or trimming type- 
high stereos and ma- 
chine-cast furniture. 


STYLE B for cutting 
copper, zinc and 
brass plates and brass 
rule. 


STYLE L for cutting 
Lino, Intertype, and 
Ludlow slugs, and 
shell stereo plates. 


STYLE W for cutting 
wood only — blocks, 
furniture, reglet, etc. 


Tw 5 standard ‘Red Streak” 


Saws bring Simonds famous smooth, 


fast cutting to printers, newspapers, stereotypers, en- 


gravers and electrotypers. Each style saw is designed 


for a particular job... is made to the exact specifica- 


tions of each machine manufacturer and is generally 


signed for cutting 
copper but suitable 
for printer's ali- 
around use. 


available from stock. Special saws 
promptly made to order. Buy through 
your supply dealer or the nearest 


Simonds office. 


SIMONDS 
SAW AND STEEL CO, | 


Branch Offices in Boston, Chicago, 
San Francisco and Portland, Ore. 
Canadian Factory in Montreal, Que. 
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J TEST IT YOURSELF 


A 


or 


@ Accept our invitation to test Nekoosa Bond your- 
self. Fold it. Erase on it—type on it—write on it. As a printer, you 
will appreciate its unusual strength, its smooth surface-sized finish. 
Then give Nekoosa Bond the most important test of all. Print on it. 
Letterpress or offset, you can’t get better reproduction—or faster, 
more trouble-free runs. That’s why—when it comes to letterheads 
and most other office stationery—America does business on Nekoosa 


Bond. Nekoosa-Edwards Paper Company, Port Edwards, Wis. 


RY ‘ 
< wis 
ne 
\t 
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I. Noslippageor streaks... .less plate wear. 
Exclusive floating impression . . . no 
bearer contact... true kiss touch. 





No register-ruining vibration. Low 
center of gravity...sturdy construction. 


Fast, efficient wash-up. Unique built- 
in wash-up device with single-lever 





operation ... finest inking system ever 
put on an offset press. 


Smooth, quiet performance. Helical 
gears on main drive and in all critical 





places in the press. 


Pressure regulated to .0O1 in. between 
blanket and impression cylinder, paral- 
leling from operating side even while 
press is running...thanks to exclusive 
parallel cylinder setting device. 


Bijur high-pressure automatic lubrica- 
tion at all major points. 


Automatic stream suction pile feeder. 


Abundant press protection. Ample de- 
tectors, calipers and trips. 


Perfectly jogged sheets. Latest type 
of chain delivery with chains running 
on solid track guides. 


You're the winner 
Mann Sheet-Fed Offset Presses. Seven wh All you buy Ma nn fe S Ses 
one-color. Six two-color (for sheets 22 


in. x 34 in. to 43 in. x 65 in.) A sheet- 
fed perfecting press (38 in. x 53% in.) 








American Type Founders 


200 ELMORA AVENUE, ELIZABETH B, NEW JERSEY 


Branches in Principal Cities 


Manufacturers of Kelly Presses, Little Giant Presses, Chief Offset Presses, 
ATF-Webendorfer Web-fed Offset Presses and AT F-Klingrose Gravure 
Presses, Foundry Type and Process Cameras. Distributors of Mann 
Offset Presses, Challenge, Chandler & Price, Hamilton, Rosback and 
Vandercook Equipment for Composing Room, Pressroom and Bindery. 











To Every Management Seeking Better Methods of Distribution 








When time counts, count on Airfreight! 


Gain extra production days— ~ 
better distribution through air shipments 


AMoNG the countless benefits of Airfreight, economy 
of time is, by far, the most significant. Through it, 
printers have acquired better control over the distri- 
bution and releasing of dated material. They’ve been 
able to schedule extra days for production that were 
formerly required for slow-moving surface shipments. 
As a result, they now compete on a more equal basis 
in distant cities with local printers. 


More than balancing the transportation charges, 
these are benefits that can affect every phase of your 
operation. In case after case, the speed and service of 
Airfreight has enabled firms to lower appreciably their 
overall cost of doing business. 

Let an American Airlines representative tell the 
story of this modern form of transportation in terms 
of your business. You have yet to explore your full 
potential until you’ve explored the benefits of Air- 
freight. Write to American Airlines, Inc., Cargo Divi- 
sion, 100 Park Avenue, New York 17, New York. 


AMERICA’S LEADING airuine— AMERICAN AIRLINES INC. 


For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 





SALES 
OFFICES 


\ | RTHWES] eu 
20 N. Wacker Drive 
THE PAPER COMPAN Y,, MINNEAPOLIS 2 


Foshay Tower 











CLOQUET, MINNESOTA ST. LOUIS 3 
Shell Building 





Nhat Pegpeed Seypos Aleups Mbe Goad Print Beer 


= 


NORTHWEST BOND °¢ NORTHWEST LEDGER °* NORTHWEST MIMEO BOND 
NORTHWEST DUPLICATOR * NORTHWEST OFFSET * NORTHWEST INDEX BRISTOL 
NORTHWEST POST CARD * KLO-KAY BOOK * KLO-KAY LABEL * MOUNTIE LABEL 
MOUNTIE BOOK °* MOUNTIE OFFSET °* MOUNTIE TEXT °*© CARLTON BOND 
CARLTON LEDGER °* CARLTON MIMEOGRAPH °* CARLTON DUPLICATOR 
NORTH STAR WRITING * NON-FADING POSTER 


ENVELOPE PAPERS NORTEX WHITE © NORTEX BUFF * NORTEX GRAY * MOUNTIE *© CARLTON 


PAPETERIES * DRAWING * ADDING MACHINE ° REGISTER * LINING * GUMMING 
COATING RAW STOCK ° CUP PAPER 








NORTHWEST 


PAPERS 


THE NORTHWEST PAPER COMPAWNY CLOQUET, MINNESOTA 















THE LEADING BUSINESS AND TECHNICAL JOURNAL OF 
THE WORLD IN THE PRINTING AND ALLIED INDUSTRIES 


a\" 





J. L. Frazier, Editor 


land 


FOR MAY °* 1951 
VOL. 127 * NO. 2 





sThrinter 





How Do You Rate With Suppliers? 
Now Is the Time to Find Out - 2 ofcce 7. actos 


@ FoR THE past several years, print- 
ers have concentrated largely on 
building up sales volume as a means 
of obtaining greater profits. While 
any shop must sell in order to grow, 
today’s supply outlook points up the 
fact that smart buying is just as 
important as progressive selling. 
Continuing mobilization means that 
shortages will become more pro- 
nounced as time goes on. The printer 
who is unable to obtain necessary 
replacement equipment or regular 
quality paper and ink will be at a 
distinct disadvantage. 

That’s why it’s important for all 
print shops to make sure immedi- 
ately that they’re getting maximum 
co-operation from their sources of 
supply. What can you do now to in- 
sure delivery of your full share of 
supplies in the future? The two 
paramount considerations are to 
play fair with your supply sources, 
and to make a conscious effort to- 
ward establishing better relations 
with them. 

You may be one of those people 
who. more or less unconsciously 
takes a superior attitude when mak- 
ing purchases. “I hold the whip 
hand now,” this sort of person seems 
to be thinking. “The other guy’s try- 
ing to get my business, so I’ll just 
play it a little coy and see what kind 
of a salesman he is.” Such an atti- 
tude only breeds distrust and un- 
friendliness. You want confidence 
and co-operation. Remember that 
your suppliers can be of assistance 
in many ways—from helping with 
production problems to lining up 


new accounts. It pays to cultivate 
them instead of acting as though 
you don’t need their services at all. 

Giving suppliers a square deal 
means much more than simply pay- 
ing invoices as they fall due. Short- 
ages multiply their difficulties even 
more than your own. Every jobber, 
wholesaler, and manufacturer’s rep- 
resentative must consider his own 
sources of supply just as you do. 
When quotas are imposed, he’s got 
to keep everyone happy to the best 
of his ability despite the fact that 
he can obtain delivery on only a por- 
tion of the goods he orders. 


The Supplier's Viewpoint 


Hoarding hard-to-get materials 
may seem to be a perfectly intelli- 
gent step on your part, providing 
you’ve got the capital and storage 
space. Before you do so, however, 
put yourself in the supplier’s shoes 
to see just how he’s going to be 
affected. You may give him a very 
good story about needing the mate- 
rials desperately and if he’s the 
right kind of a fellow he’ll make 
every effort to get them for you. 
Another of his customers will be 
forced to go without, because there 
is barely enough for everybody at 
best. The supplier finds out you’re 
stockpiling at his expense and de- 
cides that he’ll never do another 
favor for you no matter how press- 
ing the emergency. 

The same principle applies to 
pyramiding orders. Shortly after 
the last war, many people put their 
names on various automobile deal- 


ers’ lists in the hope of eventually 
getting a car. You can’t afford to 
adapt that policy to a print shop be- 
cause you’re not just making a sin- 
gle purchase—you are buying a 
constant stream of supplies. 

While it’s true that you have a 
legal right to cancel an order be- 
cause it’s been filled elsewhere and 
you no longer need it, the cancella- 
tion puts you in a very bad light. 
Next time you may want the order 
filled at all costs, but some other 
printer will be given first chance 
and you’re out in the cold. In short, 
it’s not just a patriotic duty to 
avoid hoarding and placing many 
more orders than you actually need. 
It’s the only way to keep on good 
terms with your suppliers and make 
sure of their support if things really 
get rough. 

Needless to say, this is no time 
for price chiseling or demands for 
special concessions. Such tactics are 
foolhardy even during periods of 
normal supply. The print shop oper- 
ator who attempts to sell on the 
basis of quality, and purchases by 
price alone can never hope to gain 
the confidence of other people. When 
you’re quoted a lower unit price on 
the basis of a quantity purchase, 
don’t try to apply the same price to 
smaller lots. Paying invoices on 
schedule gives you the advantage of 
a cash discount, but you’re not en- 
titled to deduct 2 per cent on a 
ten-day bill if you wait until the fif- 
teenth day before you remit. Several 
firms have discontinued cash dis- 
counts just because their customers 
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insist upon writing checks for less 
than the invoice amount even when 
paying a month or more late. 

Every effort should be made to 
help the salesmen who call at your 
shop. Get out of the bad habit of 
patronizing them—they’re in a posi- 
tion to do you a lot more good than 
you can ever perform for them. A 
salesman who goes to the trouble of 
making an appointment does so for 
only one reason: he wants to save 
time. If you recognize this fact and 
enable him to get his business trans- 
acted without any delays he’ll look 
forward to calling on you again. 

There’s a temptation to spread 
purchases pretty thin in order to 
maintain contact with as many sup- 
ply concerns as possible. Although 
it’s certainly desirable to be re- 
garded as a good customer by sev- 
eral suppliers, you can’t do this by 
placing inconsequential orders. It’s 
far better to group your purchases 
in each class so your account will be 
well worth keeping. Otherwise sales- 
men will pass you by in favor of 
other printers who have given him 
more business. 


There are a lot of disadvantages 
to being on the road, and one of 
them is lack of anything to do in the 
evening. Invite out-of-town sales- 
men to dinner or a party—show 
your appreciation for good treat- 
ment. This doesn’t mean that you 
should let friendship motivate your 
buying habits, but it’s certainly a 
big help in maintaining the most 
cordial relationships possible. 

Whenever you get a chance, make 
the salesman look good to his boss. 
Few of us hesitate to register com- 
plaints at the slightest opportunity, 
yet we’re inclined to be lax on pass- 
ing along a well deserved compli- 
ment. Why not switch over from a 
negative to a positive attitude and 
demonstrate our goodwill? 

Whenever the opportunity pre- 
sents itself, get acquainted with 
people other than the salesmen in 
supply organizations. The more peo- 
ple one knows, the better friend he 
will be considered. In establishing 
these contacts, however, be careful 
not to go over the salesman’s head. 
Let him handle those matters for 
which he’s responsible. 





In the final analysis, his job of 
selling to a print shop is not much 
different than your job of selling 
printed matter to the public. Per- 
haps your best approach is to treat 
your sources of supply just the way 
you like to have customers treat you. 


British Labor Status 


Opposition to additional recruit- 
ment to the printing industry in 
Britain shown by trade unions is 
alarming the employers. Remember- 
ing prewar unemployment, the un- 
ions are reported to limit the intake 
of printers. Owners point to the vol- 
ume of work now going abroad. An 
analysis of current recruitment in 
Britain compared with 1939 shows 
that printing industry labor is down 
5.6 per cent. Over the same period 
continental countries have witnessed 
a labor force increase of from 9 to 
45 per cent above the 1939 level. In 
Scotland a survey by the Scottish 
Alliance of Master Printers in No- 
vember, 1950, showed machine room 
labor down by 4.9 per cent, case 
room.4abor down by 17.7 per cent, 
and litho labor down by 15 per cent. 























Having a weak tension on that grip- 
per spring requires an adjustment. This 
will increase the speed of gripper ac- 
tion which will also change the gripper 
margin of approximately 6 points. So 
in the event that you are running a job 
and make an adjustment of this kind 
it will be wise to check on position of 
that printing if you have close register. 
Gripper tension should be tested and 
checked every so often. 

We find some very interesting prob- 
lems on the printing presses when they 
have been in operation as time marches 
on. Gripper action is very important 
when close register is required. We find 
a lot of worn out parts that need ad- 
justments on those old-timers and per- 
haps a replacement for new parts will 
be in order. Those new presses should 
not be considered right up to snuff, 
either, as those who put them in the 
plant can make mistakes. Sometimes it 
takes all the experts and engineers in 
town or elsewhere to solve your prob- 
lem and perhaps your guess is as good 
as those who know more or less. 

This one came to pass many years 
ago in a growing plant that is still 
growing today. They bought four new 
presses to be installed at one time— 
about 1906—1o print labels and cartons, 
hair-line register work. One of these 
presses became a problem when it 





By Joseph Kovec 


came to register work. There were a lot 
of headaches and worries and all of the 
best pressmen and the foremen had the 
opportunity to solve this one with no 
success. Everything seemed to be in 
order, yet they failed to get register on 
a nice new press. 

Now then, we have a few youngsters 
left. Let’s give them a chance to see 
what happens. So now Joe gets the pro- 
motion, but not so fast—not without 
some argument. Joe speaks his piece 
and tells Mr. Supervisor not to expect 
any miracles. “After all, you and all 
those old-timers failed and now you 
turn an apprentice loose to pull your 
chestnuts out of the fire, etc.” To tell 
the truth they did not bother to see 
what was going on only after the work 
was finished and they found they had 
excellent register. 

So what did this kid find? was their 
next worry. It must have taken a lot of 
courage on the supervisor’s part to in- 
vestigate and learn what has he got 
that we do not have, or where lies the 
secret of this fine register that he is 
getting. After a few weeks more of in- 
spection of the work being done with 
good register, the old boy comes over 





with a big smile on that face of his and 
said, “Nice work. How do you do it, 
and what did you find?” Now I should 
start bragging and pat myself on the 
shoulder. Yet it was a happy day as I 
did want this to come to pass. 

The grippers on those presses were 
nice and smooth. So it was not a bad 
idea to place some emery on them. This 
was done and very fine register was the 
result. This was not solving the prob- 
lem of why we did not get register 
without emery, so now we knew it must 
be in the gripper action. Let’s check 
that gripper tension. And that, my 
friend, was it. Those grippers just 
about flew open when they were tested 
for tension. We tightened the spring a 
few notches and got along without 
emery ever after. 

Then another promotion came about 
a few years later. This time a nice two- 
color press and some more poor reg- 
ister, all in that gripper action. We 
found this on the gripper spring rod at 
the lower end where it rubs against the 
collar. This rod was worn and very 
lumpy due to the lack of lubrication. 
So now we got a new rod and our reg- 
ister was just about perfect and no 
thanks for that one. They were running 
that press a long time in that condition 
and getting by with lousy register—so 
why worry just a mere trifle? 
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New England Conference for Graphic Arts 
Studies Various Aspects of Productivity 


@ PRODUCTIVITY was the key subject 
of this year’s New England Confer- 
ence for the Graphic Arts, held in 
Boston, April 16-17. Productivity, 
as apart from actual production, ap- 
plies on a wide base to anything 
affecting total output of a plant, par- 
ticularly in regard to volume effi- 
ciency of operation. 

Accordingly, conference panels 
and speaking sessions covered such 
subjects as combination letterpress- 
offset operation, labor relations and 
their effect upon productivity, the 
question of selling on a non-price 
basis, and engineering systems for 
stepping up plant efficiency. And be- 
cause what happens in Washington 
these days has a direct effect upon 
productivity, a summing-up of the 
control and allocation situation was 
offered by an authority from the 
nation’s capital. 


Well Planned Program 


As customary, the conference, un- 
der this year’s program chairman, 
Arthur T. Howard of A. T. Howard 
Company, was arranged in compact 
fashion, consisting of an opening 
luncheon, an afternoon session, a 
dinner, a morning session, and a 
closing luncheon, the latter a joint 
meeting with the Advertising Club 
of Boston. General chairman for the 
conference, sponsored annually by 
the Graphic Arts Institute of New 
England, was Carlton M. Strong of 
the Rumford Press. Howard S. Pat- 
terson, Institute secretary, was re- 
sponsible for direction of the many 
details necessary to stage a smooth- 
running affair of this kind. An ex- 
cellent attendance, gathered from all 
of the New England states, was 
recorded. 

A timely bit of programming, and 
one which focused public attention 
on the conference, was an address 
delivered at the dinner by Joseph 
W. Martin, Jr., Republican Con- 
gressman from Massachusetts, and 
minority leader in the House. Mr. 
Martin, active in the MacArthur 
controversy, took off the wraps in a 
hard-hitting speech criticizing Far 
East policy of the Administration. 

Looking at the Washington scene 
from a viewpoint more directly re- 
lated to the printing industry, was 
the opening day luncheon speaker, 
Steward R. Carter, Jr., legislative 


Gy Kanald Savery 


counsel for Printing Industry of 
America. In an analysis of the con- 
trol and allocation situation, he 
pointed out that it was roughly fol- 
lowing the pattern of World War II. 
As a guide to the future, he advised 
looking into “the crystal ball of the 
past.” 

Specifically, Mr. Carter mentioned 
Government plans to place all indus- 


sponsibility upon industry repre- 
sentatives to prevent impractical or 
harmful measures being adopted 
through bureaucratic ignorance of 
special industry problems, or indif- 
ference to them. 

Offset lithography, its relation to 
letterpress, and operation of com- 
bination plants, came in for atten- 
tion at two of the sessions. On the 
afternoon of the first day, Luther 
M. Child, plant superintendent, the 
Cuneo Press of New England, which 


D. Taylor, Acme Type; W. Jemson, College Press; and C. LaVigne, Arrow Composition, talk shop 


try under a controlled materials 
system, probably at the end of July, 
which would, for one thing, mean 
an end to DO-97; and the decision 
of the Government Printing Office 
to re-establish the World War II 
standard rates system of job pur- 
chasing from commercial plants. He 
predicted a big wave of Government 
buying in about six months, but was 
of the opinion that printing and 
publishing would not feel the re- 
strictive effects of this program too 
severely. 

Mr. Carter endeavored to explain 
a little the “psychology of bureauc- 
racy” which tends to penalize ag- 
gressive or even enlightened action 
on the parts of its officials. This 
condition, he asserted, places a re- 


took over the old Ginn plant in Cam- 
bridge, presented an outline of the 
results of a survey he had made 
among printers who had added off- 
set departments to their letterpress 
establishments. As luncheon speaker 
on the second day, Wade Griswold, 
executive director, the Lithographic 
Technical Foundation, talked on the 
topic, ‘No matter what you call it— 
it’s putting ink on paper.” 

With minor reservations, all of 
the half-dozen combination plants 
reported on by Mr. Child believed 
they had improved their flexibility 
and range of customer service by 
the addition of offset lithography. 
It was brought out that the chief 
customer attraction in offset is its 
ability to achieve economically such 
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effects as vignettes, drop-outs, and 
reprints where original plates are 
not available. Combination facilities, 
one firm reported, often permit “two 
sales to be made on one call.” 

There was general agreement in 
the survey that the first few years 
of combination operations are ex- 
pensive and troublesome. It was also 
agreed that if this initial period can 
be surmounted successfully, two- 
process facilities provide a valuable 
sales and service asset. 

Considerable interest was aroused 
over the question of installing cam- 
era and platemaking departments. 
Most of the plants surveyed by Mr. 
Child reported that on quality jobs 
particularly, it is advisable for the 
printer to contro] camera and plate 
work. Question: Just where along 
the line of two-process operation 
should the printer consider making 
his own offset plates? 

Mr. Griswold answered that by 
saying, “It depends.” Amplifying, 
he explained that if there are satis- 
factory platemakers available to the 
printer, it is generally wiser to start 
lithographic operations with press- 
work only. When a volume of busi- 
ness is developed that is steady and 
large enough to support camera and 
platemaking departments, then it is 
time to consider setting them up. 
In localities where it is difficult to 
get platemaking done, the printer 
has little choice but to take the 
plunge into these services along with 
presswork. But, came the warning, 
be sure you have a definite idea of 
the investment and overhead in- 
volved before you do it. 

Mr. Griswold, in his luncheon 
talk, called for a raising of the 
sights of all graphic arts. The com- 
petition that must really be met, he 
said, is not that existing between 
processes, but comes from the lack 
of knowledge among potential users 


Seventh New England Graphic Arts Conference drew over 300 to Boston. Theme of the 





and buyers of printing of what the 
medium offers them to satisfy vast 
needs for culture, education, and in- 
formation. “We in the graphic 
arts,” he stated, “are wasting too 
much time in non-productive gen- 
eralities about the relative merits 
of processes. We should work to- 
gether, where we can, for an over-all 
increase of volume of ink on paper. 
We should pay more attention to the 
right process for the greatest end- 
use value in every job or reproduc- 
tion that comes up.” 


Improve Labor Relations 


Mr. Griswold outlined the vast ex- 
tent of progress made by offset 
lithography over the past twenty- 
five years, due to the intensive de- 
velopment of new methods and new 
materials, and the training of skilled 
craftsmen. He also explained the 
functions of the Lithographic Tech- 
nical Foundation, describing some 
of the more recent research accom- 
plishments of the organization. The 
need for continuing all-industry re- 
search, he concluded, is paramount 
if the graphic arts are to keep pace 
with “the ever changing and ever 
higher standards set by the critical 
public, which, if it chooses, can turn 
to television and other media for 
education and information, as well 
as entertainment.” 

Morning session of the second day 
was keyed by three speakers to the 
question of productivity as it is 
affected by labor relations. The 
panel consisted of John H. Does- 
burg, Jr., secretary, Master Print- 
ers Section, Printing Industry of 
America; Matthew A. Kelly, direc- 
tor of industrial relations for PIA’s 
Union Employers Section; and 
Charles W. LaBlanc, of Research 
Institute of America, who was in- 
strumental in establishing the fore- 
man-management training program 
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for PIA and the Lithographic Tech- 
nical Foundation. 

All three agreed that the secret 
of better productivity on the part of 
the employee lay in getting him to 
understand that a higher standard 
of personal productivity benefits not 
only the firm, but the employee him- 
self. Mr. Doesburg described how 
this realization could be attained in 
concrete form by means of incen- 
tive systems which grant increased 
financial returns to employees for 
increased productivity. Mr. Kelly 
took up the pros and cons of the 
effect of unionization on productiv- 
ity. Mr. LaBlanc offered a method 
of increasing productivity through 
proper training of foremen. 

Mr. Doesburg outlined the three 
major types of incentive plans: Re- 
wards to the individual employee 
for increase in productivity; re- 
wards to the employees as a group 
when plant productivity increases; 
profit-sharing plans. Each of them 
has its merits, he explained, the 
choice resting upon company cir- 
cumstances and inclinations. All of 
them, it was emphasized, depend for 
success on one thing. This is that 
they be undertaken in all sincerity 
and honesty by management with 
the understanding that an employee 
cannot be “forced” to greater pro- 
ductivity; he must want to produce 
more. An incentive must live up to 
the real meaning of the term, not 
represent an attempted compulsion. 

From management’s viewpoint, 
Mr. Kelly stated, unionization has 
two basic effects on productivity. 
On the plus side, there is a certain 
guarantee of skill and know-how on 
the part of the union man. On the 
minus side, there is the tendency 
to level down standards of produc- 
tivity. In order to “sell” unions on 
the benefits of higher productivity, 
he stated, it is up to management 
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to show them that it brings and 
holds more work in the plant, thus 
safeguarding their jobs and their 
earnings. It was his opinion that 
the unions are now beginning to 
realize that “the product must be 
improved for the good of all those 
concerned.” 

In outlining the benefits of fore- 
man training, Mr. LaBlanc empha- 
sized the necessity to round out the 
foreman’s capabilities so that he can 
intelligently carry out the many va- 
ried responsibilities handed out to 
him. He should know the why as 
well as the what of the management 
policies he is expected to enforce; he 
should be taught enough working 
psychology to help him direct suc- 
cessfully the men under him. 

Completing conférence speaking 
panels were Emil Mueller, of Ed- 
ward Stern & Company, and Robert 
Hall Roy, of the faculty of Johns 
Hopkins University. 

Mr. Mueller explained his princi- 
ples of selling on a non-price basis. 
Summed up they were: Emphasize 
the extra benefits to the customer 
that go with a quality job and qual- 
ity service; include mention of these 
benefits in the submitted estimate; 
see that the plant backs up prom- 
ises to the fullest; keep customer 
contacts alive between jobs or calls 
with friendly letters or promotional 
pieces, always keyed to a suggestion 
or bit of information that will be 
helpful to the customer; don’t limit 
yourself to following customer job 
instructions blindly, but watch for 
ways to improve the job; approach 
a prospect from the viewpoint that 
you have something he wants to 
buy, rather than something you’re 
selling. 


Use Proven Techniques 


From his experience as a printing 
technician and operational engineer, 
Mr. Roy declared that the printing 
industry is not utilizing sufficiently 
the proven techniques adopted by 
other industries in improving its 
efficiency. Most plants, he said, could 
benefit from analysis by an objec- 
tive observer who could study the 
operations from the standpoint of 
engineering principles. Mr. Roy was 
of the opinion that printers often 
are too concerned with duplicating 
exact procedures and techiniques, 
without enquiring into their basic 
merits. As one phase of plant engi- 
neering, he explained, with the aid 
of slide projections, a system aimed 
at exact control of production and 
scheduling so that departmental op- 
erations at all times are balanced 
and orderly. 


Teletypesetting 
Course Offered 


at Kansas State 
Teachers School 
iy, hirsey: Biowtagitne 


@A NEW PAGE in the history of 
printing is being written this month 
at the Kansas State Teachers Col- 
lege at Pittsburg, which has started 
the first teletypesetting course ever 
offered in an American college or 
university. 

It’s a big step from the old-fash- 
ioned printer with his apron and 
stick of hand type to the newest and 
most modern method of setting type 
—by the present-day automatic tele- 
typesetting equipment. 

In this new, formalized course be- 
ing taught at Pittsburg, copy is 
punched out on a typewriter-like 
machine, which produces a roll of 
tape about an inch and a half wide 
full of punched holes somewhat sug- 
gestive of the Braille system. The 
keyboard of the punching machine 
is exactly like the standard type- 
writer, with the addition of keys for 
thin spaces, em spaces, et cetera, 
and such mechanical operations of 
the linotype as elevate, return, and 
the like. 

Letters of the alphabet, as well as 
the code for these other operations, 
are various combinations of a ver- 
tical row of six punched holes. For 
instance, one dot at the bottom edge 
of the tape is the letter “t.” A dot 
at either edge of the tape is the 
number “5.”’ Mistakes are removed 
by punching the “rub out” key, 
which punches all six holes across 
the tape, and that portion of the 
tape does not transmit any mechan- 
ical impulses to the Linotype. 

This roll of tape may then be 
transferred to a Linotype machine, 
which it operates automatically, 
turning out galleys of type at a uni- 
form rate more than twice as fast 
as manually operated machines. If 
the puncher is used to transmit elec- 
trical impulses from one office to 
another, another tape is produced 
by these impulses on a machine 
called a “reperforator” which then 
activates the Linotype. 

In the case of newspapers on a 
teletypesetter circuit, the puncher 
machine also operates a monitor ma- 





Leroy Brewington, printing supervisor at Kansas 
State Teachers College, checks tape of operator 


chine in each newspaper office, just 
like a wire service teletype machine, 
which types out the copy coming 
over the wire so the editor can edit 
and headline stories, or kill any copy 
he doesn’t wish to use. 

The college at Pittsburg has added 
the teletypesetting equipment to its 
printing shop and has established a 
nine-week course of study. An ad- 
vanced course is offered for the pur- 
pose of permitting greater skill, 
faster speed, and more variety of 
composition styles. While a student 
with a speed of sixty to eighty 
words a minute on a typewriter can 
learn to operate one of the auto- 
matic typesetting punchers with ac- 
ceptable efficiency to the trade in 
about nine weeks, it normally took 
about a year to obtain the same pro- 
ficiency on a manually operated 
Linotype machine. 

A widespread interest in the new 
courses has been evidenced in cor- 
respondence received about them, 
according to Professor Leroy Brew- 
ington, head of the printing depart- 
ment, who is in charge of the work. 
“We believe the course is going to 
prove of great benefit to the news- 
paper field and the printing indus- 
try in general,” Brewington said. 

Impetus to the new course of 
study was given by the Southeast 
Kansas Wire Service, Incorporated, 
a non-profit corporation formed last 
year by five southeastern Kansas 
separately owned papers to provide 
each with teletypeset news. These 
papers include the Pittsburg Head- 
light, Parsons Sun, Coffeyville Jour- 
nal, Independence Reporter, and the 
Fort Scott Tribune. Punching head- 
quarters are located in the office of 
the Headlight at Pittsburg. 
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The spread of the use of teletype- 
setting units has caused a demand 
for trained operators who were 
scarce before the last year due to 
the limited use of the equipment. 
Because of increased production, the 
use of mechanical typesetting equip- 
ment is spreading rapidly in news- 
paper offices, after several years of 
experimental work. 

A shortage of Linotype operators 
has also brought wide use of the 
machines which increase efficiency 





of Linotypes over individual hand 
operations by 50 to 100 per cent. 
Employment possibilities for the 
next ten to fifteen years in this new 
field, both for men and women, ap- 
pear to be unlimited, Professor 
Brewington believes. 

The college started the new course 
with the assistance and co-operation 
of district newspapers in the four- 
state area, and of members of the 
Kansas Press Association and the 
Newspaper Mechanical Conference. 


PRINTING HISTORIANS LACKED 
TECHNICAL TRAINING 


By JOHN S. THOMPSON 


@ TO THE STUDENT or even the casual 
reader of the literature on the sub- 
ject of the Gutenberg invention, it 
is apparent that a lack of technical 
training is most noticeable on the 
part of the writers. With the pos- 
sible exception of Johnson in 1824, 
Hansard in 1825, and De Vinne in 
1878, evidently none of the writers 
of the earlier centuries were at all 
concerned with the technicalities of 
the printing art, and those of the 
present century who were so, merely 
echoed the opinions of their prede- 
cessors. Had Hessels been advised 
by any competent printer, he would 
not have been misled into such state- 
ments as: 

“The comparative rarity of faults 
of this kind (variations in height to 
paper) in the Speculum leads one to 
suppose that if a process of sand- 
casting had been adopted, the diffi- 
culty of uneven heights had been 
surmounted by locking up the forme 
face downwards, or by perforating 
the types, either at the time of cast- 
ing or afterwards, and holding them 
in their places by means of a thread 
or wire.” 

What would become of a form so 
locked up when it had to be printed 
face-up afterward, Hessels did not 
take the trouble to say. 

The Speculum Salutis was printed 
in many editions at different times 
and places. There were two notable 
editions in Latin and two in Dutch, 
none with date, place, or name of the 
printer. The edition in Latin was 
printed in verse, the Dutch in prose. 
The Speculum is a small folio of 
sixty-three leaves composed of wood 
engraved illustrations and text mat- 
ter. Some copies have pages printed 
by the xylographic method inter- 
spersed with pages printed typo- 
graphically. Some _ bibliographers 


have said there were no types in any 
of the editions—that they all were 
printed from the engraved wooden 
blocks. There are said to be varia- 
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tions in the height to paper of the 
letters in some of the pages, and if 
this is so they were certainly not 
printed by using engraved wooden 
blocks. Theodore L. De Vinne, in his 
Invention of Printing, says: 

“The letters are not all alike. . 
The variations in the shapes of the 
letters are so frequent that a modern 
printer would at once decide that the 
dissimilar letters could not have 
been cast in the same matrix. This 
is a curious defect, but it can be 
shown that the letters are types, and 
founded types. ... It is plain, how- 
ever, that the types of the book were 
carelessly made by an inexpert type- 
maker, and perhaps by a clumsy 
method now out of use. Instead of 
making all the types of one charac- 
ter from one punch or original, the 
printer of this book made them from 
two, four, or even six punches or 
originals.” 

One peculiarity is noticed. The 
blank spaces at the end of short lines 
of the Latin edition printed in verse 
exhibit embossed letters which have 
been explained in devious ways, but 
may have been the result of acci- 
dentally feeding two sheets of paper 
to the press, the heavy impression 
causing an. embossing of the second 
sheet. This sheet, instead of being 
discarded, was subsequently used, 
and being reversed the second time, 
may have shown the impression of 
letters which have been noticed in 
the blank spaces. Some pages were 
repaired by tearing off half a sheet 
and pasting on a newly printed one, 
as was done by Pfister in the 42-Line 
Bible. 
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Ottley calls attention to what he 
calls a printer’s blunder at the end 
of page 42 in an unmixed Dutch 
edition of the Speculum, which is 
said to have been composed typo- 
graphically. It shows one whole line 
reversed, which Ottley says is proof 
that the lines “were put into the 
forme one by one, in a piece,” but 
which can be more reasonably shown 
to have been a proof of linecasting. 
Such reversals of whole lines are 
common occurrences where slugs are 
concerned, but are practically un- 
known with individual types. 

Van der Linde says that the Spec- 
ulum was printed from engraved 
wooden blocks, and De Vinne asserts 
that the Donatuses mentioned by 
Zell were likewise so printed. He fur- 
ther states that “from the early rec- 
ords we can glean nothing which will 
demonstrate that typography was 
practiced in any part of the Nether- 
lands before 1472” (page 322, The 
History of Printing). 

Bernard, who is said by some bib- 
liographers, upon unsufficient evi- 
dence, to have been a printer, theo- 
rized that the types of the Speculum 
were cast in sand because that art 
was known to the silversmiths and 
trinket-makers of the fifteenth cen- 
tury. He accounts for the variants 
observable in the shapes of the vari- 
ous letters on the ground that sev- 
eral models would probably be made 
of each letter, and the types when 
cast by this imperfect model, would 
require some touching up or finish- 
ing by hand. He exhibits a specimen 
of a word cast for him by this proc- 
ess which, he says, not only proves 
the possibility of casting types in 
this manner, but also shows the 
same kind of irregularities as those 
observable in the Speculum types. 

But it is impossible to believe that 
anyone can seriously consider a font 
of type, several thousand of which 
would be needed for even a small 
font, requiring “touching up or fin- 
ishing by hand” before use. There 
must have been, and there was, an 
easier way. 


A Chicago printing house with 
ideas introduced  spot-carbonized 
printed gummed labels. No messing 
around with carbon paper. Type five 
or more labels for the same address. 
Labels can be supplied in strips of 
four or five with perforations be- 
tween labels. The office typists 
should go for this innovation. 

A spot carbonizer within the 
reach of all printers has recently 
been introduced to the trade. It ap- 
plies hot wax carbon, the only satis- 
factory kind of carbonizing. 
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Try the Sales-to-Assets Ratio Yardstick 


@® THE NET PROFIT on sales is a yard- 
stick that printers have used for 
years. Because of the hazards lurk- 
ing in the difficult period ahead— 
because there will be little of what 
folks call “normalcy” in the days to 
come—the printer, to play safe, had 
better use a secondary yardstick to 
double-check the first calculation. 
That yardstick is the sales-to-assets 
ratio, the assets including business 
property, fixtures, trucks, machin- 
ery, cash, receivables, inventory,.and 
miscellaneous items. 

Many printers go along from year 
to year satisfied with the sales vol- 
ume that comes to them as long as 
they earn a satisfactory net profit. 
They appraise a year as a “good 
year” or a “bad year” according to 
the dollar net they earn, but they 
seldom meditate on the question, 
“Did I sell enough last year?” 

If the printer uses the net profit 
on sales as the yardstick in answer- 
ing this question, he is using his 
expenses as the measuring unit be- 
cause his net reflects the efficiency 
of operation in terms of expense 
control and the ability to make “good 
buys” in materials and supplies. 
However, this does not give the 
printer any indication as to the ade- 
quacy of his sales volume. If he buys 
to better advantage in one year or 
manages to cut down his operating 
expenses to a greater degree, he may 
make a higher net profit on the same 
volume or even a lower volume. This 
net does not tell him whether he is 
getting ample sales out of his terri- 
tory for the type establishment he 
is operating. 

The printer needs a measuring 
stick to appraise the sales volume 
he records on his books, to determine 
whether he is getting all the busi- 
ness he should get after taking into 
consideration all the pertinent fac- 
tors involved. The ratio of sales to 
assets is that measuring stick. If the 
printer’s sales are $100,000, his as- 
sets, $20,000, the ratio of sales to 
assets is five to one, or his sales are 
five times his assets. This ratio dif- 
fers with the establishment and the 
territory. There are no standards. 
The printer should watch this ratio 
from accounting period to account- 
ing period the same way he checks 
his net profit on sales. If the sales fig- 
ure starts decreasing in ratio to as- 
sets, it is time to investigate. 

The printer can be misled if he 
uses the net profit on sales as the 
sole arbiter of his managerial skill. 


hy A. C. Kiechlin 


He may be making reasonable profit 
on the sales volume he is getting but 
not getting enough sales volume. He 
has no way to tell that unless he con- 
siders his sales-to-assets ratio be- 
cause this ratio gives the dollar sales 
for each dollar invested in current, 
fixed, and miscellaneous assets. It 
provides a reliable index of the use 
of the assets as a whole and may 
indicate the need for more assets to 
get maximum sales or the need for 
better sales promotion to justify the 
current investment in assets. 

The printer may ask, “What is a 
good sales volume for my business?” 


aging a high margin. So, the ratio is 
affected by the margin earned. 

The printer who does high-grade 
work that requires considerable care 
in processing may not turn out the 
sales dollar volume of a printer who 
does the run-of-the-mill jobs but the 
former will earn more margin on his 
work, hence his sales to assets ratio 
will be lower, all other things equal. 
The printer is not affected by this 
factor as much as the retailer of 
merchandise, nevertheless it does 
apply in some cases. He should bear 
it in mind when appraising his sales- 
to-assets ratio. 

There are other factors beside 
margin that will prevent a printer 





Per cent 


Sales Assets 


$100,000 
$100,000 
$120,000 
$120,000 


$20,000 6% 
$50,000 6% 
$40,000 5% 
$30,000 5% 





SCHEDULE COMPARING THE NET PROFIT ON SALES WITH THE SALES-TO-ASSETS RATIO. 


net profit 


Ratio of Sales 
to assets 


Profits 
on assets 


$$$$$ 
net profit 
$6,000 30% 5 tol 
$6,000 12% 2 to 1 
$6,000 15% 3 tol 
$6,000 20% 4tol 








This schedule illustrates use of sales-to-assets ratio as a yardstick of adequacy on sales volume. Let 
us assume that the books of four different printers show these figures. All printers have the same 
dollar net profit, yet the second printer has a sales-to-assets ratio of two to one, a profit on assets 
investment of only 12 per cent. The fact that he earned as much dollar net as the first printer shows 
that he rates equally well on cost control but not so good on sales promotion. He has 150 per cent 
more investment in assets than the first printer yet he has the same sales volume. The first printer 
earned 30 per cent profit on his assets with a sales-to-assets ratio of five to one, which is about as 
good a ratio as he can expect with his present investment set-up. If he wants more volume he'll 
have to acquire more assets to produce it. The second printer has too much invested in assets for 
the volume he gets. The reader should prepare a schedule of this type, compare it from accounting 
period to accounting period, watch the trend of the figures in order to develop a yardstick that he 
considers fitting for his business, then he should use it as a measurement of future results. The third 
and fourth had same dollar net but sales-to-assets ratios differ, showing variance in selling efficiency 


As we stated before, there is no pre- 
cise answer although there are cer- 
tain highs and lows. A ratio of five 
to one, sales to assets, is high on the 
average although, considering cer- 
tain types of business setups and 
territories in which these businesses 
operate, this ratio may be just about 
right. This is because the adequacy 
of sales volume must be interpreted 
according to the business setup. 

A business that averages a high 
margin on sales will not have the 
volume of a business that averages 
a low margin on sales. If the invest- 
ment in assets is the same, it will 
show a lower ratio of sales to assets. 


_Generally, the seller of goods or serv- 


ices carrying high average margins 
has a higher overhead expense com- 
pared to the dollar volume done. The 
seller of goods or services averaging 
a low margin usually has a low ex- 
pense ratio, but his sales volume is 
higher than that of the seller aver- 


from getting as high a volume rate 
as he otherwise would or attain a 
higher sales volume rate. The printer 
who rents can sometimes get more 
volume than the printer who owns 
the property because he can make 
his working capital go further when 
he works on the landlord’s invest- 
ment in ownership. He has more 
ready cash to discount his bills, more 
to invest in stock, he can get higher- 
than-average turn and earn more 
profit-dollars. He can spend more for 
sales promotion. Of course, there are 
disadvantages in renting and they 
must be considered. 

The printer who is close to his 
source of supply, all things equal, 
can invest less in his inventory than 
the printer farther away from a sup- 
plier, and get a higher turn. 

From analyses of many business 
statements in this field, we would 
say that a ratio of four to one, sales 
to assets, is indicative of good sales 
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control. If the printer’s expense con- 
trol is equally effective, he should 
get an adequate profit on an ade- 
quate sales volume. 

The printer today needs a ratio to 
help him gauge the adequacy of his 
sales volume. The potential business 
in the territory, or the net profit on 
sales, are not the entire answer al- 
though these factors do serve as 
worthwhile guides up to a certain 
point. Yet the printer may make a 
better-than-average net on sales and 
may get his share of the business in 
the territory and still may have a 
below-average ratio when he com- 
putes his sales on the basis of his 
investment in business assets. This 
calculation should not be overlooked 
when he analyzes operating results. 

The printer must be sure that his 
asset valuation is realistic, that the 
assets are worth currently what his 
books show, that ample depreciation 
has been written off. If the assets 
are inflated, the excess will reflect a 
ratio lower than it should be when 
comparing sales to assets. Moreover, 
the writing off of ample depreciation 
assures the printer that his reserves 
are in good shape. 

In this war economy, the printer 
must watch his operating results 
from all angles. The more he tight- 
ens up on business analysis, the more 
effective his measuring stick, the 
better chance he has of earning a 
satisfactory profit. 

In analyzing the figures of a group 
of printers, we found that the ratio 
of sales to assets from 1941 to 1945 
was on the upward trend, then it 
began to recede up to 1949, and it 
has been on the move upward since 
then. In periods of heavy business 
activity and when money gets more 
abundant, this ratio tends to in- 
crease. If a printer finds that the 
ratio of sales to assets is decreasing 
during this war economy, he should 
check on his operating methods. 

One may assume that shortages 
would depress sales and therefore 
force the ratio downward. This could 
be so, but apparently from the fig- 
ures we have analyzed it did not 
work out that way during World 
War II. Unless evidence is forthcom- 
ing to the contrary, the printer 
should look for this ratio to increase 
for the duration of the cold war or 
the hot war that we are trying to 
avoid. 

In general, we would advise that 
if a printer’s ratio of sales to assets 
drops below three to one during this 
war economy, he is probably not get- 
ting an adequate volume for the dol- 
lars invested in assets and he had 
better make a detailed investigation. 
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Just as the printer starting out in 
business has to play around with his 
figures for some time to get perspec- 
tive on the customary profit-pulling 
power of his business, so must he 
make a study of his sales-to-assets 
ratio to arrive at a good standard 
for his measuring stick. 

Because the ratio of sales to assets 
grades the printer’s selling effi- 
ciency, and the net profit on sales 
ratio reflects his managerial effi- 
ciency, both are needed to tell 
whether the printer is doing a good 
all-around managerial job. Many 
printers who manage their affairs 
properly are not making the most of 
their selling opportunities. 

On the other hand, we know print- 
ers who do an excellent selling job— 





the go-getter type fellows—yet they 
are short on managerial efficiency. 
Their minds are focused on selling, 
not on business assets. As a result 
they get volume, but not enough 
profit on volume. If this type printer 
used the sales-to-assets ratio as his 
sole yardstick, the result would be a 
good one, but he would get a lopsided 
perspective of his all-around busi- 
ness ability. He would grade high as 
a salesman but maybe below par on 
cost control or “buyology,”’ which 
could be gauged more accurately 
with the net profit on sales ratio. 

Double-check your operating re- 
sults from now on with both yard- 
sticks so that you know just how 
efficient you are as an all-around 
business man. 





Fallacies 
OF 


do a selling job. 


if you go at it easy.” 


way.” 





There are four deeply-rooted fallacies of salesmanship, according 
to Harry G. Moock, former vice-president of the Plymouth Division, 
Chrysler Corporation, and now retired. These are: 

1. That customers automatically will seek to 
buy the best. 

2. That customers automatically will reward 
enterprise and service. 

3. That customers know the difference be- 
tween price and value. 

4. That customers do not need to be taught 
what their needs are, except the most ele- 
mentary ones. 

Where selling is attempted on such false premises, sales volume 
suffers. To assume the contrary in making sales presentations is to 


Moock outlined these sales fallacies in a recent talk at Long 
Beach, California, in which he defined real selling as “getting people 
to do what you want them to do—willingly.” 

“Selling is easy if you go at it hard,” Moock declared. “It is hard 


In a parallel vein, Moock emphasized that not all Americans are 
sold on the American way of life, and he urged a job of selling on 
this score, as well as in the marts of trade. 

He stressed the imperative need “to sell the American way of life 
back to the American people, for some of these people have been 
sold a substitute for the American way. Such Americans have not 
been sold on the loss that would be theirs if they lost the American 


As with the products of trade and industry, so too with an economic 
system the beneficiaries must be sold and kept sold, lest they turn 
to an inferior, cheap and flashy substitute cynically misrepresented 
as being just as good or even better than the real thing. 


SALESMANSHIP 


— By Harold J. Ashe 
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Some Little Case Histories 


MORE OFTEN than not when a con- 
«tant, service man, or what is some 
times called a technical expert is 

\led into a shop to solve a problem 
he finds that the solution does not 

‘pend upon his skill as a scientist 

in his ability to manipulate the 
materials available in order to make 
tem work properly. Instead, it de- 
pends upon little mistakes made here 
and there throughout the organiza- 

m. His ability to recognize these 

\istakes and their effect on the 
vhole operation makes it possible 
for him to solve many problems 
which have often perplexed the or- 
ganization for a long time. The in- 
formation or knowledge he uses is 
material that has been available to 
everyone for a long time. 

The reason the individual shop did 
not identify it with its problems can 
often be traced to one or all of sev- 
eral reasons: The way each man per- 
formed his task semed to be the way 
it was done in most shops, except 
for a few minor differences which 
appeared inconsequential. Some or 
quite a few in the shop had read 
articles or bulletins on how to per- 
form their tasks and in general they 
thought they were following these 
fairly closely. Still others were at- 
tempting to follow exactly some pub- 
lished procedure but had failed to 
appreciate or fully understand the 
importance of a word, phrase, or 
even a sentence or paragraph here 
or there in the instructions. 


Albumin Plate Blamed 


Since these “little things” are so 
often lost in the mass of material 
which has been printed concerning 
lithography I am going to attempt 
to show their importance by giving 
a number of examples or “case his- 
tories” drawn from my own and the 
experiences of others who have done 
service work in plants. 

The case of the scared pressmen. 
“Our pressmen just can’t run albu- 
min plates. The minute they get one 
to put on the press they start getting 
jittery. Of course they spoil it. The 
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jobs never look like anything when 
they do get one off and the ‘rubbing- 
up-plate’ time on the job ticket is 
awful. We’ve found it cheaper to 
make deep-etch plates that the press- 
men can run than to have all that 
waste time on the press. But the 
salesmen keep yelling that our prices 
are too high and other people are 
beating us out by selling jobs printed 
from albumin plates.” This is the 
way the superintendent of one plant 
introduced the service man to the 
problem. 

“Our platemakers are all experi- 
enced men,” he continued. “I have 
checked and they are following the 
method given by the Lithographic 
Foundation to the letter. So, I am 
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Foresight .. . 


“Provident for the future” is one 
way of defining “foresight.” Just as 
Mr. and Mrs. Squirrel are “provi- 
dent for the future” it is a wise pre- 
caution for all of us. 

This is particularly true as it 
pertains to printing, for most print- 
ing requires time to produce. While 
we pride ourselves upon our rapid 
printing service, nevertheless, it’s 
always more satisfactory for all con- 
cerned if orders for printing can be 
placed far enough in advance so the 
jobs do not have to be marked rush. 
A little foresight by checking up on 
your printing requirements at fre- 
quent intervals “pays off” because 
orders can be placed and delivery 
made before supplies are exhausted. 

May we suggest the use of “fore- 
sight,” therefore, on your printing 
requirements; and when ready to 
place your orders call Su 7-1270. 











Credit for above printing promotion copy goes 
to the Albin 0. Horn Company, Chicago, Illinois 


sure that it must be just some sort 
of fear that takes hold of the press- 
men as soon as they see an albumin 
plate. I have sent for the ink service 
man to come, too, and between the 
two of you, won’t you see if you can’t 
convince these pressmen that they 
can run albumin plates?” 

The pressroom foreman had a con- 
siderably different story to tell when 
he and the service man were finally 
able to talk privately to each other. 
“T don’t know what to do to make 
those plates run,” he said. “I’ve tried 
everything I know, but they just 
won’t print right from the very first. 
I ran hand-transfer and albumin 
plates long before I ever saw a deep- 
etch plate, but I never had any trou- 
ble like this. They’re putting one on 
over on Press 3 right now. Let’s go 
over and look at it.” 

It was quite obvious that the 
pressman on Number 3 was upset. 
The foreman was hardly within 
shouting distance of the press when 
the pressman began expressing his 
views regarding albumin plates in 
language which was neither digni- 
fied nor complimentary (to put it 
mildly). “Do you want me to roll 
it up solid first?” he finally asked, 
after he had presumably exhausted 
his more colorful vocabulary. “Or do 
you want me to wash off the asphal- 
tum first?” 


Make New Plate 


The outsider suggested that the 
asphaltum be washed off with water 
first. “Then it won’t ever take ink 
right,” retorted the pressman. 

“Tf that’s the case,” replied the 
trouble-shooter, “there’s no use look- 
ing for the trouble here. You are not 
getting good plates. I had better go 
over to the plate department and see 
what they are doing that is wrong.” 

Returning to the superintendent, 
the consultant told him that he felt 
confident that the trouble was not in 
the pressroom but in the platemak- 
ing department, and that he would 
like to see a new plate made to re- 
place the one on Press 3. The head 
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of the platemaking department was 
called in and introduced to the con- 
sultant and told to make the new 
plate. He was also told to follow any 
suggestions the outsider might have. 


Remove Developing Ink 


Everything in the plateroom was 
in perfect order. Every attempt had 
been made to make each operation 
conform to the instructions given in 
the latest Foundation literature. Ad- 
justments were made in the exposure 
to correspond to the existing relative 
humidity. Although the plate did 
develop just a little hard, only cotton 
was used in cleaning up the plate. 
The etching and gumming opera- 
tions were performed in a manner 
which showed that the operators 
were skilled craftsmen. However, 
the observer immediately noticed 
that neither the gum nor the etch 
were thrown off the work areas. He 
asked if there were any wetting 
agents used either in the etching 
solution or the gum. When informed 
that none were used, he concluded 
that the developing ink was not 
“greasy” enough to repel solutions. 

Not wanting to interfere with the 
routine at this point, the consultant 
withheld any comment until the 
platemaker had applied and dried 
down the asphaltum washout solu- 
tion. He then pointed out that the 
developing ink had not been removed 
by the asphaltum. To further show 
this he took a rag that was wet with 
naphtha and removed the asphaltum 
from a few of the image areas. It 
was apparent that none of the ink 
had been washed out. 

“Don’t your plates ever wash out 
better than this?” he asked. 

“T don’t know,” replied the plate- 
maker. “I just never paid any atten- 
tion to that. All I thought that the 
asphaltum was supposed to do was 
to protect the plate until it goes to 
press. I did not know that it was 
supposed to remove the developing 
ink too.” 

“Well, doesn’t it do it on a deep- 
etch plate?” 

“T don’t know. I never noticed.” 

“It must or you would be having 
trouble with those too. Do you have 
one here that is ready to go to 
press?” 

The platemaker replied that he 
did and pointed to the next table. 
The service man again took his rag 
with naphtha on it and removed the 
asphaltum from portions of the 
deep-etched areas. Only the purple 
color of the lacquer remained. 

“You do not use the same develop- 
ing ink for albumin plates that you 
use for deep-etch ?” 


38 











“Of course not, it’s way too heavy. 
You’d never develop the plate if you 
did.” 

“That may be true. There are 
some deep-etch developing inks 
which are exceptionally heavy. They 
are much heavier than they need to 
be but generally they are greasier 
and do throw the gum off much bet- 
ter. However, there are good devel- 
oping inks which will work with 
either process. If you would still 
prefer the one you are now using 
for deep-etch, you can use a greasier 
one than you are now using for albu- 
min. This will eliminate most of your 
troubles. In addition, you can pur- 
chase a solution for removing the 
developing ink prior to your apply- 
ing the coat of asphaltum.” 


Yellow Ink Troubles 


A quick call to the local supply 
dealer brought a sample of a solvent 
mixture to remove the gum from the 
plate which had just been made, and 
also a sample of a more water-repel- 
lent developing ink. The thoroughly 
washed out plate was sent to the 
pressroom and the service man told 
the pressman to treat it like any 
other plate. 

After the asphaltum had been 
washed off with a sponge, the plate 
readily took ink and printed the 
entire edition. Those pressmen no 
longer have the jitters when handed 
an albumin plate. 

The case of the yellow ink that 
wasn’t any good: One Monday morn- 
ing when I was employed by an ink 
company, I received a call from a 
customer asking what difference we 
had made in the last batch of yellow 
we had sent them. When I replied 
that we had made no changes he 
asked if I could come down to his 
plant and help them work out of 
some serious trouble they were hav- 
ing. They had had nine yellow plates 
on the press since Friday noon and 
none of them had run over two or 
three hundred impressions without 
going blind. Instead of showing any 
improvement of one plate over an- 
other, each plate seemed to be 
slightly worse than the preceding 
one. 

Since most of my previous con- 
tacts with this organization had 
been with the pressroom I immedi- 
ately went to that department on 
my arrival at the plant. The story 
the pressroom foreman told me cor- 
responded exactly with what I had 
been told over the phone except he 
said the superintendent told him 
that there had been absolutely no 
changes in platemaking methods or 
materials and since pressmen doc- 





tored the inks to suit themselves and 
concocted their own fountain water 
mixtures, the trouble had to be in 
the pressroom. 

“T don’t know what more we can 
do. We have tried running with 
straight water and just a little gum; 
and have tried using the ink right 
out of the can. We had to add a little 
compound to keep it from pulling the 
coating off but it seemed that the 
stiffer the ink the sooner the plate 
broke down,” he said. 

I went upstairs to the platemaking 
department where they were just 
soaking the stencil off the tenth yel- 
low plate they had made since Fri- 
day morning. I rubbed my finger 
across the work area while the plate 
was under water. “There is no use 
sending that plate to the pressroom. 
It won’t hold either,” I told the fore- 
man of the plateroom. 

Each step taken in the making 
of this plate was then reviewed in 
detail. When the photo-composing 
machine operator told how much 
exposure he had given the plate the 
figure sounded odd. He explained 
that-every positive which came to 
him had the exposure time marked 
on it by the color-correction artists. 


Eliminator the Culprit 


I checked the timer on the machine 
and found that it was the type which 
adds up the amount of light put out 
by the lamp. The lamp the color- 
correction department used on the 
vacuum frame in which they made 
their proof plates was said to be 
exactly the same kind and a ratio 
had been worked out between the 
two lamps so that just the right time 
could be given to duplicate the tones 
on the proofs. The photo-composing 
machine operator explained that the 
time designated on this particular 
positive had been a little shorter 
than most plates he had made re- 
cently but he had made many good 
plates with that short an exposure. 

Two test plates were then coated 
and one exposed before the arc in the 
correction department and the other 
on the photo-composing machine. | 
had intended to have them developed 
at the same time, but from the dif- 
ference in the degree of tanning of 
the light-hardened portions of the 
two plates, it was apparent that it 
was not necessary to go any further 
to find where the trouble was occur- 
ring. A meter was put on each lamp 
and they were both found to have 
approximately the same current con- 
sumption, and by checking meters 
with a stop-watch both were found 
to correspond very closely. Any dif- 
ference existing betwen the two 
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lamps was not enough to be respon- 
sible for the great difference be- 
tween the two test plates. 

While standing there staring at 
the unlit arc on the composing ma- 
chine, my eyes suddenly fell on the 
hot-spot eliminator in the lamp. 
‘How long has it been since you 
cleaned that?” I asked, pointing to 
the eliminator. 

“T wipe it off every day,” was the 
reply. 

Just then I realized that the pick- 
ip cell of the light-meter was located 
in a position in the lamp housing 
vhere it would not be affected by the 
liffuser. I took the eliminator out 

nd found that it was full of pits 
m the side towards the are and the 
vhite powder given off by the burn- 
‘ng carbons had been wiped right 
nto these pits. Another pair of test 
lates were made with the elimina- 
or out of the machine and the coat- 
ing was tanned slightly more on the 
me made on the machine than on 
he one made in the vacuum frame. 
A press plate was then shot at a 
slightly reduced exposure. When it 
was handed to the platemaker who 
developed and etched all of the plates, 
he asked, “What Baume developer 
should I use on this one?” (They 
were using a developer which re- 
quired adjustments in density for 
variations in temperature.) He then 
told me that he had found it neces- 
sary to continually use higher den- 
sity developer than the temperature 
indicated in order not to go through 
the stencil. On these yellow plates he 
had been forced to use a 40° devel- 
oper even though the temperature 
indicated that he should have used 
a 38° solution. 


Wet Spray Problem 


The image shot with the hot-spot 
eliminator out of the machine devel- 
oped very easily with a 38° developer 
and there was no evidence of the de- 
veloper penetrating the stencil. The 
tones were a little sharp, showing 
that a slightly greater exposure had 
been given than the artists had de- 
sired, but there was every indication 
that the plate would run well. 

The run was 150,000 sheets and 
the pressman claimed he had less 
trouble with this plate than with 
any he had had in a long time. He 
“souped up” his ink as was his cus- 
tom and used his favorite fountain 
etch formula and once again enjoyed 
running an offset press. 

The case of too much spray: The 
pressman was trying to run a single 
color black and white job on coated- 
two-side paper. It was laid out for 
work-and-turn and had a large solid 


black area with reverse lettering in 
one front corner. On the opposite 
front corner was a very delicate half- 
tone illustration. It was a full size 
sheet running on a 17 by 22 press. 
Whoever made such a layout in the 
first place should have had his head 
examined but, be that as it may, the 
pressman was handed the job and 
expected to run it. Of course any 
trace of offset from the solid black 
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Answers to these questions have appeared 
in THE INLAND PRINTER and other 
sources of information at various times. 
How retentive is your memory? How 
many can you answer without consulting 
the answers on the next page? 
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1. Perennial printers’ custom- 
ers, the ad agencies, grew in 
number from 1939 to 1948. 
What was that growth? 

a. Doubled over 1939. 

b. Added 50% more adver- 
tising agencies. 

ce. Added 25% more adver- 
tising agencies. 

. A commercial printer’s 
knowledge should be spread 
as follows: 75% typography, 
15% pressmanship, and 10% 
paper. True or false? 

3. How is the word “comb” ap- 
plied to binding? 

. The ad work composition 
on Popular Mechanics runs 
extensively under six-point. 
True or false? 

Select the most logical rollers 

listed by number for the type of 

work listed by letter: 

5. Corrugated boxes. 

6. Bag and envelope. 

7. Job press. 

8. Lithography. 

9. High-speed cylinder. 

10. Aniline. 

a. Natural and synthetic. 

b. Synthetic rubber. 

c. Vulcanized oil and syn- 
thetic rubber. 

d. Glue-glycerine. 

. What substance is generally 
used to eject card from the 
die on platen and cylinder 
die-cutting presses ? 

. The use of alcohol in deep- 
etch offset platemaking is 








necessary. True or false? 





would spoil the effect of the halftone 
when the sheet was backed up. The 
only way he could hope to make an 
even reasonably presentable job was 
through the use of spray, and a wet 
spray was all that was available. 
Even with the spray he was still 
getting some offset. A service man 
was called in. The sheets were not 
drying in the center and in spite of 
the amount of spray that the press- 
man was carrying he was still get- 
ting some offset on the large black 
solid. He told the service man that 
he had tried various amounts of 
pressure on the spray and both large 
amounts and small amounts of mate- 
rial but he still was not able to pre- 
vent the offset. This was the best he 
had been able to get, but now the 
slow drying and sticking was giving 
him trouble. The service man sug- 
gested that instead of aiming the 
spray straight down he set it off to 
the side and let the spray float across 
the sheet towards the area with the 
heavy solid. He explained that the 
force of the spray was actually forc- 
ing the sheets together, and the wa- 
ter in the spray was slowing the 
drying of the ink. By placing the 
spray at the side and aiming the head 
across the sheet a wave of spray 
traveled across the sheet without 
packing the sheets together. Also, 
the larger drier particles were car- 
ried to the extreme edge of the sheet 
where they were needed most. 


Place Spray at Side 


When the service man left every- 
thing was working just fine and he 
thought that he had solved the prob- 
lem. Several hours later the owner 
of the shop called to tell him that 
they were having the same trouble 
again. He came over and found that 
the spray was back in the position it 
had been in when he had come in the 
first time. He asked the pressman 
why he had moved it back. The press- 
man had looked up a folder which 
came with the spray and it showed 
the head directly over the center of 
the sheet and aimed directly down. 
The operator said that if that was 
the way the manufacturer of the 
equipment intended for it to be used, 
he was going to use it that way and 
no other. The ink would have to be 
changed to work with the spray in 
that position. 

The ink was altered to help to 
some extent but the job was not as 
good as it would have been had the 
pressman just permitted that little 
change to be made in the setting of 
the spray. It was just one of the 
little things the service man had 
learned through observation. 
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Send in your queries on any phase of lithography for answer by Charles F. King 





PLANOGRAPHING 

Can you explain the term “plano- 
graphing” for me? As I understand it, 
it is a form of lithography, but in what 
way does it differ from regular lithog- 
raphy? I was asked the other day 
if I did planographing and I did not 
know. 

This is a rather peculiar term 
which apparently has no exact mean- 
ing. If we consider that lithography 
is a method of printing, the planog- 
rapher prints by lithography. He 
uses the same kind of plate and the 
same kind of press as any other li- 
thographer uses. A rather generally 
accepted idea is that his work con- 
sists mostly of making copies of line 
work and more especially material 
which has been typewritten. There 
are some, however, who consider 
themselves to be planographers 
when they work from paste-ups of 
any type of copy, including half- 
tones, as long as it is to be repro- 
duced in one color. I have even seen 
the term planographic printing used 
to cover all types of lithography, 
and the three most popular types of 
printing are then described as relief, 
intaglio, and planographic. Actually, 
usage in this last sense is correct. 
Any other conceptions or misconcep- 
tions of the term appear to have 
become popular through local usage. 


PAPER NEGATIVES 

I would like to have information con- 
cerning the paper used for reproduc- 
tion proofs for the offset press. We do 
not photograph our proofs to make the 
film. We make the film with the proof 
by contact. To do this we need a very 
good paper and we do not know where 
to get that paper. Since English paper 
manufacturers are supposed to make 
very good paper, do you know of any 
who make a paper suitable for this 
purpose? 

I can readily see why you would 
have trouble finding a paper that 
would work properly, and I doubt 
very much if you ever will find one 
that is completely satisfactory. It 
may be possible to make good nega- 
tives by this method but I have 
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never heard of it being done. If you 
are attempting to shoot through the 
paper, as I presume that you must 
be doing, the formation of the paper, 
even if it were a very excellent 
grade, would cause differences in 
the quantity of light which would 
pass through various portions of it. 
This could not help but give varia- 
tions in the quality of the type on 
the negative. Likewise ink trans- 
ferred by letterpress onto paper is 
seldom uniform. Lack of uniformity 
or smoothness of the surface of the 
paper and the very nature of the 
mechanics of ink transfer tend to 
cause light and heavy amounts of 
ink to be transferred over the area 
of each character. The effect of this 
will tend to be magnified by the dif- 
fusion of the light caused by the 
paper formation. 

Paper negatives are used in repro- 
ducing some work where quality is 
not too important. These, of course, 
are made photographically in the 
camera. For some classes of work 
they give satisfactory results. If the 
quality of work you are attempting 
to reproduce could be made from 
paper negatives, here is something 
you could try: Fix out the silver 
from a piece of this paper, wash 
thoroughly, and dry. Pull your let- 
terpress proof on the emulsion side 
of this paper and then proceed as 
you have been doing in making your 
contact negative from this proof. 
The gelatin coating on this paper 
should make a uniform surface on 
which to lay the ink and the dried 
gelatin should have good ink recep- 
tivity. The paper base used is about 
as uniform as any paper obtainable. 


DOCTORING INK 

We have some old-time pressmen 
who insist that it is necessary for them 
to add things to their ink. To them it 
would be an unpardonable sin for any 
one to as much as suggest that ink 
should be used just as it comes from 
the can. Since most of my experience 
has been with letterpress, this just 
doesn’t make sense to me. The first 








time I mentioned to an offset pressman 
that he should be able to use the ink 
the way he received it, he took me up 
on the press and pointed to the slab 
which came with the press. He said 
that if pressmen were not supposed to 
mix ink, the press manufacturers 
would not put slabs on the press for 
them to use. What is your opinion on 
this matter? 

This is one of the most difficult 
of questions to answer. Often the 
thought is expressed that an ink 
man knows what materials he has 
put into his original formulation and 
a pressman is not an inkman. He 
cannot know what different mate- 
rials used in the ink are intended to 
accomplish. It is altogether possible 
that the pressman will add things 
which will destroy some of the prop- 
erties the inkmaker intended to in- 
corporate in the ink. This argument 
appears to be sound on the surface 
but there are some arguments in 
favor of the pressmen who claim 
that they must be free to make 
additions. 

The most frequently heard argu- 
ment is that they must adjust the 
ink te the paper. They must be able 
to eliminate picking, should it occur. 
One point, however, which is seldom 
brought up concerns the ink—water 


z 
Answers 


to It’s a Quiz 





Here are the answers to the quiz 
on page 39. What is your score? 


1. a—or doubled over 1939; 
from 1628 to 3279 in 1948. 
Receipts: over 97 million 
dollars to almost 395 million 
in 1948. 

2. True—according to an arti- 
cle in the December British 
Printer. “Good typography 
is the foundation of good 
printing.” Good paper and 
presswork cannot put over 
an ill-designed job. 

3. A wide strip connecting a 
series of plastic rings, which 
can be stamped. 

4. True: 4,4%,5 and 5% point 

are used. 

b—or synthetic, 

b—or synthetic. 

d—or glue-glycerine. 

c—or vulcanized oil and 

synthetic rubber. 

9. b—or synthetic. 

0. a—or natural and synthetic 
rubber. 

11. Sponger rubber. 

12. False. Water can be used 

equally well to remove devel- 


i ee. 











oper and etching solution. J 


i 
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relationship. Many a plate can be 
saved if the pressman knows how to 
alter the ink. Regulation of the 
water alone is not always enough. A 
good pressman knows what he can 
add to make the ink either more 
water-repellent or able to take on 
more water. Likewise he knows how 
to alter an ink to make it “pull out” 
. light scum. He can often make the 
olate print full or sharp depending 
on the materials he adds to the ink. 
The obvious question is: Why is it 
necessary for the pressman to be 
able to do these things? 

Simply this: Offset lithography, 
nlike letterpress printing, is always 
, matter of balance. If on a heavy 
form one half of the plate takes ink, 
the other half must take water ; how- 
ever, on a light form as little as 3 
per cent of the form may take ink. 
it stands to reason that in either 

ase the nonprinting areas of the 
»'ate must receive the same amount 
of water per unit area to keep them 
from taking ink or scumming. Water 
stops can help to some extent in hold- 
ing down or regulating the amount 
of water fed to certain areas of the 
plate as can the water fountain 
setting, but these mean little when 
it is considered that the form rollers 
must come in contact with the whole 
p'ate. If 97 per cent of the plate is 
covered with water, a large amount 
is picked up by the ro!lers and mixed 
with the ink. Since only a small 
amount of ink is transferred at each 
impression the ink tends to become 
waterlogged. It then loses its tack 
or ability to transfer. Naturally this 
ink must be made more resistant to 
water than the one run on the form 
which is half ink coverage. 

The next question would logically 
appear to be: Why not make all ink 
as water-resistant as it is possible 
to make it? An ink that is too water- 
repellent will not print. It is only 
when a lithographic ink contains 
water (some say around 10 per cent) 
that it is possible to make it work 
lithographically. Ink that worked 
well on the 3 per cent coverage plate 
would not pick up enough water on 
the 50 per cent coverage plate to 
make it print weil. It is entirely pos- 
sible to completely lose a perfectly 
made deep-etch plate through the 
use of ink which is improperly ad- 
justed. It would be impossible to 
have enough different formulations 
of black ink (for example) to take 
care of the variations in ink cover- 
age normally encountered in a com- 
mercial shop. A pressman who knows 
how to adjust ink to the job properly 
is invaluable. There are far too few 
of these men around. 








LTF REPORT ON ACIDITY OF FOUNTAIN 


A DIFFERENT APPROACH to the 
problem of controlling the acidity 
of the water used in offset press 
fountain solutions is given in the 
latest issue of Lithographic Tech- 
nical Foundation’s Research Prog- 
ress. It now claims that with better 
methods of desensitization available 
its earlier recommendations of try- 
ing to run all jobs with the solution 
at a pH of 3.8 for zinc plate and 4.6 
for aluminum should no longer be 
followed. The suggestion is made 
that every job should be started with 
the fountain water reading between 
5.5 and 5.0, and acid added to lower 
this value only if conditions met 
with on the press require a lower 
acidity to keep the plate clean. No 
distinction is made between zinc and 
aluminum except it is felt that it 
should seldom if ever be necessary 
to ever go below the values which 
it formerly recommended unless 
there is some bad condition existing 
on the press which should and could 
be corrected. 

In proposing this method of ad- 
justing the acidity of water foun- 
tains, the Foundation is going back 
to the method in vogue in many 
shops prior to the introduction of 
pH control. Many a pressman of 
twenty years or more ago always 
started jobs with just the minimum 
amount of acid required to keep the 
job clean, adding more only as it was 
needed. In fact many started with 
plain water and at times were able 
to run for an hour or more without 
adding any acid or even gum to their 
fountain. 

Another point not covered in this 
discussion is the type of solution 
which is recommended with this 
method of control. There are some 
formulas for fountain water mix- 
tures which have a more destructive 
action on the grain of plates at pH 
5.0 than others have at 3.0. Also, 
little or no consideration is given to 
the emulsifying properties of vari- 
ous inks at different pH values. 

In another article the use of a dog- 
eared stop, such as shown in Figure 
I, is recommended for the produc- 
tion of square 50 per cent dots. Al- 
though it is readily admitted that 
the use of this type of stop is not 
new and that over 130 different odd 
shape dots have been used in con- 
junction with the ruled screen, ex- 
periments performed in the LTF 
laboratories indicate that a smoother 
gradation in tone values can be at- 
tained through the use of this par- 
ticular stop than with any others. 


It appears to be most successfully 
used when the three-stop method of 
exposure is followed, although it can 
be used with the two-stop process. 
In any event, the setting of the 
screen distance is much more critical 
than when the round stop is used 
and it is recommended that the 








Figure 1: Dog-eared stop (shown actual 
size) is correct to use with 19-inch lens 











screen should be set to produce dots 
with a minimum of halo around 
them. This should be checked, ac- 
cording to the author, through the 
use of dark field illumination as de- 
scribed in LTF Research Bulletin 
Number 15. 

The stop illustrated is the correct 
size for use with a 19-inch lens and 
“corresponds roughly to a round 
stop of about f:24.” 

An interesting explanation of the 
term “colloid” is also included in 
this issue. Gum arabic, albumin, and 
some of the other solutions used by 
lithographers are frequently spoken 
of as colloids. A very good non- 
technical description of the meaning 
of this technical term has been 
written. 


On page 61 of our April issue, 
a page showing reproductions of de- 
signs by John Colman, art director 
of Catalog Engineers of Chicago, 
Mr. Colman’s name was misspelled 
as Coleman. We very much regret 
making this error. 
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PRODUCTION STORY... 






Gambies have used colors effectively and profitably in selling colorful 
products for many years 







In the case of thei Hollywood Seat Cover Booklets, they again employed 
full colors to assute betrer reception and greater sales. Full color printed 






reproductions have virtually the same eye appeal as actual oroducts. 






The development of the booklets attached posed production preblems that 






are not apparent upon casual examination. There were two booklets to be 






printed in which four color process was to be used on pages 2, 4, 5 and 7, 






the balance of the pages were to be run in two colors only . . . farthermore, 






half of the rum tearured yellow and black and the other half green and Nack 






in the early stages of planning, the chought was to use process colors for 
the rwo color portion, however, process colors when used individually lack 
desiratle punch and sparkle. By careful planning and layout it was possible 
to use regulat inks on the two color pages and process colors on the four 








color pages without additional cost 






The artwork was furnished by Gamble’s an deparment who worked in 






dose cowperstion with Jensen Planning engineers . Certain steps in 







camera work were climmated which resulte! in econamies. Further econ 






omies were etiected in press plates and in printing tame by including small 


folders on the same plates and running chem with the booklets. 






These booklets and folders were produced by lithography (offset prinung) 
I & 






00 70 pound offset enamel paper selected to assure faithful reptoduction 









This is but another example of the “Depth of Service” available at Jensen 





Punting Company 


4; NWSEN VRINTING (ouran, és 


A > 114 NORTH THIRD STREET 
MINNEAPOLIS 1, MINNESOTA 
ae BR 3423+ NE. 4959 


"ay, << 






This is the way Jensen Printing Company sends out its ‘Production 
Story” promotions. Ad copy is printed on front flap of a folder 


Printer's 
Promotion 

Hits 

Buyers Target 


“KEEP IT SIMPLE... 
AIM IT WELL”... 





% 


RINTERS are constantly advised to advertise more — to use their own product more extensively to 
promote their own business. ‘This is sound advice, but it calls for sound thinking to carry it through. 
Aimless, hit-and-run advertising that succeeds only in getting the printer’s name on material dis- 
tributed to prospective customers is scarcely worth the effort. That doesn’t mean the advertising 
need be elaborate or expensive. Basic requirements are: Define the target; Concentrate the aim. 

A good example of a printer using his own tools in a simple but effective way to promote his own 
business is found in a direct mail advertising plan carried out by Jensen Printing Company, Minneap- 
olis. The plan is built around a series of mailings bearing the title, “Production Story.’ Each promotion 
utilizes an actual job turned out by the plant to point up what Jensen does for its customers. Each one 
is simple and concentrated. No attempt is made to scatter the shots or take in too much territory. 

Here’s a sample. 

The job was a lithographed, eight-page, self-cover, promotional booklet for a retail store. It called 
for four-color process on four of the pages; two colors on the balance. Problem was this: If process 
colors were run throughout, the two-color pages would suffer because these process colors often lack 
punch when used individually. Yet if six or more colors were run, it would add considerably to the 


expense. 
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Jensen went to work on the problem and came up with a platemaking and layout scheme which 
produced six colors without adding to the cost of printing a straight four-color job. 

This was the “production story” outlined in about 250 words. Text was printed on a wrap-around, 
smaller than the page size of the booklet. The wrap-around was saddle-stitched to the outside of the 
booklet, and the two items mailed as one piece. 

There are a couple of things about the text for the production story which should be noted because 

they illustrate good promotional psychology. First of all, the copy leads off by telling about the 
ustomer who distributed the booklet, rather than plugging the printer. A few words call attention 
o the effectiveness of the customer’s color advertising —a neat way to catch the attention of an 
dvertising or production manager. Then the problem is presented, followed by the explanation of 
iow it was solved. 

Exact technique of obtaining six colors at the cost of four is not explained. The reader’s curiosity 
nd interest are aroused without complicating and cluttering up the story with technical details. Hook 
t the end was: “This is but another example of the ‘Depth of Service’ available at Jensen Printing 
ompany.””’ 

Another production story on a catalog merely pointed out that here was a job which normally might 
ot be considered for the lithographic process. But, says Jensen, look at it. Observe the quality of 
eproduction. The hook: “This is but one example of many jobs of this nature which we have produced 
wa large number of customers.” 

Warning! And this is applicable to most direct mail promotions. If you’re sending out a piece 
ibeled with a definite caption such as “production story,” see that it is sent to people specifically 

interested in production. Tailor your mailing list to your story. Or pitch your story to your mailing 
‘ist. See that they fit; keep them in tune. 

This style of promotion can be angled for different categories of printing buyers by gearing the 
approach to the recipient's viewpoint. If a customer piece did a selling job aided by some aspect of the 
printing, it can be labeled “‘sales story,” written from that angle, and mailed to buyers whose primary 
interest lies in selling. 

Define the target. Concentrate the aim. Keep it simple. That’s the way to make advertising pay off. 


At left below is a page in two colors. At right is a page in four color process. Customer got six colors at the cost of four. Jensen hit the target! 


Seat covers which fit perfectly when new, stand the 
most chance of keeping o snug fit. HOLLYWOOD “Aristocrot” 
Seat Covers ore custom-tuilored to the precise measurements 
of your cor. They hug every surface, contour ond corner of 
the seat. There's nothing haphozerd or makeshift, there's no 
“compromise” fitting, with the “Aristocrot” 


Finest, heavy-duty spruce fiber, cooted with plastic ‘ = Sig “ 

after weaving, is the fabric. The plostic gives odditional “ Tag ay $y 
brightness, smoothness ond wear, without effecting the May ‘ 
porous weave of the fabric. The gentle “breathing action” ‘ =e 4 


ventilation of the fabric is comfortable throughout the year. 
A variety of colorful pieids is availoble. The plasticized 


surface is soil-resistant, ond can be wiped clean in a jiffy 
with o damp cloth, Easy sliding in or out of the cor is provided 
by the glossy smooth surface. 


The headrest o: cop along the top of the bockrest is mode 
of Viny! plostic leatherette, im o color which hormonizes 
with the picid of the ponel. Heavy cotton sailcloth, obo 
in harmony, trims the cushion and bock of the front sect 


All fabric edges are taped to prevent roveling, ond 
double or triple stitching is used throughout. Seams are con- 
coaled, ond Vinyl plostic beading in a harmonizing color 
contributes extro protection ond a pleasing style note, The 
HOLLYWOOD “Aristocrat” for economical custom toiloring 


Finest Seet Cover in the HOLLYWOOD Line, the 
“Royal” combines the permanence of Netionally Advertised 
SARAN Plastic, with the advantages of custom tailoring. 
Built to the precine measurements of eath cor, this seat cover 
keeps o snug, even fit which connot be motched by o universal 
sect cover. Elastic gussets are unnecessary 


A fabric of unique beauty, durability end comfort, 
SARAN stands ahead af olf other seat cover materials 


The brilfiant color of SARAN is “byilit-in” during the 
manufacturing process, and will not fode or run Moisture or 
stains will not affect it, ond o damp cloth of soap ond woter 
will “whisk” it clean, Resists even battery acid. 


SARAN will not lose its shape, becowe it does not 
stretch, shrink, sag or cup. 1 provides a smooth surface for 
siding m ond out of the car, yet the weave is porous enough 
to give yeor ‘round “breathing” ventilation ? 


Other high quality materials are combined with SARAN 
in the “Rayo” Heavy duty Viny! plastic leatherette forms 
the headrest or cop along the top of the backrest, and the 
trim is of rayon in a harmonizing color 


Fines? construction features include dovble of mnpie 
Witching Proughoutl, conceoled yeorms, harmonizing Vieyt 
plastic beoding, ond taped edges an the fabric to prevent 
foveling, HOLLYWOOD ‘Royal othe finest Seat Cover 

















How Curtis Color Analyst Operates 
In the Milwaukee Journal 


Sy George Eaton 


e A NEW “Color Analyst,” developed 
by Curtis Laboratories of Los An- 
geles in conjunction with the photo- 
graphic and mechanical staff of The 
Milwaukee Journal is said to have 
potentialities for changing the pro- 
duction of four-color process en- 
graving through the elimination of 
such factors as the black key plate, 
repeated color correction, and color 
proofing. Our insert (on facing 
page) shows a typical job on news- 
print. 

Called the Curtis Color Analyst, 
the machine is described as a one- 
shot color camera in reverse. Bas- 
ically the Color Analyst is an optical 
device employing lights, filters, and 
mirrors to present a full color image 
from three black and white separa- 
tion prints or proofs, for the pur- 
pose of visually determining if they 
are color correct for printing pur- 
poses. The Analyst creates a color 
image out of black and white photo 
prints of a color separation. The 
same fidelity of color and tone nor- 
mally associated with four-color 
process is reported to be obtained 
through the use and reproduction of 
red, yellow, and blue. 

Color analysis is obtained by vis- 
ual observation of the color result. 
A subject is first photographed in 
full color, using a one-shot camera 
to separate the colors into negatives 
for the red, yellow and blue plates. 
Enlarged bromide prints are made 
of each negative so that there is a 
black and white print of each. 

The three prints are placed in the 
Color Analyst which reunites the 
color values separated by the cam- 
era. The Analyst takes the separated 
colors and reassembles them into a 
full color image. Like the one-shot 
camera, it is done with mirrors and 
filters. Through the slot the viewer 
sees the original picture in full col- 
or. If the Color Analyst shows that 
the color balance is incorrect, either 
the photographer can make the nec- 
essary print adjustments or the art- 
ist can make retouching corrections. 

When the operator deems the re- 
sult satisfactory, the three black and 
white prints go to the engraver. The 
engraver makes his exposures with- 
cut the need for color separation. He 
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can reproduce each black and white 
print as a straight halftone plate. 

After proofing his plates in black 
and white, the engraver puts the 
proofs back in the Color Analyst to 
check results. 

The Journal found that, while 
most jobs required a lot of staging 
and re-etching to produce a good re- 
sult, occasionally one-shot paper 
separation prints requiring little 
hand correction would go through. 
This led to the belief that properly 
balanced separation prints would 
give a uniformly high standard of 
quality in color work and also re- 
duce the time required for color cor- 
rection. Proper balance was the 
problem, plus a way to accurately 
measure each print in a set in order 
to be sure they were in balance. Dr. 
Thomas Curtis, who had produced 
a device for the purpose of evaluat- 
ing three-color positives for dye 
print work, was called in for confer- 
ences. The Journal rented an old 
model Analyst and began a series of 
experiments. The results were grati- 
fying. The paper prints were made 
in the newspaper’s photo depart- 
ment and color-corrected in its art 
department. The corrected prints 
were processed in the engraving de- 
partment in the same manner as 
regular black and white engraving 
copy, with no color correction on the 
plates. This entire operation re- 
quired approximately only one-third 
the time normally needed to produce 
a four-color job. The first newspa- 
per Color Analyst was installed in 
the art department of The Journal 
on December 3, 1950. 

The advantages said to have been 
gained through the use of this in- 
strument are: 

1. A full color subject can be re- 
produced in true color, with effect of 
black where black is indicated— 
with only red, yellow, and blue 
plates. This is accomplished with the 
same inks used to print the news- 
paper’s four-color work (in fact, 
koth four- and three-color subjects 
are printed on the same page). 

2. A set of three-co!or plates can 
be produced in one-third the time 
required for a complete set of four- 
color plates. 


3. Expensive double-printing of 
type and body copy can be avoided 
by over-printing on the press from 
a separate black plate. 

4. Type contained in the original 
copy will give the effect of black due 
to overprinting all three colors. 

5. Process color negatives can be 
produced on the regular black and 
white engraving camera without the 
use of filters or image reverser. 

6. A saving is effected in time and 
material required to hot mold and 
nickel the black plate. 

7. Three-color plates can be regis- 
tered in advance regardless of run- 
ning position. 

8. Black plates can be replated 
without disturbing color register. 
This is particularly valuable when 
partial page color ads are run on live 
page news. 

9. As there is no black plate for 
color illustration, black ink need 
only be adjusted to suit the type re- 
quirement. 

10. Correct color balance can be 
achieved more easily and rapidly on 
the press. 

A three-color job for a florist as- 
sociation was recently produced 
from three black and white separa- 
tion prints. The total time required 
in the photo department was 5% 
hours; the time required in the art 
department was 4 hours, and the 
time required in the engraving de- 
partment was 231% hours (including 
proofing time). An estimate of en- 
graving time required to produce 
this job in four-colors is 81% hours. 


Hints on Register 


A very bad register comes into the 
picture. We start to investigate to 
find the real cause. This one happens 
to be a shoofly that was a bit too 
close to the gripper and out of shape, 
causing a hump there. The contact 
was not helping this hair-line regis- 
ter any. Also the timing of those 
guides could stand better adjustment 
with those guide rests down as close 
to the cylinder as is required so that 
the printed sheet does not get 
smeared or scratched—no more or 
no less, just right, is what we want. 
You must not get much of a hump 
here. The less the better for good 
register. 

A good trick that has been used by 
pressmen when they get a slur at the 
gripper end due to that hump caused 
by guide rests is to paste a piece of 
cardboard under the gripper on the 
packing or if your guides are out on 
the end of the sheet, just raise the 
end gripper a little if the stock is 
heavy enough.—Joseph Kovec 
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Robert H. Caffee (left), president, Printing Industry of America, gets 2 ee ; ‘ : 
eling bag from Pittsburgh group; A. S. Wentworth (center) Sun Printers Productivity Team for the United States planning its tour. Left to right: Kenneth H. 
ess ghouse Electric; Donald L. Boyd, of Standard Printing Company Harman; Cyril G. Manders; C. R. Greenhill, general manager of Sun Printers; Leslie S$. Dixon; Gilbert 
i : : Smith, adviser from Aylesbury; Frederick Taylor and Douglas Lindsey. The teams also visited Canada 





















































Above: The late Merton L. Griswold, of Rogers-Kellogg-Stillson; and 
Walter E. Soderstrom, recently honored by the Lithographic Industry 
at recent Metropolitan Lithographers Association testimonial luncheon 


Henri Peyrebrun (left), Miehle Company executive, presents plaque PUSoHOvs 

to Christian R. Kaddeland for 50 years of service to graphic arts 

At Printing for Commerce exhibition, left to right: William Heintz, member, and Charles Cook, 
head, Washington Litho Club; Verner Clapp, Assistant Librarian of Congress; Harry Miller, president, 


Detroit Young Executives of the Graphic Arts tour plant of Detroit 
capital's Graphic Arts group; George Lohr, head of AIGA chapter; Morris Reaves, Craftsmen head 


Sulphite Pulp and Paper Company to witness papermaking at first hand 
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Portland Street Railways Incorporated 






ONE HUNDREDTH ANNUAL REPORT 
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Questions will also be answered by mail if accompanied by a stamped envelope. Answers will be kept confidential upon request 


STATIC CONTROL DEVICE 

We have had several inquiries on a 
flat varnished cambric material which 
comes in lots about an inch wide and 
eventy-two yards long. This has been 
found to be very handy to help static 
-ontrol. We would appreciate it if you 
‘ould tell us where we can obtain some 
if this material. 

The dimensions given suggest a 
tape. Cambric originally was a fine 
linen named after a city in old Flan- 
ders where it was manufactured. 
Fine linen tape of the Low Coun- 
tries suggests gummed Holland tape, 
vlazed and unglazed, used by book- 
binders and manufactured in this 
country by the principal producers 
of gummed tapes of various mate- 
rials. These tapes may be had in a 
range of from one to three inches in 
width and in numerous lengths. 
Among other uses, the tapes have 
been wrapped around the stripper- 
fingers on cylinder presses to cope 
with static. 

While the original cambric was a 
fine linen, a cotton imitation was in- 
troduced which we know as fine cot- 
ton sheeting, the white goods used 
in bed sheets. This material has been 
used as top drawsheet on flat-bed 
cylinder and rotary presses to cope 
with static. Also used in this way 
are the special studded tympan pa- 
pers, one studded with aluminum 
oxide particles, the other with fine 
spheres of glass. All of these spe- 
cial top sheets may be used by modi- 
fying the rest of the packing to com- 
pensate for the thickness and the 
relative softness or hardness of the 
special topsheet. 


CERAMIC INKS 

One of our accounts, a large print- 
ing concern, is interested in obtaining 
information on ceramic inks for bottle 
labeling, including literature regard- 
ing the process, equipment, and so on. 
You will certainly know what they 
have in mind. We will appreciate it if 
you could give us the names of manu- 
facturers or laboratories promoting 
these ceramic inks. 

There are several methods of per- 
manently labeling bottles, including 


direct printing and transfers which 
may be baked. Special enamels and 
lacquers are used on both the re-use 
and non-returnable types of bottles. 
The leading inkmakers can supply 
inks or pastes for ceramics. 


CARD PRESS FOR SALE 

“T noticed in the March issue of 
THE INLAND PRINTER, page 53, sec- 
ond column, that some one is look- 
ing for a Buffum card press. I have 
one of the Willard card presses and 
this may be suitable. Will you please 
have the inquirer write to us?” 





VANDERCOOK FOR ‘PRE-PRESS’ 


FORTY YEARS ago, most printers 
sent their forms to press with- 
out any serious attempt at mak- 
ing sure that the plates and 
type were in condition for pro- 
ducing a good job of printing 
without further work on the 
form after it was on the press. 
It was common to have a press 
standing idle for hours and 
sometimes days while dimen- 
sional and printing surface cor- 
rections were made. It was 
necessary to make these correc- 
tions before even starting the 
“makeready.” 

Much work has been done 
over the years to provide equip- 
ment, materials, and practices 
for accomplishing this prelimi- 
nary work before a form 
reaches the press. The term 
“pre-Makeready” became gen- 
erally used for describing those 
preparatory operations. 

Vandercook Research, an or- 
ganization sponsored by Van- 
dercook and Sons, felt that the 
term “pre-Makeready” was in- 
adequate and confusing. Print- 
ers usually consider makeready 
as the operation of obtaining 
uniform impression by means 
of underlays and overlays. 
Vandercook has adopted the 
term ‘“Pre-Press” as a better 
description of all the operations 
before sending a form to press 
or foundry. 











OFFSET-LITH OR RUBBER STEREOS 

Please send us complete detailed in- 
formation regarding the use of rubber 
printing plates on sheet-fed letterpress 
machines. We do not know anything 
about this type of printing. We have 
contemplated going into the offset field 
on a limited scale but from what we 
have learned of the rubber plate proc- 
ess of printing we would like to know 
whether this is practical or not. We 
have heard of a rubber plate machine 
and have seen some of the prints from 
plates made on this machine. The thing 
that has prompted us to look into this 
before going into offset is the fact that 
our metal has been running into con- 
siderable expense due to our holding 
so many forms standing. (Incidentally 
this would be the primary reason for 
our purchasing a small offset press.) 

Since we do not have an offset opera- 
tor in our plant, we believe that rubber 
stereos may be more desirable in our 
circumstances. We operate a small 
printing plant with three automatic 
platen and two job clinder presses and 
one open press. If you think it advis- 
able to go into rubber plate printing, 
we would appreciate your recommend- 
ing the best equipment. 

We are sending you lists of manu- 
facturers of equipment and supplies 
for both offset-lith and rubber plate 
printing, who will be pleased to send 
information in detail about both 
methods. At the start it is generally 
the custom to buy plates on the out- 
side for either offset-lith or rubber 
stereo printing, when opening the 
new department on a modest scale. 

As your printing specialty is sta- 
tionery, the major part consists of 
letterheads, imprinting bank checks, 
business forms on a moderate scale, 
and the like. If all of these forms 
were type, you might consider rub- 
ber plates but a high percentage of 
the letterheads are printed from 
finely screened plates for which off- 
set-lith is preferable. 

While either method prints dupli- 
cates of type forms well, offset-lith 
is more convenient if you have dupli- 
cate plates made outside and espe- 
cially so if there are no platemaking 
plants in your city. Via offset-lith 
you may pull reproduction proof of 
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a type form and mail it to the plate- 
maker; via rubber plate you would 
have to send the type form to the 
rubber plate maker or electrotyper 
doing this work. 

If a letterhead or other form is 
mixed type and illustration, via off- 
set-lith you may take advantage of 
printed illustration available from 
various sources, paste the illustra- 
tion, type, reproduction proof and 
any additional art work on a card 
and mail the card to the offset plate- 
maker. With the rubber plate you 
would have to combine the original 
halftones or line etchings in a made- 
up form with type and send the form 
to the rubber plate maker. 

Even if you include in your plant 
an offset department and a rubber 


Letterheads require good layout and strik 
design—along with a sense of what is app 
priate. Simplicity is more effective | 
tricks. There are ideas for you in these 
productions of some of the pieces that v 


in the final judging of our recent letterhe 


contest. (First, second, and the two ties 
third prize are shown in our February is 
They were awarded to Max McGee, and 0. 
Booth, with J. F. Tucker and G. H. Pe 
tying for third place in the contest.) 


plate department, you will find off- 
set-lith preferable for stationery be- 
cause of its unsurpassed facility for 
translating copy into a printing 
plate. Offset-lith can print finer 
screens better than rubber plate. 
Your current letterhead by offset- 
lith could not be matched on a rub- 
ber plate. 

Rubber plates are widely used in 
many fields such as book printing, 
labels, and business forms by regu- 
lar letterpress, and in a wider range 
by aniline process in both the print- 
ing and packaging fields where ro- 
tary speed is possible. But for sta- 
tionery printing on the sheet-fed 
presses, offset-lith has advantages 
over rubber plates. 


THREE- OR FOUR-COLOR PROCESS 

I have a strong feeling that if all 
conditions are favorable, photoengrav- 
ing and letterpress will produce a bet- 
ter, clearer, snappier color print than 
photo-offset. Am I right? A well known 
color printer generally uses only three 
instead of four colors in his output 
and his work is considered quite good. 
What is the difference? I am sending 
one of his three-color jobs for inspec- 
tion. Your February issue (page 31) 
carried an Eastman color print, “The 
Matterhorn,” which is one of the most 
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beautiful color pictures I’ve ever seen. 
It has that clean and snappy look. It 
is a four-color print, if I am not very 
much mistaken. 

Photoengraving and letterpress 
prints on coated paper are generally 
considered tops. Photo-offset has ad- 
vantages in printing on rougher pa- 
pers. Some will tell you collotype is 
as good as either on rough paper. ' 

In the older dry three-color proc- 
ess with the colors printed one at a 
time, with ample interval between 
for setting well, it was possible to 
produce a high percentage of the 
work now done in four colors in 
three. The original three-color proc- 
ess is based on the fact that the 
effect of black can be produced by 
three solids—yellow, red, and blue 
superposed. This is not practicable 
in wet color printing where each 
color must partly print on the bare 
paper in order to trap well. Even 
three-color work cannot be printed 
“wet” satisfactorily unless the sub- 
ject is light and airy without large 
areas of dense black, when trapping 
is not a problem. “Wet” color print- 
ing adopted black because with it 
the hazards of running three solids 
in color may be avoided and at the 
same time the text may be printed 
in black. Four-color process yields a 
wider range of colors than tricolor 
and a deeper black when it is needed. 

The plate cost is less in tricolor, 
but “wet” four-color on a two-color 
press insures better register, saves 
space, one feeder, one motor, and pa- 
per otherwise wasted in handling 
and misregister when printing tri- 
color on single presses. 


SOLID PLATE INKING PROBLEM 

Once again we are calling on you 
for assistanee and guidance. The en- 
closed sheets were printed on a new 
job cylinder press, double rolled, and 
still we didn’t get what we wanted. To 
get as good as these it was necessary 
to overpack the cylinder, which caused 
the slight wrinkle in the upper left- 
hand corner. The plate is Dow metal, 
wood mounted, type-high. Would we 
get better results from a rubber plate? 
Or would it be better to have this 
plate mounted on a metal base? 

In order to avoid the wrinkle and 
also help the inking, it is essential 
that this large plate be level and 
type-high or possibly a sheet higher 
because of the size of the plate. This 
is easiest accomplished with a mod- 
ern plate gauge and a block leveler 
(planer). Then overlaying in the 
regular way follows until the print 
is fairly uniform, although the solid 
plate may be still a little gray. 

Part of the solid plate consists of 
rules, of two different densities, 
which cause bear-off of impressional 
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squeeze on the entirely solid part of 
the plate. A cut-out overlay may be 
used to relieve the excessive squeeze 
on these rules and increase the 
squeeze on the solid, as follows: A 
print is made on a sheet of tough 
bond or manila tympan. The rules 
are cut out of this print. Then the 
edges of the solid aré beveled or 
skived off after which the trimmed 
print is registered and pasted in the 
packing on the sheet next below the 
top drawsheet (tympan). A hanger 
sheet or sheets, aécording to thick- 
ness of the cut-out, are removed 
from the packing. The result ob- 
tained is a better print with less ink 
used and without overpacking the 
cylinder. Metal base is better with 
metal or rubber plate. 


Trouble Comes Knocking 


IT HAPPENS every day somewhere,' 
somehow, and when we start guess- 
ing we may be wrong as the problem 
comes a-knocking at the door. About 
nine times out of ten, you just keep 
on guessing and trying ever so hard 
to get to the bottom of your trouble. 
You are exhausted. You have used 
about all the tricks in the trade, have 
wasted enough time to double the 
cost of the estimate of this one. Now 
here comes the cause of this one. 

They were having the time of 
their young lives trying to get the 
grippers on the vertical Miehle to 
hold that sheet. You should know 
about this as the night shift takes 
over. They are not wised up on what 
that youngster did to the adjust- 
ments on this press before they came 
in. They find that the brush was up 
so tight that it was impossible for 
those grippers to hold this stock and 
that, my friend, reminds me of a 
very good epigram: It’s what we 
learn after we know it all, that 
counts. 

Mixing colors, as we take notice 
when our youngsters go about this 
job, will make your hair stand on 
end. For a job that will use less than 
one pound, they put a five-pound can 
of the dark color in the fountain, add 
the other ingredients, then after sev- 
eral trials they get about ten pounds 
of the stuff mixed up. You see what 
I mean. 

They can also print both sides of 
the sheet with one impression. First 
you put a lot of squeeze on the job. 
then drop your rollers down so they 
bounce in the sockets. This helps to 
make a nice halo. Then carry plenty 
of ink on this one. Don’t put an) 
makeready on the press. Just use the 
fountain. This will help keep the ink 
manufacturers in business.—Josep/) 
Kovec 
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PROOFROOM PROBLEMS AND METHODS j Ne / co 


ARE THE CONCERN OF THIS DEPARTMENT. QUERIES AND COMMENT WELCOME 


CALL THE DOCTOR 

I would like your opinion on the 
lacing of commas in the following 
entence: In cases of considerable red- 
1ess, moisture, cracking, pustule for- 
jation, or pain a physician should be 
onsulted. 

I claim that the comma after forma- 
ion should be deleted, and a comma 
nserted after pain, while others main- 
ain that commas should be placed 
fter both words. Your comments 
ould be greatly appreciated. 

We agree with the “others.” Use 
ommas after both words, unless 
pustule” is meant to refer to pain 

aus well as formation, which seems 
unlikely. Sounds like a bad case, at 
any rate. We’d phone the doctor and 
let the commas go hang. 

Most of us have comma complexes. 
This light little mark is nothing to 
be afraid of. (Okay—nothing of 
which we should be afraid.) It’s sim- 
ply an aid to easy reading—when 
used judiciously. If you don’t have a 
comma after pain, one reads “or pain 
a physician.” That’s unethical. 


PARDON THE EXPRESSION 

Your item in March Proofroom pro- 
posing to junk semicolons reminds me 
of a little story in “Odds & Ends” by 
Herbert & Peter Fahey. Here it is: 

Before a Printing Week broadcast 
we were offered cokes to ease the 
throat. The question came up whether 
the coke would cause burps during the 
interview. We asked the announcer 
whether he could cut a burp in half. 
“Sure,” he said, “we can even take the 
burp out entirely and put in a semi- 
colon.” 

Thanks for sending the tale on to 
us. It would be nice if burps in print 
were so easily covered. By odd coin- 
cidence, you may see a page from 
that book reproduced in Specimen 
Review this month. 

That reminds us of the story that 
Franklin’s mother-in-law hesitated 
to give her consent to the marriage 
of her daughter to a young printer. 
There already were two printing of- 
fices in the United States and she 
was afraid the country couldn’t sup- 
port a third. 

All of this is a little off the sub- 
ject at hand, but it’s spring—and 
the sap is coming up. 





SWEET SEMICOLON 

Your predecessor had this to say 
about the semicolon that you are so 
anxious to “junk.” 

“The semicolon is an extremely use- 
ful mark; it interrupts the run of the 
words just enough to help the commas 
in matching the slight breaks in the 
meaning and hook-up as the sentence 
moves along. Used with care and intel- 
ligence, it certainly is one of the best 
little gadgets in a writer’s toolbox. 

This is an official protest: We 
have no wish to assassinate (that 
words looks like its meaning!) the 
semicolon. That was one of our read- 
ers who had the murderous gleam in 
his eye. 

Even so, if we felt that the semi- 
colon deserved wiping out, we’d feel 
free to say so—no matter how much 
Mr. Teall loved it. There is one con- 
soling aspect in hearing about how 
our predecessor felt and behaved, 
and how much better he was: E. N. 
Teall heard regularly about how 
much more talented and learned 
F. Horace Teall, his father, was at 
running the Proofroom. Teall the 
Younger was regarded as flippant 
before the altars of grammar when 
he followed his scholarly papa. 
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Webster said that most of the butchering of 
our language is done by over-refined writers— 
not by plain folks. Our thanks to E. P. Schmidt 
Company, Milwaukee, for letting us borrow the 
artwork that so delicately illustrates the point 
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THE MISSING T 

Eureka! it’s true, it’s in black and 
white and I read it. Yes, even caught it. 
Page 59, third column, “Those Odd 
Years,” March issue. The first line— 
thiry odd. The Proofroom did it. Here 
is the missing t. 

I’m a new reader of your magazine, 
and really look forward to every issue, 
especially the Proofroom. 

Welcome to Proofroom, but take 
it easy, kid. We know exactly where 
that t is—on the composing room 
floor at our plant. Apparently the 
proofreaders (which includes us) 
wanted to leave it there. 

You must learn to keep calm, cool 
and collected about errors in Proof- 
room. Where else, we ask you, could 
they be more effective? more notice- 
able? more lousier? Don’t look for 
them elsewhere in the magazine. 
Their mating grounds are concen- 
trated in this department. 

Anyhow, thiry certainly should be 
odd enough for you. We just said it 
was odd. We didn’t say all the letters 
were present. 


NECK WITHDRAWN 

You sho stuck yo neck out in the 
April number when you asked for let- 
ters like Teall usetoget. 

I start on page 50, col 1, line 8 from 
bottom. A strait jacket is one sack and 
should be one word. No? 

3 lines above that is “pointers-out.” 
Now, everyone knows that should be 
pointer-outers. 

Now jump to col 3, end first para- 
graph, you cap Scotch. Why, when you 
would le rye or bourbon. Even if you 
like scotch it aint no reason to glorify 
it by a cap. 

And then, at the end of your BUM 
story you conclude with “Tie-ins is” is 
awful, aren’t it? Say nothing about 
this should be double qtd, but that 
“aren’t” is, as a comedian said, “the 
quaziest thing I read.” The old standby 
“aint” is my favorite. 

Still in col 3, 5 lines from bottom, 
you use “someone.” To me that aint no 
better than someplace, which I see 
often. And you use it again in line 7, 
col 3, page 60. And you have “some- 
time” in col 1, page 60. 

Also on 60, 3d line from bottom (I 
seem to be measuring everything from 
the bottom like a gravedigger) of ONE 
CLASS you use a cap on Board. When 
I see things like that I become bored. 
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Now, I hope this will amuse you and 
help you endure living in Chicago. I 
was there first in 1906, attending In- 
land Printer Technical School. You can 
find my picture in IP for June that 
year, I believe. 

Anyway, it’s been fun. 

(You look like a nice sweet boy on 
page 407 of the June 1906 IP. It’s 
too bad you had to grow up to be so 
ornery.) 

1. You may like a one-piece strait 
jacket, but Mr. Webster has the two- 
word style. Possibly there are differ- 
ent models for ladies and gents. 

2. “Pointers-out” we like. That’s 
sound reasoning, from our point of 
view. 

3. That’s a cap of respect on the 
scotch. Or would you rather have 
yours with branch water? 

4. You keep aint it—we’ll hang 
onto aren’t it. But why would you 
want double quotes? 

5. We like someone and sometime, 
but will go along with you on some 
place, sometimes. 

6. In all honesty, we agree with 
you about capped board. 

7. We are amused—likewise we 
are enduring. 

8. And we hope you will call 
again. 


DAZE OR DAY? 

What about this? In speaking of the 
birthdate of the Dionne quintuplets, 
would one say “Their birthdays are in 
May” or “Their birthday is in May’? 

This question has come up before 
in Proofroom. Since it is timely (the 
date is May 28, in case you forgot 
to send a card) we will repeat the 
answer Teall gave in 1940. 

“Each of the quints has a birth- 
day, but they all have the same birth- 
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day. It’s one birthday for the five 
children—and to me, that seems to 
say the singular verb is correct. I 
rule for ‘Their birthday is.’ ” 


OGRAPHY 

Our comps and proofreaders have a 
great deal of trouble with division of 
the various “ography” words. Can you 
tell me an easy way to remember the 
correct way to divide such words as 
lithographer, lithographic, lithograph, 
et cetera? 

That’s a good question. We are 
glad you asked it. The answer is, 
“No, we can’t.” When and if you 
locate this easy way, we will send 
our comps and proofreaders over to 
hear all about it—and we’ll come 
over, too. Many and many a lith- 
ographer we’ve let go through, to 
avoid resetting a whole paragraph. 
(Mr. King of the offset department 
sometimes is partial to long para- 
graphs—interesting, though.) 


MASTER OF CEREMONIES 

Which is correct: he was a M. C, in 
various night clubs, or he was an M. C.? 

This is a throwback to our early 
days on IP, when Teall was directing 
a hot battle against “a Xmas card.” 
No doubt a “master of ceremonies” 
is meant, but it says M. C., which re- 
quires an M. C. Take your choice—a 
master of ceremonies or an M. C. 


IF SO, WHAT? 
I cling closely to the Manual of Style 
of the University of Chicago Press. Is 


there a better guide somewhere—and, 


if so, what? 

Hang onto it. You’ve got a good 
thing there. But if your firm has its 
own style book, it should have first 
place in your heart. The Milwaukee 
Journal, for example, accepts Ald. 
as an abbreviation with a specific 


alderman’s name, but aldermen can- 
not be abbreviated. You’d be in a 


heck of a spot if you didn’t know 
about such matters if you worked 
for the Journal. 


PLAIN AND CHEAP 

Is this expression okay: “Between 
4 and 5,000”? 

It is a lovely expression—if you 
don’t care if someone interprets the 
difference as being 4,996. If you 
mean between 4,000 and 5,000, you’d 
better say so. In some matter, your 
way wouldn’t be too bad. But it is 
so easy to make it 4,000 and make 
yourself clear. Fairly inexpensive, 
too—that ,000. 


2 
ONE ARE 

In a quiz show on TV the other night, 
the announcer said: “Neither one of 
you are correct.”’ Does this boil down 
to “one are” or “you are’? 

It boils down to the announcer 
airing some bum grammar. Back- 
bone of the sentence is “neither one 
is correct.” The announcer missed, 
too. We can’t expect our entertain- 
ers to be scholars, too. Look at what 
Jerry Lester has done to good old 
“George.” It no longer means a Pull- 
man porter; “George!” means su- 
perb, wonderful, “I’ll buy that,” et 
cetera. 





Two problems are solved 








It’s very simple to get offset with a 
spray gun working. Just let the rollers 
drag over the form, then add a lot of 
impression on those light lines, and see 
what happens. It all came about while 
running a good quality buff color on a 
dull-coated cardboard. Some offset hap- 
pened in those spots where they had 
more impression than is required for 
good printing. Just another minute 
added to that makeready and all would 
have been well and that goes for an- 
other minute for inspection on those 
rollers. 

You just cannot expect good distribu- 
tion with rollers dragging over that 
form. This is what happens when we 
get into too big a rush to get going. 


By Joseph Kovec 


When our rollers are set too low we 
put ink below the face of that type. The 
ink accumulates until it hangs around 
the edges. The consequences will show 
up on the printing as it gets more ink 
than is required for good printing. 
We have another good trick for re- 
moving slurs on those large halftone 
plates mounted on that wooden base. 
Several hours of time were wasted try- 
ing to get rid of this nuisance. Every- 
one gives us this problem—that slur at 
the back end of the print. So now one 
of our youngsters takes over after an 
all-night vigil by the night crew. He 
starts from scratch with a clean pack- 


ing, checks the plate for height, and 
adds about 6-thousandths more to the 
regular 918-thousandths, and gets busy 
with that overlay. 

Then when it is up to good printing 
he gets two long pieces of border plates 
about 114 inches wide and 12 inches 
long. These he locks onto that bed of 
press out there where they will not in- 
terfere with any other part of printing 
on the job. These border plates extend 
out about 6 inches for a longer print on 
the impression, with plenty of impres- 
sion on these pieces. This also helps 
for good roller traction when inks get 
too slippery on light forms or when we 
have a lot of empty space on the press 
bed. 
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ALBERT TACEY LIMITED, of Leicester, 
ingland.—Your 1951 memo book is 
eautifully done as usual. There are no 
panels for Sundays and six to the page 
is regular even where one month ends 
end another begins. Use of soft colors 
-—gray, for instance rather than black 
—-creates an effect that is delightfully 
pleasing, and the piece (including the 
case binding) that of good enough 
appearance to justify saying it is an 
ornament on any desk. Presswork is 
excellently done. 

THE REYNOLDS PRESS, INCORPORATED, 
of Providence, Rhode Island.—The an- 
nouncement of the change in the name 
of your company—the addition of the 
one word “incorporated”—is decidedly 
pleasing. From our earliest years of 
association with printing we have re- 
garded the combination of two blues 
on white about the most pleasing one 
involving two colors. The pica-wide 
white band along the right-hand edge 
of the front, which is deckled, adds 
materially to the complete effect, the 
remainder of the page being solid light 
blue. The title—a single line, “An- 
nouncement”—is printed in deep blue 
near the lower right-hand corner. The 
presswork is excellent. 

LARRY TRAISON, Detroit, Michigan. 
—While your entry in the contest on 
the Certificate of Honor for the annual 
I.P.I. Essay competition is not distin- 
guished it exemplifies sound if plain 
design and the mechanics of composi- 
tion such as spacing—if that may be 
called mechanical, which we doubt—are 
workmanlike. A red of the vermilion 
order—one inclining toward orange— 
would be preferable to the red used, 
which has a bluish cast. Such reds tend 
to dull the black printing whereas a red 
inclining to orange, reflecting blue over 
the black impression, tends to brighten 
it, also to add a suggestion of gloss. 

H. & W. B. DrREw ComPANy, Jack- 
sonville, Florida—yYou are doing a 
fine job advertising your process color 
work and the craftsmanship of the 
several folders and circulars you send 
will, we are sure, impress your pros- 
pects. A four-page French-style folder 
titled “Color Sells” is particularly 
impressive; variety in the pictures; the 
incidental art work in line, layout and 
typography very materially enhance 
the piece. Incidentally, the one side of 
the sheet ordinarily left blank on the 
kind of folder under consideration is 
in the nature of a very striking spread. 
This piece, we note, is lithographed 
in five colors on heavy-weight coated 





Burton Cherry, art and typographical director, has introduced fine, new ideas such as this cover 
discloses to what The Cuneo Press does for itself and has, no doubt, also sparked customer's work 
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of fine publicity. 


GAZETTE PRINTING COMPANY, Mon- In the following pages we present the x over a blind-stamped panel which con- 
treal, Canada.—We are complimented Wie omar. ee ie i : tributes additionally to the chaste char- 
when you let us see examples of the Gitinctive, veadable lace prian well on siitinds ot acter and general attractiveness of the 
fine work you do; we get the benefit. Paper, by letterpress, offset or gravure. It is a versatile type piece. Furthermore, the booklet is given 
Important work such as modern-style Hesse eee a New England flavor, what with the 
annual reports and brochures about i , venerable character of type used for 
quality products are by you people The design was developed under the direction of the title and, of course, the picture of 
given best design and printing qualities ee ee meer ne wae Seneee Lanna the church, maybe built by the Pilgrim 


money can buy. Process color work, Steen wold gush huankc hips Mack /aike Rieabs Raia’ Fathers or designed to simulate the 
whether letterpress or lithographed, is you want clean, sparkling proofs call 
of the highest order and there’s a trade- 
mark quality in the design features 
which is really distinguished, a styling 
supplied only by you. There are prob- 
ably a dozen printers of the United tft fad such character. 
States and Canada whose work we can we 
identify by sight and—though we sub- 
mit to being rather experienced—that second color on the original of this interesting Wentworth” represents fine crafts- 
means something. One thing it means _ 5. by 7-inch mailing card from Sol Cantor's fa- mManship in all respects. First im- 
is that there’s something about it worth mous New York typographic shop is deep red-brown pression of the case-bound book with 


money to Gazette customers. 
Issues of the “C. I. L. Oval” 
are excellent in every way, 
outstanding. 

MATRIX CONTRAST CORPORA- 
TION, of New York City.— We 
admire your 1951 calendar. It 
is all on a card approximately 
nine by eleven inches in size. 
While one might think the fig- 
ures of the dates would not be 
clear at any distance we are 
surprised at how easily and 
clearly they are seen. The cal- 
endar is printed in glossy 
black ink on a white card and, 
as the type is an extra bold 
sans serif, words and figures 
stand out in white. The figures 
for Sundays and legal holi- 
days are in red, as are some 
of the features in the “card” 
advertisement across the top 
of the piece. We recommend 
the idea to the consideration 
of other readers. It is worth 
while as a contrast to the cus- 
tomary calendar not only in 
coloration and styling but 
would seem to have an advan- 
tage from the standpoint of 
economy. Of course that is not 
to say a calendar couldn’t be 
done more cheaply—only that 
value-wise a lot for the money 
seems to be offered. Composi- 
tion is excellent, particularly 
it is decidedly sensible. And, 
we all but forget, your prod- 
uct is a linotype matrix on 
which the letter which guides 
the operator is not engraved 
but is white on black. 

LouIs MARINI, of Wollaston, 
Massachusetts.—We like your 
keepsake booklet, “The Lord 
Was Their Shepherd.” Bleed- 
ing off at left and bottom, the 
line illustration of the church 
steeple is highly pleasing in 
white ink on the rather deep 
green stock with deckled front 
edge, a detail to be depended 
on for finish and the effect of 
quality. Title appears near the 
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stock. Your pressmen contributed very 
materially to the all-around excellence 
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upper right-hand corner counterbal- 
ancing the illustration and is printed 
in black with a pleasing border in red 


six to fourteen 

















whose honor it was named. 






architecture of the earlier churches in 
America. Anyhow, there is atmosphere 
and that almost invariably adds an ele- 
ment of interest. There is much print- 
ing but comparatively little of it has 
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130 West 46th Street, New York 19 — Luxemburg 2—0100 
Direct lines to service desk: Luxemburg 2—0106-7-8 








(Fon comparison the Caledumia 11 pt aiphabes length is 140) 





SPENCER PRINTING COMPANY, Kan- 
sas City, Missouri—‘‘The Story of 
























Below is shown the front of an 11- by 11-inch French-style folder produced by The Cuneo Press, 
Chicago, to promote its own business. On the original the background of dots is in yellow, the solid 
panel in bright red, and the type black. On page two there is effective copy under display reading 
“the best-dressed voice sells the most goods.” This directs attention to the two catalog spreads on 
our next page (opposite). Beneath the head “Before” there is a block of text commenting upon the 
upper spread. “The problem of presenting the manufacturer’s message,” it is stated, “was left unsolved 
in this catalog. The material, printed in orange and black, is not organized on the pages to clearly 
present the message to the reader. The design elements are confusing—they distract the reader and 
carry his eyes away from the message.” Under the heading “After” the merits of the lower spread 
are cited. “Using the same copy and illustration,” this text reads, ‘the catalog now clearly brings out 
the manufacturer’s message and products. By dividing the left-hand page into three units the message 
is directed to the reader clearly and attractively. The right-hand page presents the products in an 
orderly unit, and clearly connects pictorial matter with text. It was printed in terra cotta and black.” 
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its covering of dark red on which the 
front design is stamped in gold, with 
silver bordering the crest which ap- 
pears above the title, is most pleasing. 
The word Cheltenhan—where it is re- 
membered—stirs up ridicule but the 
outline version of the largest family 
of types wasn’t overworked when the 
Bold was wearing out its welcome. For 
the all-cap title in gold leaf we can 
think of nothing more acceptable, 
better for use with the particular crest. 
Sewing and binding seem especially 
durable. There are more stylish types 
than that used for the composition of 
cext but none more readable than the 
intique style you employed. On coated 
stock for which very little ink can be 
ised, types with hairline elements are 
‘o our way of thinking taboo. Indeed, 
ve find most books that are printed on 
‘coated stock very difficult to read be- 
‘ause of the delicate character of book 
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DECEMBER 1950 








Cover from student publication of Rochester In- 
stitute of Technology, the 6- by 9-inch original 
of which is printed in light and deep brown on buff 


faces used, far too many of them. The 
face is a round one, and with just the 
right amount of extra spacing between 
lines it is a pleasure to read the story 
despite the coated paper used of neces- 
sity to properly print the many half- 
tones, and you have printed them 
properly. We appreciate the problem 
of having to make some of the half- 
tones from photographs fifty years old 
or more—even from halftone prints in 
books produced equally long ago—but 
you did mighty well with these. We 
can tell where copy for plates is at 
fault and can rate your presswork also 
high because of the numerous pictures 
that are all that could be expected. The 
book is both easy to look at and easy 
to read. 

DELLE PERRY, of Stanford Press, 
Palo Alto, California.—Your his-and- 
her Christmas greeting is clever and 
unusual, and furnishes an idea for 
the ever-growing number of 
young couples who must be 
apart while the man serves 
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DOLE No. 6B VACUUM VALVE 
Seraight Shank “4” LPT. Male 2" LPT. Female 
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DOLE Ne. 11 VACUUM CONTROL VALVE 











his country. A French fold of 
white paper with red deckle, 
the cover has a round halftone 
of “him” to the right, above 
center, against a green map 
of Japan. On the left an open- 
ing is die-cut (in a shape one 
might describe as a fat boom- 
erang—no offense intended; 
it’s the best we can do to con- 
vey the idea) through which 
shows a halftone of “her” on 
the inside spread. Under each 
picture is stated the residence 
of each—Tokyo, in his case; 
California for you. Copy (in 
Brush) on front reads “The 
Perrys get together” with sea- 
son’s greetings continued on 
second and third pages of the 
folder. The “her” picture on 
the inside is against a green 
map of California, and exact 
addresses of both Perrys are 
given below. Not every Christ- 
mas card is so personalized 
and informative. Congratula- 
tions on a good idea very well 
carried out. ; 
PRESTON W. WRIGHT, Balti- 
more, Maryland.—The Mary- 
landev, the publication of the 
Maryland Casualty Company, 
is attractive and very well 
handled in all respects. It is 
interesting to note that the 
cover and four pages of text 
are offset-printed, the latter 
four pages being inserted in 
the center of a sixteen page 
section done by letterpress. As 
the pages are not of dissimi- 
lar character we presume both 
processes are employed to uti- 
lize plant facilities in your 
company’s own private shop 
to full advantage. Article 
headings on inside pages are 
interesting yet conservative— 
not over bold or large, yet not 
too sedate. We like the cover 
very much. Featured is a large 
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If we’re wrong in crediting this cover to Glenn Pagett whoever 
did it is complimented. Only experts can combine roman with 
sans serif pleasingly and effectively. Gray on original is weaker 
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An Exhibition 


The HUNTINGTON LIBRARY 
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When actively America’s outstanding typographer Mr. Bradley’s 
work had the flavor of this title page. He favored Casion (used 
here) and avidly employed big ornaments developed from leaves 
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halftone printed in brown 
which is between a band of 
yellow-orange at the top and 
one somewhat deeper below 
the picture. The combination 
is bright and yet not in the 
least bizarre. The round seal 
of the company is in brown 
near the left side or over the 
upper band while the title and 
incidental type matter is in 
brown, overprinting near the 
right-hand side of the lower 
color band. Presswork, both 
offset and letterpress, is very 
well done. 

W. J. CRYER & COMPANY, 
of Redfern, Australia.—Al- 
though we feel the gray at the 
top of the mount where your 
name appears in brown and 
the line “Printers and station- 
ers” in reverse (white paper) 
color is too weak, your 1951 
calendar is nevertheless com- 
mendably done. The gray is 
weak enough that there is lit- 
tle contrast between it and the 
white letters and the line is 
therefore not as clear—or as 
quickly grasped as we feel it 
should be, especially as copy 
naming what you do is im- 
portant. The unusual feature 
which makes the piece worthy 
of special mention is that on 
the front of the calendar pad 
there is simulated in black and 
gray the effect of a window 
envelope, a panel carrying the 
quotation “When all else is 
lost, the future still remains.” 
This is certainly not only en- 
couraging to one when down- 
case but singularly appropri- 
ate for the front of a calendar. 
Assuming other readers might 
want to use the copy on their 
calendars or elsewhere, the 
copy is credited to Bovee. A 
final look at the piece brings 
about a recurrence of the wish 
that the gray ink were a bit 
stronger. 

MONSEN CHICAGO, Chicago, 
Illinois—Thank you for the 
eopy of your “Typographic 
Handbook,” as you call your 
type book. Lithographed cover 
in colors is very impressive, 
but space doesn’t permit of 
any detailed description, and 
any illustration we might 
make would do the original 
an injustice. Suffice to say 
that it is a “photomontage” in 
effect—no photos are in evi- 
dence. Art is entirely in line, 
the effect being obtained by 
the orderly disorderly admix- 
ture of pictures of a type case 
in reverse color (black) set 
off the horizontal, supported 
by a comp’s tweezers with 
points touching the bottom 
edge of the page, while across 
and near the bottom a part of 
a line gauge appears in solid 



























































Powerful cover from self-covered house magazine 
of Williams & Marcus Company, Philadelphia. 
With second color bright orange, the 412- by 
62-inch original on white carries real punch, in 
fact that quality is characteristic of all pages 







red. The gauge underscores the 
line “Monsen Chicago,” printed in 
black,from large roman type below 
the ‘type case which, incidentally, 
bleeds off left side of page. Also in 
red, and in the same size and style 
of type as “Monsen Chicago,” the 
title is set near right-hand edge of 
page and reads not horizontally but 
from top to bottom. It is printed in 
red, ends near the end of the gauge 
and the two therefore frame the case 
and the name line. Back of all this 
there’s a plate printed in gray show- 
ing various utilities used by com- 
positors and layout men including 
a brayer which bleeds off top and 
left side. Only the two lines of type 
and the gauge are “square with the 
world.” Use of term “handbook” is 









































In medium brown on yellow the original cover 
is more pleasing than our reproduction can be 
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justified because of information on 
use of type which the book contains, 
a very fine demonstration of how 
to fit copy to type and space being 
found on the final inside page. It is 
offset-printed, quite naturally since 
the House of Monsen has for many 
years specialized and excelled in 
typesetting and proofing for lithog- 
raphers, and even before offset. 

D. F. KELLER COMPANY, Chicago. 
Congratulations on the excellence 
of the brochure (or is it a port- 
folio?) entitled “Nine Illustrators.” 


to make it all clear, a second 
cover around the pages of text 
and of the same size, not ex- 
tended like the outside cover. 
This is of bright yellow stock. 
Where this shows through the 
die-cut panel “Number 5” 
with the figure proportion- 
ately very large is printed in 
black. So, black, white, gray, 
and yellow all show on the 
front. The idea of cutting out 
panels in a cover so that some- 
thing printed on the first in- 
side page becomes part of the 
cover design is not only prac- 
tical but a semi-novelty, the 
“semi” qualification being be- 
cause the idea is not new. It is 
particularly valuable when, as 
we noted in some piece not 
long ago, there is the benefit 
of having a four-color picture 
show on both the cover and 
inside with but a single print- 
ing. Text pages are of excel- 
lent layout, are smartly mod- 
ern like the cover. We shall 
never, however, resign our- 
selves to accept the idea that 
it is correct to begin proper 
nouns—including the names 
of individuals—with lower- 
case letters. Furthermore, we 
cannot see that avoiding use 
of caps in the list of names of 
artists on the front of the in- 
ner cover adds anything of 
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Deep bronze blue (black here) and brown on pale blue stock 
art, rather the contrary. lend much distinction to this powerful cover from external house 
THE SPECIALTY PRESS, Mel- organ of Phil. Mann’s York, Pennsylvania trade composition plant 








24th EXHIBITION, OF DESIGN IN CHICAGO PRINTING 











In case our experiment of printing the letters 
in the upper section of this booklet cover in 
color over black flops they are on the original 
printed in glossy over dull black. Second color 
upon the original unusual design is a light gray 


It is smartly modern. Front cover is 
printed in a rather dark gray from 
reverse plate with title of two slant- 
ing lines of brush cursive showing 
white stock. There is a half-inch 
extension of the back cover leaf on 
which for reference in filing the title 
along with “number five” appears in 
a line which is horizontal when the 
piece is in the file cabinet. One other 
feature about the front as the piece 
looks when received is worth noting. 
Near the lower left-hand corner 
there is a cut-out panel. There is, 


bourne, Australia.—Yours is 
one of the finest 1951 calen- 
dars we have received, cer- 
tainly the most substantial. 
The mount is 15 by 24 inches 
in size, the base — judging 
from weight and stiffness— 
being of binders’ board. Print- 
ing is on white coated paper 
glued over base, and mighty 
fine printing it is. A four-color 
illustration of a street scene 
—a famous old one, we sur- 
mise—covers top half. Press- 
work on this is exceptionally 
well done. Your name, just 
below the picture, is appropri- 
ately set in a type which we 
believe accurately represents 
the period of the architecture, 
is of a rugged and antique 
character. Two initials are 
quite decorative as printed in 
gold with outlines of letters 
and curlicues over the faces in 
magenta in which other let- 
ters of the line and the smaller 
lines of the piece appear. In- 
cidentally, and properly, this 
magenta is in tune with the 
general tone of the picture. 
The calendar pad is only about. 
half the size it might be, but, 
in consequence of that, is 
twice as nice. Effect is chaste 
and yet the figures are large 
enough to be read at any rea- 
sonable distance, and are of a 
smart, modern style. 








dds..... 


Written and printed by 
Herbert & Peter Fahey 
San Francisco,Calif. 


Nineteen-fifty 


..... & Ends 


= 
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The brothers Fahey of San Francisco’s brigade of fine printers 
strike a fresh, airy note in this title page from a keepsake book 
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Stray items about the trade and the men who make it. Bits of information collected 


and set down here for your edification and pleasure. Edited by GEORGE EATON 


















































































* Students of the Mergenthaler School 
of Printing demonstrated the produc- 
tion of a printing job from layout to 
completion on a television program 
April fifth. 


* Yale University has been given a 
copy of the Book of St. Albans, which 
was printed in England in 1486. It is 
believed to be one of only twelve 
known copies and the earliest example 
of color printing. 


* William E. Baskerville, of St. Paul, 
Minnesota, writes that, according to 
his “family tree” book, he is a direct 
descendant of John Baskerville, the 
printer. He is a nephew of Harold 
Lauck, the “Baskerville Printer.” 


* The Advertising Club of New York 
dedicated its Celebrity Day this year 
to honor the one hundredth birthday of 
The New York Times—the first time 
that it has ever presented its bronze 
plaque of achievement to an institution 
rather than to an individual. 


* Better Impressions reveals a note 
on the high cost of living: Two years 
ago the national budget was 1,429 
pages, roughly $400,000,000 per ounce. 
Today’s seventy billion dollar budget 
is only 1,032 pages, about a billion 
dollars per ounce. 


* According to Department of Com- 
merce figures for 1949, letterpress 
grossed $1,300,000,000; lithography 
reached $625,000,000; gravure soared 
to $60,000,000; screen and other proc- 
esses to $125,000,000. The figures total 
over $2,100,000.000. 


* Charles Conquergood, president of 
Canada Printing Ink Company, recent- 
ly was honored as the man who has 
contributed most to secondary school 
education in the Province of Ontario, 
Canada. Mr. Conquergood received a 
silver lamp of learning from the On- 
tario Secondary School Teachers’ Fed- 
eration. 


* Clarence W. Stackhouse, of Allen- 
town, Pennsylvania, corrects a state- 
ment in THE INLAND PRINTER that 
Leroy Barfuss is the only American 
member of the British Typographers’ 
Guild in London, England. On April 
24, 1935, Mr. Stackhouse was the first 
American member to be admitted to 
the guild. 


* Western Printing and Lithograph- 
ing Company shares with its customer- 
clients no less than twenty-four differ- 
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ent awards in the first lithographic 
awards competition recently conducted 
by the Lithographers National Associ- 
ation, including the Gold Award for 
the best-of-all example of lithography 
produced in 1950. 


* J. A. S. Morrison, who joined British 
Printing, Packaging, and Allied Trades 
Research Association (PATRA) in 
1939 and who has been the associa- 
tion’s senior liaison officer since 1945, 
retired in March. Mr. Morrison plans 
to take up consultation work. 


* Mobilization Director Charles E. Wil- 
son has pledged his every effort to see 
that small business gets a fair share 
of defense contracts and survives the 
coming squeeze on civilian materials. 
He has instructed Production Admin- 
istrator William H. Harrison to estab- 
lish methods by which small firms can 
be fitted into the defense effort and will 
not suffer disproportionately by gov- 
ernment controls. 


* Graphic Arts Hi-Lites, bulletin of 
the Graphic Arts Association of Balti- 
more, recently saluted its departing 
executive secretary, F. E. “Joe” Street. 
Mr. Street flew the Navy’s security 
patrol during World War II—Ecua- 
dor to the Galapagos Islands to Pan- 
ama to Ecuador, studied Chinese, and 
was administrator of the 300,000 civil- 
ian population of the island of Okina- 
wa. Monumental Printing Company 
gains a fine man in Joe Street. Wil- 
liam Barnes O’Connor succeeds Mr. 
Street as the association’s executive 
secretary. 


* The new publishing firm of Clarke 
& Way is launching its “Thistle Press 
Books,” with Bruce Rogers’ The Twelve 
Moneths from the seventeenth century 
text of Nicholas Breton’s Fantastickes. 
Mr. Rogers designed this book and set 
it by hand. It contains twenty-eight of 
his compositions with type ornaments 
and has been printed in fourteen differ- 
ent colors on dampened English hand- 
made paper. The second title in the 
Thistle Press series is also the work of 
Mr. Rogers: Philidor’s Analysis of 
Chess, and for it the dean of American 
book designers and typographers has 
drawn chess types. 


* Men of Action—the Printer was 
the title of a 35-minute television pro- 
gram recently seen by British audi- 
ences. A headmaster gave his school- 
boys a brief pep talk on the importance 
of the invention of movable types and 
its influence on civilization. Then the 











boys were introduced to a compositor 
who explained about the type cases and 
who set up Men of Action in type to 
show them how it was done. Next a 
keyboard operator did the same thing 
faster by machine. Then on they went 
through the mysteries of matrices, slug 
and line composition, to a film produc- 
tion “A Newspaper Story” which 
transported them all to The Times 
printing office to see a newspaper set up 
in type and printed. 


* E. B. Davis, vice-president of Ideal 
Roller and Manufacturing Company, 
recently said in a talk before Milwau- 
kee Graphic Arts Association, “Our 
main concern as an industry should 
be to keep our balance during the 
launching of the defense program. The 
release of multiple orders so as to get 
the program started may result in a 
false picture of the percentage of con- 
version necessary to handle the pro- 
gram as a whole. Should industry tem- 
porarily expand on the first rush of 
defense business, it may likely find 
itself short on both defense and civilian 
business. My estimate as to the even- 
tual percentage of our industry which 
may be devoted to defense under exist- 
ing conditions is approximately 20 to 
30 per cent.” 


* The following is from a statement 
by Ron Lowery, of the Canadian Ma- 
chinery Workers’ Union, which ap- 
peared in a recent issue of the Na- 
tional Labour Journal: “Job security 
means jobs that last—a steady pay- 
roll. Where does this payroll come 
from? Not from the company which 
hires and pays the workers, although 
it may seem that way, for the amount 
of cash possessed by any company 
would not meet the payroll for more 
than a few weeks. 

“The payroll must first be collected 
from people called customers—people 
who are willing and able to buy the 
products turned out. Thus, job secur- 
ity directly depends on our satisfied 
customers! 

“What makes a customer willing to 
buy? First, the worker must produce 
something the customer wants. Sec- 
ond, it must be of the quality the cus- 
tomer wants. Finally, the price must 
be right; it must offer good ‘value’ in 
comparison to similar products of 
other companies. 

“Satisfied customers are created by 
protecting a product from poor design, 
cheap quality, and an unduly high sell- 
ing price. To do this requires team- 
work on the part of all those who pro- 
duce and sell the product.” 
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UNION-EMPLOYERS CONFERENCE 

Officers of the International Print- 
ing Pressmen and Assistants’ Union of 
North America and the Union Employ- 
ers Section of Printing Industry of 
America held an informal conference 
in Savannah, Georgia, April 9 and 10. 

Among the officers attending the 
neeting, which reaffirmed that faith in 
collective bargaining and voluntary 
erbitration are the most effective 
means of settling labor-management 
differences, were J. H. de la Rosa, pres- 
ident of IPP&AU, and Cully A. Cobb, 
»resident of UES. 

The union and employers empha- 

zed that they “recognize a deep re- 

onsibility both to the members of 

eir respective associations, the print- 
~s’ customers, and—especially in 
*.ese times—the public and its chosen 

presentatives who are charged with 
tie major task of administering the 
pational emergency program. 

“During the life of the international 
a bitration agreement, which was 
» iginally adopted for five years, the 
ocal union and employers agree to no 

vike, lockout, or economic coercion of 
any kind and will arbitrate differences 
whether they arise out of the relatively 
minor question of interpreting the con- 
tract or are in fact a major dispute 
over the economic terms involved in a 
new contract.” 

In addition, the national organiza- 
tions agreed to appoint a six-man tech- 
nical committee of three representa- 
tives of the union and three from the 
employers to further carry out the 
arbitration agreement. 

The question of manpower in the 
pressroom was discussed. It was agreed 
that the union and employers would 
jointly study ways and means for han- 
dling the problem. 

Representing the union, besides Mr. 
de la Rosa, were: George L. Googe, 
Anthony J. DeAndrade, Walter Tur- 
ner, and F. W. Maxsted, vice-presi- 
dents; and William H. McHugh, as the 
secretary-treasurer. 

Representing the employers, besides 
Mr. Cobb, were: Walter F. McArdle, 
McArdle Printing Company, Washing- 
ton, D. C.; Carl E. Dunnagan, The In- 
land Press, Chicago; Reuel D. Harmon, 
Webb Printing Company, St. Paul; 
Don H. Taylor, New York Employing 
Printers’ Association; and Matthew A. 
Kelly, industrial relations director and 
secretary of UES. 
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SUPPLY SALESMEN’S GUILD 

The International Printers Supply 
Salesmen’s Guild has announced the 
following officers and directors: presi- 
dent, Carlton Mellick, Chicago; vice- 
president, Norman L. Rowe, New 
York; secretary, Myron F. Lewis, Chi- 
cago; treasurer, Alfred S. Walden, 
New York, Lester A. Neumann, of Chi- 
cago, is the representative-at-large. 

The New York, Chicago, New Eng- 
land, and Detroit chapters have a mem- 
bership of some 1,000 salesmen serv- 
ing the graphic arts. The purpose of 


































Devoted to timely items concerning men cond 
events associated with printing. Copy must reach 
editor by 20th of month preceding issue date 


the guild is to further raise the stand- 
ards of salesmanship in the industry. 

The annual meeting of the organiza- 
tion will be held in Boston the week of 
August 20, 1951, during the Crafts- 
men’s convention. 


CRAFTSMEN CONFERENCE 

The silver anniversary conference of 
the Fifth District of the International 
Association of Printing House Crafts- 
men will be held at the Claypool Hotel, 
Indianapolis, on June 15 and 16. The 
business session of the conference will 
be June 16. Representatives of the 
fourteen clubs of the district will dis- 
cuss new developments in the graphic 
arts. Joseph Clendennin, Indianapolis 
Blue Print and Lithograph Company, 
is president of the Fifth District. Rob- 
ert J. Heuslein of Indianapolis is con- 
ference chairman. 
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HONOR ROBERT H. CAFFEE 

Robert H. Caffee, president of Print- 
ing Industry of America, was honored 
recently at a dinner attended by some 
275 people which was sponsored by 
the Printing Industry of Pittsburgh. 
Mr. Caffee, head of the William G. 
Johnston Company in Pittsburgh, 
spoke on “The Chicken Circuit,” stat- 
ing: “If there is one job that is clear 
cut today, it is the job of keeping 
American capitalism flexible, healthy, 
and productive.” A testimonial scroll 
and traveling bag were presented to 
Mr. Caffee by the Association in grati- 
tude for his work in behalf of the local 
and national industry. 


LITHOGRAPHERS CONVENTION PLANS 
The Lithographers National Associ- 
ation will hold its forty-sixth annual 
convention at Spring Lake Beach, New 
Jersey, from June 26 to 29. W. Floyd 
Maxwell, LNA executive director, has 
stated that the opening session will be 
held Tuesday morning, June 26, with 
convention sessions both morning and 
afternoon the following day, and with 
a morning session on Thursday. The 
annual LNA dinner and dance will be 
on Thursday evening and the golf 
tournament will be held all day Fri- 
day. The convention keynote will be 
the effect upon the lithographic indus- 
try of the defense mobilization pro- 
gram, and contributions the industry 
can make toward the program’s suc- 
cess. A panel discussion on work sim- 
plification will be another feature. 


STREET CHANGES JOBS 

F. E. (Joe) Street, executive secre- 
tary, Graphic Arts Association of Bal- 
timore since 1936, resigned that posi- 
tion in April to become vice-president 
of Monumental Printing Company, of 
Baltimore. William Barnes O’Connor, 
formerly executive secretary, Master 
Printers Association, Newark, New 
Jersey, was appointed to succeed him. 

During his fifteen years with the 
Baltimore association, interrupted only 
by four years of Navy service during 
the war, Mr. Street was credited with 
doing an outstanding administrative 
job, making his influence felt not only 
in Baltimore, but in the national organ- 
ization of Printing Industry of Amer- 
ica as well. 

Mr. O’Connor took up association 
work with the Newark organization 
following industrial relations posts in 
the printing and publishing fields. 


1950 RATIO STUDIES 

Printing Industry of America has 
mailed to each member forms for par- 
ticipation in the 1950 Printing Indus- 
try Ratio Study. Co-operation in com- 
pleting and returning the forms will 
not only make available to the indi- 
vidual firm figures it might not other- 
wise prepare but also contribute to a 
more complete over-all picture. When 
ten or more firms in an area partici- 
pate, the area benefits by a regional 
study. 
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TECHNICAL ASSOCIATION PLANS 

The annual meeting of the Techni- 
cal Association of the Lithographic 
Industry (TALI) will be held in Co- 
lumbus, Ohio, May 7 to 9. Headquar- 
ters will be the Deshler-Wallick Hotel. 
The meetings will be divided into four 
technical sessions and an inspection 
trip to the Battelle Memorial Insti- 
tute. General arrangements chairman 
is J. Homer Winkler, of Battelle Me- 
morial Institute and first vice-presi- 
dent of the International Association 
of Printing House Craftsmen. 

Louis Bromfield will be the principal 
speaker at the dinner meeting, which 
will also feature the formal change in 
name of TALI to the Technical Associ- 
ation for the Graphic Arts (TAGA), 
which will accomplish the consolida- 
tion of all technically trained workers 
in the graphic arts into a single 
group. Membership in the organiza- 
tion is open to all technically trained 
or other technical workers in all fields 
of graphic arts activity. Marvin C. 
Rogers, of R. R. Donnelley and Sons 
Company, is now the president of the 
organization. 


DRUPA EXPOSITION 

According to latest reports, foreign 
firms participating in DRUPA (Inter- 
national Exhibition Printing and Pa- 
per) at Dusseldorf from May 26 to 
June 10, will approximate 15 per cent 
of the total number of exhibitors. Five 
of the eight type foundries in Western 
Germany will take part. 


CANADIAN TRADE FAIR 

Exhibits for the 1951 Canadian In- 
ternational Trade Fair, May 28 to 
June 8, promise to surpass the 160,000 
square feet of exhibit space sold in 
1950 at the Exhibition Grounds, Tor- 
onto, Ontario, Canada. Time Interna- 
tional has taken space in the printing 
and machinery section. 


PRICE CONTROL EXEMPTION 

Printing that the Government Print- 
ing Office procures from commercial 
sources at “standard rate contract” 
prices has been exempted from price 
control by the Office of Price Stabili- 
zation, Washington. 

The Office of Price Stabilization has 
stated, “The rates proposed for each 
item in each contract will be based on 
Government Printing Office prices and 
industry averages. The Government 
Printing Office has heretofore had con- 
tracts with approximately 5,000 print- 
ing and binding firms located through- 
out the nation, 3,000 of these firms 
now being on their active list. 

“By reason of having contracts with 
these firms, cost and production data 
available from binding and printing 
trade associations, and the rates it has 
established and had in effect, it is in a 
position to establish standard rates 
that will be fair to the contractor, and 
protect the Government from exces- 
sive charges.” 
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e As FAR as the graphic arts were con- 
cerned, the Washington front was com- 
paratively peaceful last month. There 
were, however, a few developments 
and announcements, as follows: 

DO-97 AMENDMENT: Paper and pa- 
per products, including containers and 
packaging materials, along with chem- 
icals, photographic film, and office fur- 
niture containing iron or steel were re- 
moved from the list of maintenance, 
repair, and operating supplies (MRO) 
that can be purchased with a DO-97 
priority rating. This step was taken, 
according to a statement made by the 
National Production Authority, to pre- 
vent possibility of interference with 
defense production through accumula- 
tion of DO-97 orders. 

Where printing paper is concerned, 
the amendment puts an end to use of a 
DO-97 rating by a printer’s customer 
to obtain priority delivery of paper for 
a job classified as an operating supply 
for the customer. Formerly, in cases 
where the printer purchased the paper 
on such jobs for the customer, he could 
extend the customer’s DO-97 in pur- 
chase of the paper. 

Printers are directly affected by the 
amendment as regards packaging ma- 
terials, paper containers, chemicals, 
and photographic film used as operat- 
ing supplies. They can no longer use 
the DO-97 rating in purchase of these 
materials. (It was believed, according 
to information received by Washington 
headquarters of Printing Industry of 
America, that NPA would interpret the 
term “photographic film” to include 
graphic arts or photomechanical film, 
even though it is different in nature 
from ordinary commercial film.) 

Prices: Standard rate contracts 
with the Government Printing Office 
were ruled exempt from price control 
by the Office of Price Stabilization. It 
had been announced earlier that GPO 
was formulating a system of standard 
rates to apply to work contracted with 
commercial plants, following the prac- 
tice in effect during World War II. 
These rates, it is understood, can now 
be established free of the complications 
involved in the price freeze order. 

Meanwhile, a separate set of price 
regulations to be applied specifically 
to graphic arts industries was in the 
making, with Joel B. Ware, formerly 
vice-president of Rand McNally and 
Company, slated to be given charge of 
this undertaking in the Office of Price 








Stabilization. Again it was expected 
that the pricing formula would follow 
lines of World War II regulations. 

CoNnTROLS: The long-forecast Con- 
trolled Materials Plan for all industry 
is now officially slated to be announced 
and put into operation some time in 
July. In general principle, the plan is 
expected to operate as a gigantic pool- 
ing arrangement, in which all mate- 
rials for industrial, manufacturing, 
and most other purposes, will be allo- 
cated, first, to defense requirements, 
and the remainder divided for use by 
private business and industry. This 
will mean a whole new deal, with pres- 
ent regulations rendered obsolete. 


RESTRICTED PRINTING 

Applications for the semi-confiden- 
tial type of printing known as “re- 
stricted” printing can be obtained 
from the Director of Purchases, Gov- 
ernment Printing Office, Washington 
25, D. C. In order to obtain this low- 
est classification of confidential print- 
ing it is necessary to be approved 
under a security agreement. 


ALUMINUM LITHO PLATES 

On April 4, 1951, the National Pro- 
duction Authority advised the Lithog- 
raphers National Association that, on 
the basis of its petition on behalf of 
the lithographic industry, its blanket 
approval has been granted for the in- 
dustry to continue its long standing 
arrangement with the Aluminum Com- 
pany of America of turning in unus- 
able litho plates, receiving in return an 
equivalent of new plates by weight. 


COMMITTEE FOR POSTAL STUDY 
Senator Frank Carlson, of Kansas, 
was joined by seven members of the 
Senate Committee on Post Office and 
Civil Service in sponsoring Senate 
Joint Resolution 60 to create a Joint 
Senate-House Committee to study the 
postal rates and other postal policy 
questions. The resolution was intro- 
duced on April 12. Committee members 
joining Senator Carlson: Chairman 
Olin D. Johnston; Senators Everett M. 
Dirksen of Illinois, John M. Butler of 
Maryland, Tom Underwood of Ken- 
tucky, John Pastore of Rhode Island 
and Herman Welker of Idaho. 
Senator Clarkson stated, “As a mem- 
ber of the Post Office and Civil Service 
Committee, I have become convince 
that Congressional postal committee: 
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lack sufficient information to legislate 
intelligently on such complicated and 
controversial questions as postal rates.” 


POINT-OF-PURCHASE AD EXHIBITION 





The Carlson Resolution which has 
been introduced in the Senate would 
supplement the new Joint Committee 
with an advisory group composed of 
representatives of the public, com- 
mercial mail users, management engi- 
neering and accounting firms, public 
transportation and distribution con- 
erns, postal employee associations, and 
the Post Office Department. 


EASTERN REVIVES CARD 

Eastern Corporation has reinstated 
its “News Card” bulletin to users and 
onsumers of paper. Further issues will 
e published as developments in gov- 
-rnmental control of paper suggest the 
eed for them. 


e INGENUITY and dazzling range of 
techniques employed by the graphic 
arts industries in stimulating consumer 
buying at point-of-sale were demon- 
strated in New York early in April. 
Occasion was the fifth annual sympo- 
sium and exhibition sponsored by the 
Point of Purchase Advertising Insti- 
tute. More than fifty-four exhibits of 
counter, floor, window, and wall dis- 
plays were on view for two days, con- 
current with a conference program 
which included talks by leaders in the 
field, and panel discussions on various 
phases of point-of-purchase methods 
and promotion. 

Possible effects of the mobilization 
program on display production was an 
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Philip McAteer, Albert Bourges, and Francis E. 


“Herb Threlfall Night” held by the 
Providence Club of Printing House 
Craftsmen on March 27 was a big 
success, except that the guest of 
honor was at home in bed with a 
bronchial ailment. His son, Herb, 
Jr., represented him at the testi- 
monial dinner. Presentations and 
accolades from distinguished guests 
and his fellow Craftsmen were made 
as scheduled. 

It was in 1900 that the lad of 
Rochdale, Lancashire, England, was 
bound out as a printer’s apprentice. 
Only ten years later, he and his 
bride came to the United States, 
landing in Providence. He went to 
work at the Akerman-Standard 
Printing Company, staying there 
for many years and eventually be- 
coming vice-president and general 
manager. In 1940 he resigned to go 
to work for the John F. Greene 
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Farley at Herb Threlfall (photograph) Night 


Company as president, the position 
he holds today. 

Herb Threlfall earned his testi- 
montial dinner. He was a charter 
member of the club, organized in 
1921, and has served it in most of 
the offices. He edited its Crafts- 
man’s Crier for more than ten years. 
In 1941 he was honored with life 
membership. That same year he be- 
came secretary of the International 
Association, an office he held for five 
years. 

His solid reputation for doing 
things well—with a Franklin-like 
thoroughness—along with his nev- 
er-failing wit, have brought him 
countless friends. Those who gath- 
ered at “Herb Threlfall Night” ex- 
pressed pride at being associated 
with him, both as a printing crafts- 
man for fifty years, and as a 
staunch friend. 








important question in the minds of the 
11,000 Institute members and visitors 
who attended the sessions. It took two 
forms: Possibility of materials short- 
ages, and the effect of a potential sell- 
er’s market on advertising. On both 
counts there appeared no undue pessi- 
mism, always provided, of course, that 
total war does not occur. 

It was the consensus of the confer- 
ence that limited materials shortages 
encountered so far, and restrictions of 
Government controls presented few 
serious obstacles to the production of 
point-of-purchase advertising matter. 
In fact, it was predicted that value 
volume in the field could quite possibly 
reach an increase for 1951 over last 
year of close to $100,000,000, for a total 
of $600,000,000. Sentiments expressed 
by advertisers at the meetings indi- 
cated a firm determination to continue 
extensive programs of point-of-sale 
advertising, both as a means of keep- 
ing the public brand-name-conscious, 
and stimulating on-the-spot buying. 

Figures released showed that 90 per 
cent of all candy sales, 60 per cent of 
all department store sales, and 75 per 
cent of all variety store sales are “un- 
planned” by the consumer, and there- 
fore largely dependent upon point-of- 
purchase advertising. The advertising 
budget percentages devoted to point- 
of-purchase material in certain fields 
were quoted as follows: Soft drinks, 
40-55 per cent; food specialties, 26-45 
per cent; cosmetics, 30-50 per cent; 
liquor, 20-40 per cent; beer, 25-30 per 
cent; drugs, 15-25 per cent; food sta- 
ples, 10-20 per cent; meat 10-16 per 
per cent. 

The exhibits themselves offered 
graphic evidence of the means by which 
the production side of the industry uti- 
lizes its facilities to meet the needs of 
point-of-sale advertising. Accomplish- 
ments in color work, and on a range of 
materials including paper, cardboard, 
glass, metal, plastic, tape, and wood, 
were demonstrated to an impressive 
degree. 

Progress of the industry, technically, 
as well as in its creative approach, 
was highlighted by displays employing 
sight, sound, and three dimensions, in 
addition to visual effects. Lithography 
particularly, among the printing proc- 
esses, plus gravure, silk screen, and 
several new techniques of reproduc- 
tion, demonstrated remarkable contri- 
butions to this field of advertising. 

Panel meetings and talks were de- 
voted chiefly to discussions of methods 
utilized by retailers and their advertis- 
ing technicians to promote sales with 
point-of-purchase material. Among the 
speakers and the panel leaders were 
Thomas H. Beck, formerly board chair- 
man of Crowell-Collier, and now man- 
ager of the Knapp Foundation; Carl 
V. Haecker, display director for RCA- 
Victor; Ralph Head, of Batten, Barton, 
Durstine & Osborne; and W. Parlin 
Lillard, of General Foods Corporation. 
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Officers elected to head the Point of 
Purchase Institute for the coming year 
were: Ed K. Whitmore, of Oberly & 
Newell Litho Corporation, president; 
John H. Palmer, of Palmer Associates, 
chairman of the board; Walter J. Ash, 
of Consolidated Lithograph Corpora- 
tion, first vice-president; George P. 
Hughes, of Kindred, MacLean & Com- 
pany, second vice-president; Herbert 
Zipprodt, of Zipprodt, Incorporated, 
western vice-president; Harry Fens- 
ter, of I. Fenster & Sons, treasurer. 
Executive secretary is J. Kingsley 
Gould. 


SOUTH AMERICAN TOUR 

Forty-five members of the Detroit 
Board of Commerce left on March 29 
for a tour of South America. Object of 
the group is to secure first-hand infor- 
mation regarding business and politi- 
cal conditions. Last year the Board of 
Commerce toured the free countries of 
Europe. C. S. Tompkins, president of 
Tompkins Printing Equipment Com- 
pany and Tompkins Products, is again 
the official photographer for the group. 
The trip will be by air and cover ap- 
proximately 15,000 miles. Mr. Tomp- 
kins plans to visit leading printing 
plants. 


MINNESOTA RECORD SALES 

Minnesota Mining and Manufactur- 
ing Company has reported record sales 
and net income for the year ending 
December 31, 1950. The firm’s annual 
report listed sales of $152,806,313 com- 
pared with $114,925,274 in 1949, the 
previous peak year. Net income after 
taxes was $20,318,904 compared with 
$14,352,081 in 1949. In addition to its 
plants, the company is producing syn- 
thetic rubber at a government-owned 
plant at Torrance, California, and has 
undertaken several research products 
for the defense program. 


ATF DELIVERS TANK GUN 

Exceedingly close tolerances em- 
ployed in printing machinery manufac- 
ture again have been called upon by 
Uncle Sam to help tool up for the 
mobilization program. In the ATF 
plant at Elizabeth, New Jersey, the 
first large piece of ordnance to be pro- 
duced by a civilian manufacturer since 
World War II was delivered under 
contract to the Government by Amer- 
ican Type Founders early in April. 
The equipment was a 76mm. gun to be 
mounted on the Walker Bulldog light 
tank. 


McCANDLISH AWARDS 

J. C. Damron of New York City 
won the $1000 first prize in the Mc- 
Candlish awards for 1951 given for the 
best 24-sheet poster design advertising 
a selected subject. This year the sub- 
ject was any food product. Wesley 
Loveman of New York City won sec- 
ond prize, and the third prize went to 
Reynold Abbruzzi of Philadelphia. The 
contest has extended over the past 
seventeen years. 
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LITHO CATALOG AVAILABLE 

The Lithographers National Associ- 
ation offers a 20-page catalog of the 
awards winners in the first national 
offset-lithographic awards competition 
recently held in New York. The awards 
catalog and the “Art Treatments” 
brochure mailed out to prospects dur- 
ing February will be sent upon request 
to the LNA, 420 Lexington Avenue, 
New York 17. 


CHURCHILL PRINTING PATRON 
Winston Churchill will be patron of 
the Seventh International Congress of 
Master Printers, to be held in London 
from July 23 to 27. The British Feder- 
ation of Master Printers will be the 
host federation. In Church House, 
Westminster, where business meetings 
will be held, the British Parliament 
sat during World War II and there 
Mr. Churchill made several historic 
speeches. “Productive Efficiency” and 
“Design in Print” will be the two 
major subjects of the meetings. 


SELLS PAPER DIVISION 

Paper Manufacturers Company of 
Philadelphia, Pennsylvania, has sold 
the entire inventory of its wrapping 
paper division to the Hubbs Corpora- 
tion of New York City. The move 
coincided with the merger of W. B. 
Killhour and Sons, fine and coarse 
paper merchants of Philadelphia and 
York, Pennsylvania, with Hubbs. 


ELECTRIC BOAT INCOME 

Electric Boat Company, manufac- 
turer of printing presses in addition 
to other industrial products, stated in 
its annual report that in 1950 the com- 
pany increased its net income by $963,- 
525 to $1,395,941, equivalent to $1.52 
per common share after preferred div- 
idends. The company reports it has 
actively entered into the development 
of atomic-powered submarines. 


NEW WARREN BOOKLET 

S. D. Warren Company, of Boston, 
has produced a 66-page booklet contain- 
ing reproductions of 307 pages from a 
large collection of booklets on sales 
training and direction. It is the third 
of a series on the subject of managing 
a business with the help of printing. 
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ENGRAVED STATIONERY HANDBOOK, 
by Robert N. Steffens, is a practical 
reference text for the operating plant 
as well as a source of information for 
the printer, stationer, student, or lay- 
man. Said to be the first complete 
treatment of the subject ever pub- 
lished, the 430-page book has over 100 
illustrations, including fourteen en- 
graved specimen pages. The handbook 
has a hard cloth cover; page size is 
7% by 10% inches. The price is $10. 


RAPID PAPER COST FINDER is a book 
of original pre-calculated tables that 
offer quick, easy, and accurate paper 
cost estimates for an extremely wide 
range of paper stocks, sizes, and prices. 
It eliminates the numerous time con- 
suming steps that used to be necessary 
for paper cost estimates. This new cost 
finder sells at $3. 


THE COMPOUNDING AND HYPHENA- 
TION OF ENGLISH WorDS, by Alice 
Morton Ball, is a handy reference- 
guide to have around any composing 
room, proofroom, or editorial office. 
Easier and less time-consuming to use 
than a dictionary, the book contains a 
comprehensive list of compound words, 
and an illustrative list of two-noun 
phrases. Likewise it discusses the 
rules for compounding and hyphena- 
tion. An accepted authority on the 
subject wrote this book, which sells 
for $4. 


RETAIL ADVERTISING, by James C. 
Harrison, Jr., is one of International 
Library series. The book presents seven 
steps in a retail advertising program 
from gathering the facts about the 
product or service to be advertised to 
executing the program. Leather bound, 
the 159-page book has numerous illus- 
trations and subheads and may be pur- 
chased from THE INLAND PRINTER book 
department for $2.20. 


DRILLS AND PUNCHES, a survey of 
single spindle drills, multiple spindle 
drills, and punches, has been compiled 
by Arthur B. Sederquist, associate 
editor of Bookbinding and Book Pro- 
duction. The 29-page report contains 
specifications, halftone illustrations, 
and a two-page spread showing some 
of the more widely used holes that are 
produced on punching machines. The 
paper booklet is priced at fifty cents. 





Payment must accompany book orders. 
We pay postage within United States. 
but please add 25c for all foreign orders. 
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HENRY W. LASS 

Henry Wilfred Lass, president and 
the manager of the Wagoner Printing 
Company, of Galesburg, Illinois, died 
April 6 of a heart attack. A graduate 
of Knox College, Mr. Lass became 
president of the Wagoner Printing 
Company in 1931. He possessed un- 
usual capacity for obtaining the co- 
operation and respect of customers and 
friends. His son, Philip, is vice-presi- 
lent of the firm. 


PACIFIC SOCIETY CONFERENCE 

The 1951 Conference of the Pacific 
society was held from May 10 to 12 in 
*hoenix, Arizona, with members at- 
nding from eleven western states, 
‘anada, and Hawaii. The Phoenix 
lub of Printing House Craftsmen was 
ost to the members; Andy Chuka was 
‘eneral chairman of the conference. 
n addition to clinic sessions, a west- 
rn banquet, chuck wagon style, and 
ide trips in the Valley of the Sun 
vere enjoyed by the members. 


RUST FOR EMPLOYEES 

The McLaurin-Jones Company, of 
‘rookfield, Massachusetts, has begun 

profit-sharing and retirement trust 
for its hourly paid and clerical em- 
ployees. The trust is financed entirely 
out of company profits and covers reg- 
ular workers in the company’s offices 
and its plants at Ware and Brookfield, 
Massachusetts, and Grand Rapids, 
Michigan. Three years of continuous 
service are required for eligibility. 


LETTERPRESS TEAM REPORT 

The British letterpress productivity 
team, composed of master printers, 
managers, and employees, returned to 
England recently from a tour of the 
United States, with sixty-two recom- 
mendations which conclude the official 
report of the team. The sixty-two 
points were divided between technical 
subjects (33 recommendations) and 
general-managerial subject matter (29 
recommendations). 

The first recommendation was “The 
British Federation of Master Printers 
and the trade unions should emphasize 
to their members the advantages to 
themselves as individuals and to the 
nation as a whole of high productivity, 
and urge them to co-operate in intro- 
ducing methods of production that will 
increase output and reduce costs.” 

The team found productivity higher 
in the United States than in typical 
plants in the United Kingdom. 

In the field of labor relations, the 
team suggested a freer intake of labor 
into the industry, closer contact be- 
tween employers and employees, and 


encouragement of ideas to promote. 


more work plus making rewards for 
the higher production. 

Among management techniques ad- 
vocated were: efforts to reduce costs 
by working two and, if possible, three 
shifts; and a greater degree of spe- 
cialization as regards work performed 
by individual firms and operatives. 


The adoption of standard practices 
based on detailed study of operations 
and processes was encouraged. The 
team found the need for more pre- 
reading in the preparation of work. 

As to quality control: “Work pro- 
duced should, as regards quality, be 
suited to the purpose for which the 
work is intended.” 

Machinery came in for comment. The 
running speeds of existing machines 
should, in general, be increased, the 
team stated, and the standing time of 
machines reduced by use of improved 


AYER TYPOGRAPHY AWARDS 

The twenty-first annual exhibition 
of newspaper typography resulted in 
The Daily News-Tribune, of LaSalle, 
Illinois, winning the F. Wayland Ayer 
cup for excellence in typography, 
presswork, and make-up. Approxi- 
mately 800 English-language daily 
newspapers in the United States sub- 
mitted entries. 

Judges of the contest were: Harold 
E. Stassen, president of the Univer- 
sity of Pennsylvania; Merle Armitage, 
art director of Look and Quick and 
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methods of makeready. More atten- 
tion should be paid, the team felt, to 
the maintenance of a plant at a high 
standard of efficiency. 

Miscellaneous recommendations set 
forth included: permission to smoke in 
the plant subject to conditions laid 
down by management; the need for 
increasing safety-mindedness; and en- 
couragement of the interchange of 
technical knowledge, “possibly by the 
establishment of some organizations 
on the lines of the Craftsmen’s Clubs 
which exist in America.” The team 
recommended that paper sizes should 
be described in inches and not name. 

While the study of technical devel- 
opments and production methods in 
other countries by British printers is 
not new, the letterpress productivity 
team was wider in its scope than its 
predecessors and represented many 
segments of the industry. 


president of the American Institute of 
the Graphic Arts, and J. L. Frazier, 
editor of THE INLAND PRINTER. The 
judges met on April 16 in the galler- 
ies of N. W. Ayer and Son and selected 
honorable mention winners in four 
classifications as well as the winner 
of the Ayer cup. 

The New York Herald won first 
honorable mention for newspapers of 
more than 50,000 circulation. Second 
honorable mention was given to The 
Christian Science Monitor, and third 
honorable mention went to The Louwis- 
ville (Kentucky) Courier-Journal. 

The Johnstown (Pennsylvania) 
Democrat won first in the 10,000 to 
50,000 circulation class, with second 
going to The Bradford (Pennsylvania) 
Era, and third to The Elizabeth (New 
Jersey) Daily Journal. 

In the classification for newspapers 
of less than 10,000 circulation, first 
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honorable mention was awarded to 
The Kingsport (Tennessee) News, 
second to the Waukesha (Wisconsin) 
Daily Freeman, and third to The Mar- 
tinsburg (West Virginia) Journal. 
The Mirror, of Los Angeles, Cali- 
fornia, was given honorable mention 
for tabloids regardless of circulation. 
The judges noted a trend toward the 
use of more and better photographs on 
the front page, and commented on the 
point that winning newspapers were 
alert to provide below-the-fold inter- 
est on the front page. Mr. Frazier, 
tracing the development of other 
trends, said, “Newspapers are con- 
tinuing to use more and more flush- 
left headlines, and to eliminate sub- 
heads from stories. In make-up, more 
attention is being paid to the balanced 
distribution of accents on the front 
page. In both typography and make- 
up, the newspapers are getting away 
from the old-fashioned type faces and 
stodginess in over-all appearance.” 


DEXTER PROMOTES PECKMAN 

Arthur E. Peckman, formerly mid- 
western manager for Dexter Folder 
Company, has been named as the vice- 
president of the company. Following 
in the footsteps of his father, Mr. Peck- 
man began working for the Dexter 
Folder Company after completing his 
education. He has worked continuously 
for the firm, with the exception of the 
World War II period when he was with 
the Rumford Press at Concord, New 
Hampshire, as research director. Mr. 
Peckman has been in charge of the 
midwest territory for the past four 
years. 


FOX RIVER CONTEST 

Fox River Paper Corporation, of 
Appleton, Wisconsin, has announced 
five printers who won prizes in the 
first round of a letterhead designing 
contest: R. B. Bowers, Superior Print- 
ing Company, Atlanta; W. K. Holmes, 
J. C. Holmes and Son, Chicago; Her- 
man Fooksman, Lewis Advertising 
Service, Baltimore; A. H. Holzhauer, 
Ypsilanti Printing Company, Ypsi- 
lanti, Michigan; and Jim Hodges, 
Printer, Dallas. The contest is based 
on use of the Fox River Templa-Kit, a 
letterhead designing aid distributed 
by the Wisconsin rag paper mill to its 
merchants. 


PHOTO-ENGRAVERS RESEARCH 

Photo-Engravers Research has re- 
newed its research contract with Bat- 
telle Institute, Columbus, Ohio, for 
one year. Research in the next twelve 
months will be concentrated on the re- 
duction of image area loss in zinc etch- 
ing, the effect of various kinds of 
agitation on zinc etching, and prepara- 
tion of a simple control procedure for 
use in zine etching. The next meeting 
of the research committee and board 
of directors will be held immediately 
preceding the meeting of the South- 
eastern Photoengravers Association at 
Lookout Mountain, Tennessee, June 
16 and 17. 
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PAPER DISTRIBUTOR-SUPPLY FACTORS 
APPRAISED BY TRADE ASSOCIATION 


e AN INTENSIVE appraisal of factors 
affecting distribution and supply of 
paper was conducted during the three- 
day annual convention of the National 
Paper Trade Association, held in New 
York the first part of April. The meet- 
ing brought out a large and represen- 
tative attendance from all parts of the 
country, not only of merchants and dis- 
tributors, but mill executives as well. 

The need for constructive meetings 
between manufacturers, distributors, 
and consumers in view of emergency 
conditions was recognized and acted 
upon. It is safe to say that represen- 
tatives of all these interests came away 
from the convention with a clearer 
idea of what to expect in the near fu- 
ture, and how the various elements in 
the industry can work together to 
meet defense needs, and at the same 
time keep civilian customers reason- 
ably supplied. Much of this intra- 
industry understanding was accom- 
plished in the informal conferences 
taking place continuously in the suites 
and headquarters of individual com- 
panies, but these personal contacts did 
not detract from interest shown in the 





What— Where — When 


ANPA Mechanical Conf . Edgewater Beach 
Hotel, Chicago. June 11, 12, 13 








International Graphic Arts Education Confer- 
ence. Statler Hotel, Cleveland, Ohio, June 17, 
18, 19, 20 


Lithographers National Association. Spring Lake 
Beach, New Jersey. June 26, 27, 28, 29 


International Association of Printing House 
Craftsmen. Statler Hotel, Boston. August 19, 
20, 21, 22 


National Asscciation of Photo-Lithographers. 
Statler Hotel, Buffalo, New York, September 5, 
ey 


International Typcgraphic Composition Associ- 
ation. Hotel Windsor, Montreal, Canada. Sep- 
tember 13, 14, 15 


Northwest Mechanical Conference. Hotel Du- 
luth, Duluth, Mi ta. September 20, 21, 22 





American Photoengravers Association. Nether- 
land Plaza Hotel, Cincinnati. October 


International Association of Electrotypers and 
Stereotypers. Kenmore Hotel, Boston. October 
22, 23, 24 


Printing Industry of America, Hotel Statler, 
Boston. October 24, 25, 26, 27 


New England Mechanical Conference. Statler 
Hotel, Boston. November 3, 4 





formal program itself, which was well- 
integrated and presented. 

Qualified optimism might be termed 
the dominant mood of the convention. 
Current high production rate of paper 
manufacture was emphasized as plac- 
ing the industry in a position to meet 
ali needs satisfactorily, provided it can 
be maintained in the face of possible 
materials shortages. It seemed to be 
the belief of the mill men present that 
serious shortages could be averted if 
proper steps were taken quickly, al- 
ways with the proviso, of course, that 
a total war would change the entire 
picture. 

As far as distribution and consumer 
supply were concerned, stress was laid 
on the necessity for a more co-ordi- 
nated and integrated system that 
would start with the mill and progress 
in orderly fashion along to the user. 
This system would be aimed primarily 
at an avoidance of “peak and valley” 
production and ordering, so that needs 
can be determined in advance, orders 
placed on planned schedule well ahead 
of delivery date, and fair distribution 
accomplished throughout the industry. 

A feature of the convention was the 
revival of the paper products exhibits, 
missing from NPTA meetings since 
1943. Close to one hundred exhibitors, 
a record number, displayed a fascinat- 
ing range of products made of paper, 
reaching into almost every facet of 
present-day business and personal ac- 
tivity in this country. 

Officers elected for the coming year 
were: President, E. P. Magel (Crescent 
Paper Company) ; vice-president, R. E. 
Knox (Knox & Schneider), re-elected; 
second vice-president, Paul M. Jones 
(Storrs & Bement); treasurer, J. O. 
Bulkley (Bulkley, Dunton), re-elected. 

Announcement was made of the res- 
ignation of W. G. Leathers as NPTA 
executive secretary. He has joined 
Hubbs Corporation as assistant vice- 
president. Named to succeed him as 
acting executive secretary was J. H. 
Londergan, director of the associa- 
tion’s statistical research division. 

Policy keynote for the industry was 
struck by retiring president L. S. Pol- 
lock (Pollock Paper Company), who 
called for institution of more construc- 
tive sales planning and stabilized mar- 
keting policies all along the line from 
manufacturer to consumer. The pile- 
up of “over-ordering” on the parts of 
consumers that took place, he said, 
immediately after the start of the 
Korean war, was responsible in great 
measure for supply difficulties of the 
past few months. In his opinion this 
condition was aggravated by the hesi- 
tancy of consumers to buy for reason- 
able inventories in the first six months 
of 1950. He intimated that this whol 
situation was more or less typical o! 
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the traditional lack of stability in pa- 
per production and distribution. 

Mr. Pollock strongly advocated in- 
stitution of buying policies on a regu- 
lar basis of set periods throughout the 
year. He foresaw the industry “on the 
threshold of a new era” if buying hab- 
its were placed on an orderly, stabil- 
ized schedule. He also stated that 
increased production, going hand in 
hand with intelligent selling, was the 
only answer to problems of strength- 
ening the national defense, checking 
inflation, and meeting civilian needs. 

Sulphur supply was termed the cur- 

‘ent “number one headache” in paper 
production by C. J. Ticoulat, head of 
he National Production Authority’s 
-ulp, Paper, and Board Division. 
Vithout going into specific details, he 
idicated that the problem was being 
ttacked, with a strong possibility that 
sufficient supplies would be available 
o maintain current production fig- 
res. If these figures can be main- 
iined, he added, then there should 
e enough paper for all requirements 
uring 1951. 

Mr. Ticoulat assured the paper men 
nat while some “belt-tightening” was 
inevitable, every effort is being made 
to supply Government and defense re- 
quirements with the least possible in- 
terference with the civilian economy. 
He declared that control orders are 
only issued when necessary for the 
good of the defense program, and that 
industry representatives are regularly 
consulted before the orders are put 
into effect. 

Credit, in its relation particularly to 
small business and to wholesalers and 
jobbers during a period of emergency, 
was discussed by Henry H. Heimann, 
executive manager, National Associa- 
tion of Credit Men. Small business, he 
declared, enjoys many advantages over 
big business in competing for profits, 
except in the matter of arranging 
credit. This situation, he added, is 
often aggravated in a period of emer- 
gency, despite the fact that the so- 
called middleman performs a very es- 
sential function in both peacetime and 
war economies. Price controls, he con- 
tinued, often work undue hardships on 
wholesalers and jobbers, and for this 
reason should be instituted with great’ 
care. In the current situation as re- 
gards credit he stated: “It is very im- 
portant that the present voluntary co- 
operative credit restriction proposed 
by the Federal Reserve Board and by 
the American Bankers Association be 
administered carefully.” 

Importance of continued advertising 
by the paper field, even in the face of 
a seller’s market, was stressed by R. D. 
Towne, of W. L. Towne Advertising 
Company, in a talk before a meeting 
of the Paper Makers Advertising As- 
sociation. In addition to the function 
of keeping brand names alive for the 
consumer, he pointed out that adver- 
tising in times like the present was 
extremely valuable also to advise buy- 
ers of possible changes in grades, sizes, 
or colors. 


ATF IMPORTS NEW FACES 

Two new Typefoundry Amsterdam 
type faces have been made available 
in this country by American Type 
Founders. They are Reiner Script, and 
Nobel Light with italic. Reiner, a 
modern style of script face, was de- 
signed by Imre Reiner, designer of 
Corvinus and Stradivarius. The Nobel 
Light is a sans serif. 

American Type Founders states that 
the types are cast on full body in a 
size range to meet the needs of Amer- 
ican printers, typographers and de- 
signers. Specimen sheets may be ob- 
tained from ATF branch offices, or 
direct from the foundry, Elizabeth B, 
New Jersey. 


MERTON L. GRISWOLD 

Merton L. Griswold, president of 
Rogers-Kellogg-Stillson, Incorporated, 
New York, until his retirement in 
1948, died on March 27. He and Mrs. 
Griswold had been living in Elmira, 
New York, since his retirement. He 
was seventy-nine years of age. 
* It was in Elmira that Mr. Griswold 
first entered the printing trade as a 
typesetter in a newspaper plant, after 
he had left his home town of Canton, 
Ohio, to join a minstrel troupe. He 
established the Rogers Company in 
Chicago in 1892, and three years later 
set up a branch in New York. The 
firm became a leading printing house 
in the city, and Mr. Griswold became 
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outstanding in the industry. He was 
made president of the combined com- 
pany when, in 1929, it was organized 
as Rogers-Kellogg-Stillson. 

He was an early and continuing en- 
thusiast in trade association work, 
serving as treasurer of the Printers 
League Section, New York Employing 
Printers Association, continuously for 
twenty-three years until his retire- 
ment from that post in 1947. He was 
a member of NYEPA’s board of direc- 
tors for five years in the 1920’s, and 
again from 1943 to 1947. At the time 
of his death he was president of the 
Typothetae of the City of New York, 
and was president of the old New 
York Printers Board of Trade prior 
to its disbandment in 1920. 
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@ The fourth annual exhibition of book 
jackets, sponsored by the Book Jacket 
Designers Guild, will open at A-D 
Gallery, New York City, on May 22. 
The show will run through July 6.... 
Edward H. Wadewitz, president of 
Western Printing and Lithographing 
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Company, was recently elected a direc- 
tor of S. C. Johnson and Son, Incorpo- 
rated, wax products manufacturing 
firm. . . . Several former Champlain 
Printers employees recently formed a 
printing firm, Queen City Printers, at 
Burlington, Vermont. ... | Joseph Cava- 
nagh has been appointed purchasing 
agent of the Ink Division of J. M. 
Huber Corporation. ... | John S. Conger 
was elected assistant secretary and 
assistant treasurer of the Mergen- 
thaler Linotype Company at a recent 
meeting of the board of directors. ... 
Ambrose A. Bender has been named 
to the Quarter Century Club of the 
Gerlach-Barklow Company, Joliet, IIli- 
nois. ... George H. Charmock, Sr., is 
sales representative of Craftsman 
Line-Up Table Corporation in West- 
ern New York State. ... Allerton H. 
Jeffries, president of Jeffries Bank- 
note Company, Los Angeles, and im- 
mediate past president of the PIA, has 
been named to the Los Angeles Cham- 
ber of Commerce board of directors. 
... W. E. Murphy, St. Louis sales rep- 
resentative of Ideal Roller and Manu- 
facturing Company, has been called 
to army duty. During his absence, 
John T. Goode will direct the St. Louis 
and Kansas City territory. Upon Mr. 
Murphy’s return from the army he 
will be given his territory back, ac- 
cording to E. B. Davis, Ideal vice- 
president. ... Charles A. Beachler has 
been appointed a midwest sales rep- 
resentative of E, P. Lawson Company. 
Mr. Beachler will cover the states of 
West Virginia, Ohio, Indiana, Ken- 
tucky, and Illinois. . . . William J. 
Hogan, New York manager and head 
of the eastern offset press division of 
the Miehle Printing Press and Manu- 
facturing Company, was_ recently 
elected a vice-president of the com- 
pany. Joseph F. Boden has_ been 
appointed Miehle sales representative 
for Denver, Colorado, and surround- 
ing area, . .. Fairchild Camera and 
Instrument Corporation, of Jamaica, 
New York, recently sponsored a clinic 
on photographic techniques attended 
by representatives from twenty-three 
newspapers in five of the New Eng- 
land states. ... Max Lousin has been 
elected president of Bensing Brothers 
and Deeney, Illinois manufacturer of 
printing inks, and Robert H. Bensing 
has been elected vice-president. - 

John C. Dabney has been promoted to 
Director of Marketing of Harris-Sey- 
bold Company, Cleveland, Ohio. Mr. 
Dabney will make his headquarters in 
Cleveland but is continuing as manager 
of the twelve-state eastern district 
area.... Von Hoffmann Press now has 
a plastic plate department, said to be 
the only one of its kind in the West 
and in St. Louis. ... Ralph C. Persons, 
vice-president and a director of Sun 
Chemical Corporation, Long Island 
City, New York, was elected first vice- 
president at a recent meeting of the 
board of directors. . . . Gordon Smith 
formerly Seattle branch manager 0! 
International Printing Ink, now is th: 
manager of the San Francisco branch 
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and Walter Prall is the Seattle branch 
manager. ... Leo Diers, Jr., has pur- 
chased the Hopper’s Bindery located at 
Seattle, Washington. .. . Edward R. 
Gay is executive vice-president of St. 
Regis Paper Company. W. R. Adams 
is in charge of all pulp and paper man- 
ufacturing. Other new company vice- 
presidents: T. H. Cosford, in charge of 
Canadian operations, R. P. Bushman, 
J. B. Eakin, Albert Ernest, Willard 
Hahn, and C. H. Hartman. . . . The 
W. S. Megill Company has been ap- 
nointed as the authorized agent for 
service and parts for the Miehle Print- 
ng Press and Manufacturing Com- 
vany in the Denver area.... M. L. 
Johnson and George W. Emler have 
oined James T. Duncan in heading the 
Messenger Job Printing Company, 
ywensboro, Kentucky. ... Arthur E. 
Peckman, who has been midwestern 
nanager for the Dexter Folder Com- 
vany, has been elected vice-president 
it a recent meeting of the board of 
lirectors. During the war years Mr. 
Peckman was with the Rumford Press, 
‘oncord, New Hampshire, as research 
ngineer. ... CSW Plastic Types, In- 
corporated, recently moved into its new 
plant, a 5,000 square foot commercial 
juilding at Rocky Hill, Connecticut 
.... Edward M. Gottschall, formerly 
managing editor of Graphic Arts Pro- 
luction Yearbook and associate editor 
of Printing News, has joined the sales 
staff of Davis, Delaney, Incorporated, 
of New York .... Ecusta Paper Cor- 
poration has announced the election of 
John W. Hanes to the office of presi- 
dent and chairman of the board of di- 
rectors ... . The Findlay Printing 
and Supply Company, Findlay, Ohio, 
marked its twenty-fifth anniversary 
with the formal opening of its new 
printing plant .... Paul C, Clovis, 
president of Twentieth Century Press, 
Chicago, was recently elected a trus- 
tee of Wesley Memorial Hospital of 
Chicago .... John B. Ware, recent 
vice-president of Rand McNally and 
Company, is slated to take charge of 
the price regulation problem for print- 
ing and allied commodities and serv- 
ices in the Office of Price Stabilization 
.... The Altman Printing Company, 
Anderson, South Carolina, has been 
purchased by a group headed by J. D. 
McCoy, Jr., production manager of 
The Independent and Daily Mail... . 
Harry L. Wilson has been appointed 
to the mid-western sales staff of Lino- 
type Parts Company. He was formerly 
Chicago manager for Mergenthaler. 
... John G. Mark, seventy-four, head 
of John G. Mark & Son, lithographic 
platemaking firm of New York, died in 
April.... Charles A. Beachler has been 
added to the mid-west sales staff of 
K. P. Lawson Company. 


SOUTHWORTH IMPRESSIONS 

The first issue of the new South- 
worth Machine Company’s internal 
house organ, Impressions, appeared in 
April. Robert Colomy, manager of the 
firm’s graphic arts division, is editor. 


“FIFTY BOOKS OF YEAR” GO ON EXTENSIVE TOUR 


e SIX CITIES across the country opened 
exhibitions of sets of the Fifty Books 
of the Year early in April. This an- 
nual event, sponsored for the twenty- 
ninth year by the American Institute 
of Graphic Arts, offers the selection 
by a qualified jury of the fifty books 
measuring up to the highest standards 
of design, format, and manufacture 
from those entered for consideration 
by publishers. This year the judges 
made their choices from 519 books sub- 
mitted by 136 publishers. 

The cities in- which graphic arts 
groups caught their first glimpse of the 


champions were Boston, New York, 
Washington, D. C., Los Angeles, Chi- 
cago, and Philadelphia. Appearance in 
each city was sponsored by local organ- 
izations. Following the initial show- 
ings, three sets of the Fifty have 
undertaken a nation-wide tour, under 
booking auspices of the American Fed- 
eration of Arts. 

Under arrangement with the Na- 
tional Book League of London, another 
set was shipped for exhibit in England, 
in exchange for a similar collection of 
selected British books to be shown in 
the United States. Still another set 


way to bigge, 


ENVELOPE SALES 


New Positive Seal for 
Rag Bond Envelopes 


You can do your customers a 
real service and enjoy greater 
envelope sales by recom- 
mending rag bond envelopes 
with Grip-Quik seal flap gum. 
Grip-Quik not only seals 
quickly and securely but per- 
mits envelopes with snap and 
crackle that match exactly 
with flat papers. 


With U.S.E. Grip-Quik, rag bond envelopes 
have perfect printing and writing surface, high 
opacity and are free from curl. Get samples 
from your paper merchant and show them to 
your customers — they'll appreciate it, and it 
will quite likely mean more business and plus- 


profits for you. 


°Grip-Quik is a Trade Mark of United States Envelope Company 


SURELY sEALS 


RAG BOND 


ENVELOPES 


CONVERTED FOR 


American Writing Paper Corp. 
Brightwater Paper Company 
Byron Weston Company 

L. L. Brown Paper Company 
Crocker-McElwain Company 
W. C. Hamilton & Sons, Inc. 
Keith Paper Company 

Millers Falls Paper Company 
Neenah Paper Company 
Parsons Paper Company 
Whiting-Plover Paper Company 
Whiting & Company 

Valley Paper Company 


UNITED STATES ENVELOPE COMPANY BM. 


14 Divisions Coast to Coast 
Massachusetts 


Springfield 2, 


Ist 
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of the Fifty will be sent on a European 
tour, opening in Stockholm, Sweden, a 
plan carried out through the aid of 
Bror Zachrisson, director of Graphic 
Institute of Stockholm, and visiting 
professor of graphic arts in the depart- 
ment of printing management at Car- 
negie Institute of Technology. 

This year’s jury, expanded to five 
members from the customary three, 
was made up of: Harry N. Abrams, 
publisher; Warren Chappell, designer, 
illustrator, and calligrapher; Alvin 
Eiseman, typographer, Yale Univer- 
sity Press; Helen Gentry, designer, 
Holiday House; Algot Ringstrom, of 
The Marchbanks Press. 

As usual a focus of keen interest as 
well as controversy among graphic 








Wide selection of surfaces 
and colors for every 
type of desk or sales blotter, 
every printing process. 


artisans, this year’s selections cut a 
fair cross-section of those creative and 
production efforts devoted to fine book- 
making in the United States. Although 
some natural advantage in any such 
selection falls to publishers, designers, 
and manufacturers not under strict 
financial restrictions in their produc- 
tion budgets, a jury of sound tech- 
nicians can be expected to differentiate 
between mere lavishness, and good de- 
sign, printing, and binding. 

On the whole, this year’s judges were 
accorded high credit for assembling a 
representative exhibit. Twenty-four of 
the fifty were manufactured to sell at 
prices of $5 or over. Several examples 
of dollar-and-under volumes are in- 
cluded, as well as a good number of 
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straight trade editions marketed for 
$2.50—$4.50 retail sale. Classifications 
are varied, too, including novels, re- 
prints, juveniles, art books, a textbook 
or two, technical and historical works, 
poetry, anthology, business and indus- 
trial texts, limited editions, and private 
press work. 

A good range of printers, composi- 
tion houses, and book manufacturers 
turned up with imprints, taking a 
range through private presses, spe- 
cialist quality book printers, university 
presses, large book plants, and com- 
mercial typesetters and printers. 

Designers for the fifty were Harry 
Abrams, L. J. Ansbacher, John Archer, 
Merle Armitage, John Begg, Edna and 
Peter Beilenson, Joseph Blumenthal, 
Andor Braun, Robert Cheney, Carroll 
Coleman, Morris Colman, staff of Co- 
lumbia University Press, P. J. Conk- 
wright, Mallette Dean, Ralph Ecker- 
strom, Alvin Eisenman, James W. 
Elliott, Flora Finn, Harry Ford, Ger- 
ald Gross, Robert Haas, Oliver Har- 
rington, John Hawks, Burton J. Jones, 
Jr., Maurice Serle Kaplan, Alfred B. 
Kennedy, Marshall Lee, Abe Lerner, 
Jane McCarthy, staff of Macmillan 
Company, Albert Margolies, Edward 
L. Mills, Ernst Reichl, Ward Ritchie, 
Carl Ptrington Rollins, George Salter, 
Stefan Salter, Harold Seeger, Joseph 
Simon, Albert Sperisen, Robert T. 
Stumpf, Ladislav Sutnar, Helen Van 
Zandt, Robert Vogele, Herschel War- 
tik, Robert W. Washbish, Westgate 
Press, Miriam Woods, and Suzette 
Zurcher. 


FIEDLER TO BAKERS GROUP 

Harold F. Fiedler, former secretary 
of the Printing Industries of Philadel- 
phia, has been appointed secretary of 
the American Bakers Association. The 
effective date of his appointment is 
April 1: He will make his home in 
Chicago. 


LOWELL PAPER COURSE 

“Paper—lIts Properties and Uses” 
will be the subject of an intensive two- 
week summer course sponsored by the 
Boston Paper Trade Association to be 
given at Lowell Textile Institute, Low- 
ell, Massachusetts, from June 11 te 
June 22. 


HAMILTON SAMPLE BOOK 

A new sample book is offered by 
W. C. Hamilton and Sons. It shows 
samples of all the Hamilton business 
papers, with description of the sizes, 
weights, finishes, and qualities. The 
book was designed by Raymond A. 
Ballinger. 


SYSTEM ENGINEERING COURSE 

A special course on the theory and 
applications of feedback control sys- 
tems and system engineering will be 
held at the Massachusetts Institute of 
Technology, at Cambridge, Massachu- 
setts, from August 20 to 31. The sur- 
vey of the theory of feedback systems 
will emphasize dynamic operations 
and system synthesis. 


THE INLAND PRINTER for May, 195! 





Hex 
Her: 
of $: 


Be su: 
blotte 
have r 
But di 


P.S. A 
an eff 
sell a 
INLA: 


Her 


1, 
Zz; 
Ks 
4, 
5. 





Now!. BIGGER AND BETTER 
NEW CONTEST 


DESIGN A PRINTER'S SALES BLOTTER! 


*« Win International Recognition! 
* Match Talent with the Experts! 
* Pocket Worthwhile Cash Prizes! 


Hexe’s a contest that offers you more opportunity for ingenuity and creative ability. 
Here’s more chance to do something different—and effective. You can cop a prize 
of $50—or one of the other $65 in cash prizes or honorable mention awards. 





. 1951 JULY 1951 
It's Easy |swarwtFs| PRINTING Is A SALES TOOL 


123 4 5 6 7 Use it as direct mail to build your business. Aim it directly at your 


e . 
8 91011121314 best prospects. Send it regularly. Folders, enclosures, blotters, house 
Simp ly Use 15 161718 19 20 21 magazines, catalogs—we'll help you plan them. We'll print them per- 
02 23 24 25 26 27 28 fectly. You'll sell. Callahan Printing Co.—The Printing House of Crafts- 
; hip—BUtler 3-4488—2345 N. Main Street—Anytown, U. S. A. 
This Copy mans 
29 30 31 

















blotter. And follow the contest rules below. Send as many entries as you like. Maybe you'll 
have more than one prize-winner reproduced in THE INLAND PRINTER. Contest closes July 1. 
But don’t delay—get going now. Good luck! FIRST PRIZE 


PS. An important extra: your sales blotter design—with simple revisions—will probably make S$ 5 0 
an effective promotion piece for your firm. Or it may provide the sample which will let you 
sell a whole campaign of sales blotters. Reproduction of your printer’s sales blotter in THE 
INLAND PRINTER as a prize winner will be a testimonial to your ability. SECOND 


Here are the simple rules: $30 


. Use only the copy shown. THIRD 
. Size of the blotter is to be 4 by 9 inches. $ 2 0 
. Use any type faces, type ornaments, rules or stock cuts. 
» Use any color of ink, but not more than two colors. FOURTH 
. Submit three blotters in actual size and color—on either enameled blotting 
or standard two-sided blotting. But also submit three black-and-white proofs $1 0 
of each color form on enamel stock for reproduction. 
6. Put your name and address on ONE copy of the full-color specimens. FIFTH 
7. Decision of the judges will be final. Duplicate prizes in case of ties. All S$ 5 
entries become the property of THE INLAND PRINTER, or its assignees. 
None will be returned. Tas aie 
- Entries must be postmarked by midnight July 1, 1951. ellie: deine: :a8 he 
9. Mail your entry flat (not rolled or folded) to Contest Editor, THE INLAND eee 
PRINTER, 309 W. Jackson Blvd., Chicago 6, Illinois. ee 


Be sure to include the month’s calendar—any month you like—to add to the utility of your sales ~ 4 
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new way to judge letterheads 


Do you print and sell letterheads? If so, then you will want the new 
Brightwater Letterhead Appraiser Kit. Enables you to show your 
customer just how a letterhead sketch or design will look when in use. 
Ensures proper balance between the letterhead and the typewritten 
letter. Any Brightwater Paper Merchant will appreciate an opportunity 
to show you this new helpful aid to greater satisfaction on the 


part of letterhead buyers. 


Or write to... 


BRIGHTWATER PAPER COMPANY Adams, Massachusetts 


New York Office, 11 West Forty-second Street 


RAG CONTENT AND SULPHITE BONDS - LEDGER + MIMEOQGRAPH + VELLUM + TEXT PAPERS AND COVER WEIGHTS 
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It is our policy in building 
SEYBOLD CUTTERS, 
that you shall have: 


%Day-in, day-out top 
% Day-in, day-out top quadty production. 


x Genuine Seybold rep ‘cement parts for 
years Yo come. 


% Factory trained Service personnel even 
i emergencies. 


of engineering experience, 
oduction of 16,000 cutters. 


trade-in Of re-sale value, as in 
the past. 


% Safisfaction, based upon our continuing 
interest in your business success. 


shivers of production, based upon the past 
average life of 33.6 years for Seybold cutters 


7 


General Offices « Cleveland 5. Ohi 
; Te) 


Please Mentio 
n THE I 
NLAND PRINTER When Writing To Advert 
vertisers 











Fit any job with these Four 


Fox River 


Whatever the first requirement of the job— permanence, 
color, opacity, or type of finish — you'll find the correct 
Onion Skin among these four familiar watermarks. 


These fine bond-type Onion Skins of 9 Ib. substance are 
widely accepted by your customers for another reason — ° OVERSEAS 

each watermark displays the words “by Fox River,” STATIONERY 
consistently consumer-advertised in Time, Business Week, 


Dun’s Review, Printers’ Ink, Advertising Age, and . 
Reporter of Direct Mail Advertising. . 
. 


100% COTTON-FIBER ANNIVERSARY — Cockle, unglazed, glazed, 





and laid cockle in white. . 

25% COTTON-FIBER DICTATION — Cockle, unglazed and glazed ‘ CIRCULARS 
in white. Cockle and unglazed also in 6 colors — blue, 
canary, cherry, goldenrod, green, and tuscan. . 

25% COTTON-FIBER DICTATION TRU-OPAQUE — Cockle and un- e 


glazed in white . . . specially treated for opacity. 
SUPER-SULPHITE VALID — Cockle in white. 


; Css 


~ PRICE BOOKS 


See your Fox River merchant for sizes that he stocks 
or that are available from the mill. Also ask him for 
samples — or write us for sample kit. 


Fox RIVER PAPER CORPORATION, Appleton, Wisconsin 






PLANT FORMS 



























] PUNCHES sheets and covers of any size 
i or weight, quickly, accurately 


BINDS up to 250 hoake an hour with 
» colorful GBC plastic bindings 


DO YOUR OWN 


plastic binding 


NEW GBC Equipment* 
costs less than a typewriter 


GBC table model plastic binding 
equipment* brings you new profits 
... Offers an extra service your cus- 
tomers want. Binds booklets of all 
sizes with colorful, low-cost plastic. 
First jobs return your investment 
many times over. 

*Patents Pending 





SPECIAL TRIAL OFFER 

Send today for information 
and 2 handy pocket memo 
books bound on this equip- 
ment. No obligation. 


General Binding Corporation 
808 W. Belmont Ave., Dept. |P-4 
Chicago 14, Ill. 














RICHARDS’ “Clipper” 


FIRST— 


Rolling Table Saw—Built in Storage 
Aut tic Foot Switch 

Instant change Saw to Saw Trim (PAT.) 
152 Pica Gauge—Two Sizes of Tables 
“Bulldog” Safety Clamp 

Plus other Richards’ original Features 
















Send for 
Stratosphere 
Folder 


J. A. RICHARDS CO. 


The First in KALAMAZOO, MICH. 
903 N. PITCHER ST. 
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——ml@M THE RE’S A TYPE FACE FOR EVERYBODY 





Franklin Gothic . tne action tyre 


No. 2 OF A SERIES. . . Types shown are ATF 
Franklin Gothic italic, extra condensed, Bodoni, 


Bank Gothic bold and light. 


Commissioned for rugged service wherever needed, the 
ATF Franklin Gothics will get things done where some 
lesser characters fade out in the horizon of white space. 
Force, action and accomplishment are native to every 
ATF Gothic. And when used with proper restraint and the 
right choice of hand set text, they can be positively hand- 
some. Especially to those experienced in Gothics’ profit- 
producing capabilities. Suited to a wide range of uses; 
with sizes up to 96 point, italic and condensed to 72, extra 
condensed to 120. Print from foundry type, get a better 
job. There’s a type face for everybody, and ATF Franklin 
Gothics are for you! 


American Type Founders 
200 Elmora Avenue, Elizabeth B, New Jersey 


Branches in Principal Cities 


ES 
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Color, Slit 
and Kewind 


Roll-Paper Stocks 
In Your Own Plant 






The Dutro ColorVerter overcomes inventory 
problems that have long been an obstacle to 
roll-paper printers. With ColorVerters in the 
plant, colored stocks in any web width 
nities $ Caam or length can be prepared rapidly for 
pert pn “ particular manifolding and web printing jobs. 
slit stock being rewound 
into press rolls. 













White roll stock 
being fed into 
ColorVerter. 
Note safety 

of enclosed 
construction of 
machine. 


Here are some of the advantages 

a ColorVerter will bring to your plant: 
1. Reduce cost and overhead because 

you can buy your entire roll-paper stock 
in white. This means you purchase only 

a few weights of stock in maximum 
quantity for lowest price. You also reduce 
your inventory investment and 

save storage space. 


2. You speed up production and 

save press time because the ColorVerter 
gives you the right color and size 
stock for each job without delay. 


3. Paper loss is reduced because your 
dropped or damaged rolls can be trimmed 
and rewound into usable press rolls 
quickly and easily. ColorVerters are 

manufactured for Orville 


ColorVerters will color either or both sides of the web 
Dutro & Son, Inc. in the 


at once. Two different colors can be applied in one run. 


They will handle a range of stock weights from 9 lb. modern facilities of 
bond to 34 lb. ledger. Maximum web speed is 400 Western Gear Works, 
ft./minute. ColorVerters can also be used to slit oldest and largest 
and rewind only. Standard machines have manufacturer 
a minimum slit width of 2” and will of gear products 
take 32” dia. rolls up to 31” wide. in the West. 


MANUFACTURED BY si 
Plants at SOLD EXCLUSIVELY BY 


WESTERN GEAR WORKS Seattle 
CMe ~=ORVILLE DUTRO & SON, Inc. 


Manufacturers of PACIFIC-WESTERN Gear Products 


. ae 1206 MAPLE AVENUE + LOS ANGELES 15, CALIF. 
Pacific Gear & Tool Works Portland * SPEED FLEX PRESS © SPEED FLEX SLITTER AND REWINDER 


Denver 
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Sales S 


230 Pa 
230 N. 
218 Me 





Canada Goose, by Allan D. Cruickshank 


reflects the quality of the product 


In the case of paper, reflecting 


the quality of the product means—more than anything else— 


Printing, Publication and 
Converting Paper Division 


selecting the ideal paper for the job. 


To buy a more expensive sheet than the job calls for is 


ST. Q EG { S obvious extravagance. To buy paper that’s unsuitable leads 


SALES CORPORATION to difficulties both in the pressroom and with the customer. 


Sales Subsidiary of St. Regis Paper Company Here’s where you benefit from the impartial character of 


230 Park Avenue, New York 17, N. Y 
230 N. Michigan Avenue, Chicago |, Ill. 
218 Martin Brown Bldg., Louisville 2, Ky. 


the St. Regis line. There’s no axe to grind here because the 


St. Regis line includes a paper for every purpose—each 


Jf G2 fer fare frinting r one formulated and priced to do its particular job well. 














Mead Moistrite Bond is the 
Original moisture-proof-pack- 
aged utility bond. Economical 
and highly uniform, it comes in 
the famous Mead inner-wrap 
moisture-proof package 
that seals in mill-conditioning 
and protects each sheet to the 
moment of use. Try this versatile, 
easily printed paper for the 
everyday uses of business and 
dozens of miscellaneous jobs. 















THE MEAD CORPORATION “PAPER MAKERS TO AMERICA” 


Sales Offices: The Mead Sales Company, 118 W. First St., Dayton 2 + New York + Chicago + Boston + Philadelphia 
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Vis: call it the “workhorse of the bindery”! 
It takes on the toughest folding assignments and 
sees them through with 100% precision to the last 
piece in the run. 

Engineered for long life, trouble-free perform- 
ance and supreme dependability, its rugged steel 


Sound Design Aaa construction eliminates the vibration and other 


weaknesses that beset the average folding machine. 
: Once set for the job in work, Model “M M” stays 
Best Materials ee set until the job is finished. Nothing has been spared 


to make it the finest folder that experience, sound 


Modern Construction ’ engineering and the best materials can produce. 
In the matter of SPEED— sheets per hour 


Model “M M” is rated to 
deliver ... 28 x 44” 


; ; Under normal operating 8” 

make this Cleveland and stock conditions and sail . 
running at maximum 19 X 25 

speed, production should 12144x 19” 


Superlatively average 75 to 80% of 


these figures 14,500 glx 1214” 


D é p en d a b l é Equipment includes diagonal roller feed table; 
3 swinging deflectors on all fold plates; diagonal roller 

Cross Carriers, stacker delivery, scorers, regular and 

extra deep; perforators and slitters for two-up work 


year in... and multiple folding. 


, Our representative will be glad to survey your 
bindery and show you what economies may be effect- 
y ear out ° : ed with the Cleveland Model ““M M” No obligation. 


Cleveland Model “M M”, with 


Cleveland Air Wheel Continuous Feeder 


Dexter * Christensen * McCain 


Modern Machines for Printers and Binders 


Dexter Folder Company, 330 West 42nd Street, New York 18, N. Y. 


Branch Offices, Domestic and Foreign Agents 
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WHAT ABOUT TOMORROW? 























TAKE THE GUESSWORK 
OUT OF YOUR PRESSWORK 


Tomorrow need not include worry about roller equipment. It's as simple as 
one, two, three. 







ONE Be sure you are equipped with Ideal long service durable rollers. Many of 
* you who have bought durable rollers are well equipped to withstand long 
periods without purchasing additional rollers. 






TWO Check at once to determine whether you will need spare Ideal rollers dur- 
+ ing the unsettled future supply era. We are in a position to keep your equip- 
ment operating. 






THREE Emphasize care and cleanliness of your present Ideal roller supply. Care 
oa and cleaning cards are available upon request and also accompany every 
Ideal roller shipment. 


Then settle back and attack your next problem with the assurance that you 
are ready to produce high-grade printing and 
lithography without roller supply worries. 












6069-6073 Maywood Avenue 2512 West 24th Street 21-24 Thirty Ninth Ave. 
Huntington Park, Calif. Chicago, Illinois Long Island City 1, N.Y. 
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No pressroom stops —and no delays! 
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PRESSROOM 
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That why our customers sing our praise! 
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For low-cost jobs that win re-orders, run on 
MANAGEMENT BOND 


Management Bond, the watermarked Hammermill 
paper, is made for hurry-up jobs where production 
costs must be kept down. It runs smoothly at high 
speeds... helps avoid pressroom delays so costly jn 
overtime... comes off your presses crisp and clean. 
You can deliver on time...the kind of smart- 


looking job that wins good will... and often a second 

or third profit when your satisfied customer re-orders. 
Management Bond is manufactured in white and 

six attractive colors and is distributed by Hammer- 

mill Agents throughout the 

United States. 





Send this coupon to your Hammermill Agent 
or mail it to Hammermill Paper Company, 
1601 East Lake Road, Erie 6, Pennsylvania. 


Please send me—FREE—a sample book of 
MANAGEMENT BOND, 


Name 





Position . 
(Please attach to, or write on your business letterhead.) 1P-MAY 
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LIMINATE YOUR MAILING PROBLEMS! 


CHESHIRE MACHINES NOW AVAILABLE 
IN FOUR MODELS TO MEET YOUR NEEDS 


Cheshire offers the modern answer, re- 
gardless of the size of your mailing job. 
From the largest, high speed machines 
used for mailing mass-circulation peri- 
odicals down to low-cost semi-automatic 
equipment for fast mailing of letters, 
folders, pamphlets, etc. There’s a size and 
speed to fit your needs. All automatically 
cut and attach addressed labels at higher 
speeds and lower costs. There’s flexibil- 
ity, too—can be used with Addressograph, 
Speedaumat, Elliott, Pollard-Alling and 
other roll strip methods, as well as with 
Continuous Pack form labels. 








Let Us Survey Your 
Mailing Machine Needs— 


Write Your Requirements TW 





e ege e 

heshire Mailing Machines, Ine. 

“BUILDERS OF THE MACHINE WHICH MADE MAILING OF MASS CIRCULATIONS PROFITABLE.” 
1417 W. ALTGELD STREET CHICAGO, ILLINOIS 
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Handled 


COMMERCIAL PHOTOGRAPHY efficiently and economically 


by experienced craftsmen... 


Mini bp raphe hye Sots 


ATES 


ee fe 
GRAPHIC ARTS CORPORATION OF O10 ; 






ee EEEE 





110 OTTAWA STREET e TOLEDO 4, OHIO 
DETROIT NEW YORK CHICAGO 
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Increase Production from 
present equipment with 





More production from present equipment is the problem of 
printers today. Many find the answer in the Taylor REG- 
ISTERSCOPE, a machine based on optical principles which 
enables your operator quickly to register forms on the 
imposing surface BEFORE they go to press. The REG- 
ISTERSCOPE eliminates almost all moves on press, and 
standing time is reduced to the minimum. Faster starts mean 
more productive press time, enabling you to meet increased 
demands without adding new presses. 


Easy to operate, the REGISTERSCOPE will soon pay for its moderate 
cost and add to your profits through increased production, lower cost 
per impression. It sets on your conventional semi-steel imposing sur- 
face. The REGISTERSCOPE Junior, for printers using smaller 
presses, handles forms up to 22” x 28”. Write for details and price 
information to: 


TAYLOR MACHINE CO. 


Room 302 * 210 Guilford Avenue ° Baltimore 2, Md. 





newest of the futura family 


FUTURA 


PRICE LIST 

Caps Lec. Comb. 

18 pt. $3.15 $3.70 $6.85 
24 pr. 3.90 4.30 8.20 7 

30 pt. 4.70 §.25 9.95 

36 pt. 5.00 5.50 10.50 

new CONDENSED 

other sizes in process 

brices subject to change 

without notice 


ITALIC 


now available in FOUR sizes 


LOS ANGELES 
TYPE FOUNDERS, INC. 


225 East Pico Boulevard « Los Angeles 15, Calif. 














A New Method 


of creative selling for 


fine business stationery 


Salesmen of offset and letterpress printing and 
engraving are creating new business by showing pros- 
pects and customers the Neenah portfolio, The Psychol- 
ogy of Business Impression, and interesting them in the 
Letterhead Test. The service value of this unusual pres- 
entation will create interest, good will and letterhead 
sales for you. 

Everyone who participates in the Neenah Letter- 
head Test receives bulletin reports of the letterhead 
preferences of management executives, advertising exec- 
utives, and other influential groups. This service will 
continue to stimulate interest in designing and buying 
better business stationery. 

Arrange now to participate in this creative selling 
program. Your Neenah paper 
merchant will give you a ‘ “SSR 
copy of The Psychology of 
Business Impression and the iment od 
Letterhead Test Kit. If 
you prefer, write us direct 


on your business stationery. 






GUIDE TO 
BETTER INDEXING 


The uses, grades, sizes, weights, 
and colors of Neenah Index Bris- 
tols... all containing cotton fibers 
..-arecompactly shownin anew kit, 
Your Guide to Better Indexing. Ask 
your Neenah salesman for a copy. 


NEENAH PAPER COMPANY 


NEENAH, WISCONSIN 


When Writing These Advertisers, Please Mention THE INLAND PRINTER 83 




















ett tri stint anttee 


GEARE 





FOR 100% HAIR LINE REGISTER 
AT HIGH OR LOW SPEED 


Because of the tapered teeth in the Hess & Barker bull and cylinder gears, 


perfect register is guaranteed at high or low speed. 


Hess & Barker’s specially designed gears are also the reason why increasing or 


decreasing the speed never affects the register. 


And you are assured, all four to eight color letterpress work, printed on Hess 


& Barker’s solid steel forged cylinders will be clean, sharp, fine quality printing always 
in perfect register. a 





You too can considerably reduce production 
costs on all your 4 to 8 color letterpress printing by 
installing a Hess & Barker press now. Your choice 

-of delivery, a perfect web rewind or 10,000 sheets 


an hour. 


For free samples or a performance demonstra- 
tion telephone or write. 


HESS & BARKER 


Printing Press and Equipment Manufacturers 





212-22 South Darien Street, Philadelphia 7, Pa. 


Telephone: PEnnypacker 5-4070 









84 


© 1951 J. Curry Mendes 


104 BROOKLINE AVE. 
538 So. Clark St. CHICAGO, ILL. 


Championship form is easily recognized in ani- 
mals, men and machines. Printers everywhere 
have found the JCM Semi-Automatic Collating 
and Tipping machine to be a champion in the 
production of forms which are simplifying 
business operations daily. 

With the JCM machine added to your bindery 
equipment, your printing production facilities 
are expanded to enable you to tap new and 
profitable business in the manufacture of snap- 
out and other one-time carbon interleaved 
forms. There is no form which cannot be 
produced on the JCM within maximum sheet 
limits of 17” x 254%”. You owe it to yourself 
to get complete information on the profit po- 
tential of this machine. Write for Catalog J-2. 


J. CURRY MENDES 


CORPORATION 


BOSTON 15, MASS. 


22 East 29th St. NEW YORK, N. Y. 


For Items Not Advertised, Write THE INLAND PRINTER'S ‘Readers’ Service” 














Make it a rule to get 
your rule, borders, 


Sa 
re 
fa leads, slugs, and sup- e—a-e- 
wee plies from Taylor-Made oot 
SS ... there are NONE = gs 
BETTER! AB nes 
UHMHUUULANAAAUUHE 
ses Sry Taylor- Made WYVTVY 
ST once ... you'll buy 2 ponogas 


neaseneeseessveesss §~Taylor-Made always! 


SAT 
BWABRBAAA 


This Taylor-Made 
Catalog should be 
on your desk— may 
we send you one? 


Taylor-Made Rule Co. 


“NONE BETTER’ 


69 FLATBUSH AVENUE » BROOKLYN 17, N. Y. 
Telephone STerling 9-6500 









MAKE MORE 
MONEY 


Jog for profit. 
Tissues, carbons, 
heavy stocks done 
swiftly, perfectly. 
Jogger sizes: 15x 
15; 20x20; 30x30; 
38x38; 48x48 with 
| Power Lift. You 
need one. Get de- 
tails. 


BRACKETT 


eleten sa. 


BRACKETT STRIPPING MACHINE COMPANY 
TOPEKA, KANSAS 


) BETTER GET 


YOUR SUMMER ROLLERS 


Don't be caught unprepared. Order 
AMERICAN Composition SUMMER 
ROLLERS today. The hot weather 
can’t faze them .. . for we've 
given them a special hot weather 
stamina that fits them for top- 
notch performance through the 
toughest temperatures. Order yours 
today and be ready. 


AMERICAN ROLLER CO. 


1342 N. HALSTED ST. 
CHICAGO 22, ILL. 

+. 225 N. NEW JERSEY ST. 
INDIANAPOLIS 4 


























»» FOF 
documentary 
papers of 





enduring quality 










IT ISN’T SURPRISING—THAT PRINTERS SAY “RISING”! 


If you seek business papers with years 
of wear built into them—that time won’t 
yellow or dull—you can rely absolutely 
on the word your printer will give you 
for such papers—“Rising!” 









Rising Parchment 


e@ is 100% rag 

e@ is Opaque 

@ is available in 4 weights 

@ has a distinctive unglazed 
parchment finish 











OOOOPOOI OO PI DOOOOO OO PEDO OO POOOOOOOED 








OOG, 


Because he knows paper best! Has a 
long familiarity with Rising quality. He 
knows from experience that it stands up. 
And will confidently and unhesitatingly, 
recommend Rising Parchment. 


WHEN YOU WANT TO KNOW 
...GO TO AN EXPERT! 


Rising Papers 
ASK YOUR PRINTER 


.-»-HE KNOWS PAPER! 


wu 


Rising Paper Company, ic, Mass. 





POP PIP IOII OOO DOOD ODS PO DOODO ON PPPIPOOOLOOIIOIOOO IE DIOOODO ODE 


® 


This advertisement appears in a 
long list of executive and sales 
promotion magazines. 


Keep on the right side of the law 


Ads like this are preparing the way for your calls on both legal and 


business offices in your community. And there isn’t a businessman or 


lawyer who isn’t vitally interested in such a paper as Rising Parch- 


ment—made to keep contracts, wills, and other important documents 


of your ledger. 





fresh and new-looking as the day they were made out. 

The Rising argument “when you want to know—go to an expert” 
is a sound one especially with men who know the value of sound 
argument. So hit the legal path this month with follow-up calls. Keep 
on the right side of the law with Rising Parchment—and Rising Parch- 
ment will keep your legal paper sales on the right side, the profit side, 


ASK YOUR PRINTER...HE KNOWS PAPER 





POPP PPIE IIOP IOOE EE PPODOOOVODOOOOEES 


PRINTING AND TECHNICAL 


POPPOOIIIOIOOE ES 


When Writing These Advertisers, Please Mention THE INLAND PRINTER 85 

















THE OVER-ALL VISION OF SHEETS AND 
PRESS WHILE STANDING ON THE 
FLOOR HELPS TO 
MAKE THE 
OPERATION 
OF MILLER PRESSES 
COMPARATIVELY SIMPLE. 






Write and obfain more reasons why 
Millers are easy fo operate. 


MILLER PRINTING MACHINERY CO. 


1115 Reedsdale Street - Pittsburgh 33, Pa. 








oll 


700 Jamaica Ave. Brooklyn 8,N.Y. 


Mew BULLDOG 


TYPE HIGH 
Typographic Machine 


TOP QUALITY 
TOP PERFORMANCE 


PRECISION CHARACTERS 
HIGH - SPEED LOCKING DEVICE 
ALL ALLOY STEEL PARTS 
PRECISION CONSTRUCTION 








BUILT @y. ROBERTS MASTER CRAFTSMEN 





MAKE YOUR OWN RUBBER PLATES 
é IN THE 


EVA-PRESS 


e EASY 10 OPERATE 
e ECONOMICAL 

e PRECISION MADE 
e FAST 


The EVA-PRESS makes it econom- 
ical for every printer to make 
and print from rubber plates. 
Available in 110 volt, Years of development and test- 
220 volt, or other ing stand behind every EVA- 
Specifications PRESS. A quality press that makes 
SPECIFICATIONS both pene and rubber plates. 
@ Platen 11” x 13”. Only 4 minutes actual operator's 
@ Inside chase 10” x 12”. time; 20 minutes vulcanizing 
@ Over 50 tons uniform pressure. 
@ Elootrieatly nested mm while operator does other work. 
Tl A 
‘“ Requires 17” 1 28” se space, Makes rubber plates of any de- 
@ Stands 37” high. sired thickness for use in letter- 


@ Mounts on bench 23” high. 
@ Shipping weight 600 Ibs. press and offset presses. 






AMERICAN EVATYPE CORP. 


DEERFIELD, ILLINOIS 

















SCREEN SEPARATION GAUGES 


For obtaining 
correct separation 
and truing up 
screen and 


negative 


THE DOUTHITT CORP. <e0 «. Fort st. 


Detroit 26, Mich. 














Far 6 ID ¢ per month * 











You can “call on” each one of your 200 customers and prospects 
with a FRIENDLY, well edited, good-will building HOUSE ORGAN. 
TWO PUBLICATIONS TO CHOOSE FROM 

Me 20 pages - Oldest and largest publication. 
The Right Hland Enioyen by Printers’ em from 
coast to coast. 
PRESS PROOFS 8 pages - 6x9 - Two colors. 
A NEW and popular publication. 
EXCLUSIVE USE IN YOUR COMMUNITY 
Both are completely printed and personalized, ready for monthly 
mailing. Will do a wonderful job for YOU! 
200 copies monthly only $13.00 
Write TODAY for sample copies and FULL INFORMATION 


%& MAILING COSTS NOT INCLUDED 


DEXTER PUBLICATIONS -: “singe Gorn" 
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MONOWM ELL 
COMPANY 


1631 WN. EB. Polk $1. 
Minneapolis, Minn, 


-ABCdefg 


Tall and Handsome 
20th CENTURY MEDIUM CONDENSED 


OST 


ABCDEfghijkimno 


lu point 


ABCDEfghijklm 


12 point 


ABCDEfghijkl 


14 point 


ABCDefghij 


16 point 


ABCdefgh 


18 point 


24 point 


ABcde 
cd 





36 point 


Here’s an addition to increase 
the versatility of M&H’s im- 
mensely popular 20th Century 
family. It’s Medium Condensed, 
lighter in strength than the 
other condensed versions. 


The 20th Century family of 
type is fast becoming a must 
for every well equipped plant. 
The Medium Condensed is an 
important member of this dis- 
tinguished family! 


Available in M&H precision- 
cast foundry type. You'll find 
it an indispensable face for all 
classes of work — advertising, 
commercial, and publication. 
Send for specimen & price list! 


Aber 


42 point 


ABe 


48 point 


Act 


60 point 


AB 








72 point 


MACKENZIE & HARRIS 


TYPEFOUNDERS « TYPOGRAPHERS 
659 FOLSON STREET 
SAN FRANCISCO, CALIFORNIA 











The “HOLE” is only part 


of the Story 


BLATCHFORD originated the “honeycomb” type 
of base. Others were quick to copy it. 

But the “hole” was only part of the Blatchford 
basic improvement in plate mounting! There 
was a stronger catch . . . there was a positive 
anchorage provided in each hole for the catch 

. there was a scientific pattern created to 
permit margins between plates as small as 
¥%-inch with absolute security and rigidity. 


WESTERN 
HONEY- 


COMB 


Cylinder’ 


for 


Better Printing On Curved Plates 


: ? . 1 > 
It is the whole system . . . rather than the e Uniform foundation gives plates proper support 


“hole” pattern that makes Blatchford e This prevents plates from cracking 
practical, safe, speedy and economical. e 
Buy Blatchford . . . and be sure! 


Thousands of holes allow you to hang plates closer 
Register is improved—there is less paper wastage 
q Anyone could mistake 
the BASE . . . but no 
one could possibly 


mistake the.. 
Blatchford CATCHD 


Permits faster press preparation and better 
printing 


In many cases we can honeycomb your old 
cylinders 


WIRE, WRITE OR PHONE TODAY 


WESTERN 


PRINTING MACHINERY CO. 


3519 N. SPAULDING AVE. 
CHICAGO 18 


E.W. BLATCHFORD CO 


Branch of National Lead Company 
111 Broadway 900 W. 18th St. 
New York 6, N. Y. Chicago 80, Ill. 


manufacturers 

of 3rd and 4th color 
units for all Miehle 
flat-bed 


presses 
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ft THE Faas 


and you'll get 








CARBON 
PAPERS 


Try Ace Redback Pencil 
§—) =Carbons for salesbooks, 

- bills of lading, and order 
ONE-TIME CARBON PAPERS books. Try Ace One-Time 





AND REDBACK PENCIL Carbons for snap-out 
CARBONS IN ROLLS forms, manifold forms, in- 
AND SHEETS voices, etc. Yes, you'll find 


the quality and service you 
demand. All stripings and 
patterns available. 









Vol mm oy-W 4:10), my -W 27 eee). Nad 
664 Commonwealth Ave., Boston 15, Mass. 





Here's 


your x for 


OFFSETTING 
STICKING & 
SMUDGING 


Headaches 







Recent 
H:H DRYSPRAY “=<: 
on Kelly 
Press 
Check these outstanding features 
Can be operated continuously or intermittently from 2 to 12 
Ibs. of air. Controls are simple, handy. 
V 3, 6 or 9 directional adjustable nozzles give FULL or PARTIAL 
sheet coverage. Nozzles turned on-off at head. 
~ No foggy or sticky pressrooms. Abrasive-free powder deposits 
hardly visible. 1 Ib. powder equals 1 gal. liquid spray. 
~ Air cleaner and condenser STANDARD EQUIPMENT. No mov- 
ing parts to wear out. No hard dried gum to clean up. 
EQUALLY EFFECTIVE ON LETTERBRESS, OFFSET or ROTARYS 
Easily installed between gripper bars. 
Write today for free illustrated folder and information 
Mention Size and Make of Presses 


H& PRODUCTS 
1930 S. State St. © Chicago 16, Ill. 





PRE-SENSITIZED 
PLATES 






Now you can get the speed 
and economy of pre- 
sensitized plates for your 
larger presses. Having 
proved their usefulness on small presses, offset 
lithographers can now do a greater variety of 
work with these easy to handle plates. Everyone 
who has used them is enthusiastic — you'll be too. 


STILL JUST 2 SIMPLE STEPS 


Expose and develop — that’s all you 
do to get a good press plate with 
these larger sized pre-sensitized plates. 
Write today for complete information. 
















fom =o) 
poet 
Re teronar Td 








REMOVES IT 


VO LA IN A JIFFY! 


VOLAX was developed for heavy-duty skin cleansing 
. . . for removing ground-in printer's ink FAST—but 
gently, without irritating the skin. Contains mild soaps, 
water softener and friable volcanic ash. A SIMPLE TEST 
WILL CONVINCE YOU—Ground-in dirt and ink dis- 
coloration disappear when VOLAX HAND CLEANER 


goes to work! 
Let your DOLGE SERVICE MAN demonstrate! 











WESTPORT, CONNECTICUT 
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MAINTENANCE 


Durable alt sta gearing (not cabt strom), heal Litaltd spinions, 
Nler Leaning of sypensive Mays, aullomilic oiling of smaccessible 

maintenance Cool over Tht years: Late Than |% of the 
purchase pice seer year! Walt for more detail 


MILLER PRINTING MACHINERY COMPANY 
1115 Reedsdale Street Pittsburgh 33, Pa. 


COST 








UP output... CUT costs... 


Calling all old models 


Calling IN all old models 


and WIN “the peace’’- ; I If If 





POWER 
USED 























Calling the 13,000 owners of old 

model BAUMFOLDERS (purchased prior to 1940) 
. . . to exchange them for the modern models .. . 
from the amazing NEW “Junior Jets” (14x20 and 
17x22) to the most versatile Folder ever designed 
- (15 folding sections—more than any other 
Folder ever built) .. . the 30x46... 60 BAUM- a FULL 
FOLDER. 


Of course, your old model BAUMFOLDER is un- 
doubtedly giving you good folding. . . BUT, to cut 
operating costs to the bone . . . to increase profits 
to the “tree-tops,” investigate the greater produc- 











Stepless wide-range speed 


tion, greater versatility and time-saving features of 
the MODERN MODELS. Even though your BAUM- 
FOLDER has paid for itself many times over, we 
invite you to allow us to surprise you by the high 
price at which we will buy it back ... AND the 
LOW price of the Modern Miracle, Many-Purpose, 
Many-Profit Automatics ... No cash involved ... 
just MODERNIZE and pay part of the greater 
profit... from this point on. 


If you knew all the FACTS, you would WANT to 


act now. 


adjustment in either direc- 
tion of rotation — merely 
by shifting motor brushes. 
The right speed for every 
press run. 


Power consumption reduced 
in proportion to speed—no 
power wasted in resistors. 
Simple, efficient remote 
control—by convenient 
hand lever or foot pedal. 


Write for Bulletin B302 describing 
these single-phase, brush-shifting 
repulsion motors. 


STAR - KIMBLE 


MOTOR DIVISION OF 
MIEHLE PRINTING PRESS & MANUFACTURING CO. 


205 Bloomfield Avenue Bloomfield, New Jersey 
Distributed by American Type Founders 


Russell Ernest Baum, Inc. 
615 CHESTNUT STREET, PHILADELPHIA 6 


UP output ... CUT costs... 











and WIN “the peace’”’ 
IDEAL FOR 
MULTICOPY 


ALPEMA *::: 


TUB-SIZED FOR MAXIMUM PRESS PERFORMANCE 
-DISTRIBUTED BY LEADING PAPER MERCHANTS 


=o Ae CHER 
corer TMICMIDAN 
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BINDERY 





Engdahl 
Bindery 


DIVISION OF C. O. OWEN & CO. 
EDITION BOOKBINDERS 
“Books Bound by Us Are 
Bound to Satisfy.” 


2200 Maywood Dr., Maywood, Ill. 
Telephones: Maywood 9000 and 
EStebrook 8-8787 (Chicago) 














BRONZERS 


@ MILWAUKEE BRONZERS—For all presses. 
Some rebuilt units. C. H. Henschel Mfg. Co., 
W. Mineral Street, Milwaukee, Wis. 





BUSINESS FOR SALE 


@ PRINTERY in wealthy California city needs 

high-calibre manager. Owner retiring. New 
Intertype C-4 quadder; clean plant. Sales vol- 
ume climbing. Greer 5201 Wilshire Blvd., Los 
Angeles. 





CALENDAR AND CALENDAR PADS 


@ WHOLESALE CALENDARS, FANS, AD- 

VERTISING NOVELTIES—Do your own im- 
printing or we do it for you. Sell your regular 
Printing Customers. Fleming Calendar Co., 
6540 Cottage Grove, Chicago 37, III. 





@ CALENDAR PADS — 67 Styles and Sizes. 

Write for catalog. Calendar backs for ad- 
vertising, sheet pictures. Wiebush Calendar 
Imptg. Co., 80 Franklin St., New York, N. Y. 





CARBONIZING 
Spot 
e & 
Carbonizing 


NEW ELECTRONIC ‘eal 
METHOD q 
For the trade. Carbonizing -——for-—- 


i 

! 1 

by the hot wax electronic ! CHECKS ! 

process. The most satisfac- . roory H 

j i ‘ 

and clean, Carbonzed on | PLAIN LABELS | 

é oat TAX BILLS; 

your own stock .. . any kind i RECEIPTS |! 

of paper. Write or phone » FORM WORK 

John M. Neiman, MI 2-1300. .--—--—---- { 

HOT SPOT CARBONIZING 
CORPORATION 


1500 N. Halsted Street, Chicago 22, Illinois 
“QUALITY AND SERVICE AT A FAIR PRICE’ 





ENGRAVINGS 


To send us your inquiries 
for quotations on original 
photoengravings.. . including 
You Are process color, agency and general 
. commercial work. 125 highly skilled 
Invited artists and photoengravers assure 
you of intelligent service. 
Over 50 years of ‘know how’ 
INDIANAPOLIS ENGRAVING CO., INC. 
222 East Ohio Street 
INDIANAPOLIS 6, INDIANA 


FOR SALE 





FOR SALE (continued) 





FOR SALE 


5/0 TC Miehle ¢17700, with cross feeder 
and ext. del. 

5/0 Miehle converted for die cutting with 
Alamo Lift 

2/0 Miehle, Bed 43” x 56”, with Dexter 
Pile Feeder and ext. del. 

No. 10 Babcock, 43” x 55”, Dexter Pile 


Feeder. 

+4—4 Roller Miehle Automatic, swing 
back unit 

“C" Intertypes, £12835, £14869 

C3SM Intertype £7867 

#14 Linotypes, Single Keyboard 

Kelly Presses: £1 22” x 28—i2 22” x 34” 
8-37" «x 22” 


22” x 28” Miehle Horizontal 

27” x 41” Miller Major No. 5967 

27” x 41” Two-Color Miller 

Seybold 3-knife Trimmer 

Christensen Stitcher, 5 stations, 2 heads 
12” x 18” C.&P. Rice Unit 


Details on Request 


NORTHERN MACHINE WORKS 


(Tel. Market 7-3800) 
323-29 N. Fourth St., Philadelphia 6, Pa. 


Harris 41x54 Model LB Single- 
Color Offset Press 


Harris 22x34 Model 134 Offset , 
Press 


Harris 21x28 LSN Offset Press 
. Harris 17x22 LSB Offset Press 
No. 3 Miehle Hand-Fed Cylinder 


Cleveland Model B 26x40 Auto- 
q matic Folder 











Christensen Gang Stitcher , 
Kohma Bronzer—36” Portable 


J. SPERO & COMPANY 
549 W. Randolph, Chicago 6, Ill. ? 


| Telephone ANdover 3-4633 | 











a 


mY nwt” 
TOUGH TEMPER DIES « 





RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 














rite for Samples 
and name of your 
nearest Ti:Bi Dealer 
and rubber Engraver... 


SeePi Comeany 


1000 BROADWAY KANSAS CITY 6, M0. 





DEPENDABLE 
New and rebuilt 


PRINTING MACHINERY 

MILLER 2-Color 23x36 

KLUGE 12x18 Unit AC, rebuilt, 
standard accessories 

LITTLE GIANT 12x18 automatic 
cylinder, AC complete 

2 MIEHLE 6/0 Presses, 
1 single and 1 Two-Color. 
Both with Dexter suction pile 
feeder, ext. deliveries 

CHALLENGE Model 1425-E 
proof press 1414x26, steel 
cabinet 

SEYBOLD 40” auto. clamp, 
Model 6Z, fully reconditioned. 
“Like new” precision and 
efficiency 

DIAMOND 34” cutter, complete 
AC, reconditioned 

HAMMOND Mercury saw 
trimmer, ball-bearing top 

MODEL W CLEVELAND 
automatic folder 14x20 

BAUM 14x20 quintuplet 
automatic folder 

ROSBACK Gang Stitcher six- 
station unit 

New Challenge power and lever 
paper cutters in stock 

OUR WARRANTY 
has aluwuys been and will continue 
to be founded on our customer’s 
complete satisfaction 


TYPE & PRESS 


OF ILLINOIS, Ine. 
3312 N. Ravenswood, Chicago 














OFFSET PRESSES 
Single and Multicolor 


NEWSPAPER PRESSES 
Flatbed and Rotary 


COMPOSING ROOM 


LETTERPRESS 
Platen and Cylinder 


BINDERY 


Write Your Requirements 

















BEN SHULMAN associates, INC. 


500 FIFTH AVENUE, N.Y. 18,N.Y. © BRyant 9-1132 





@ GOING PRINTING BUSINESS and equip 

ment for sale. Established 30 years in Seattle 
Satisfactory clientele. Light, airy, spacious loca- 
tion. Kelly ‘“A’’, almost new Kluge automatic 
platen press. Steel top imposing stone, 1 type 
case, plenty of type, paper cutter. Lease. Price 
$9750.00 General Printing Co., 604 Prefontaine 
Bldg., Seattle, Washington. 





@ NEW, IMPROVED GLAZE-OFF ink solvent. 

It’s new. It’s America’s finest. Now guar- 
anteed to remove old, hard, dried and glazed ink 
from rollers and blankets. Makes old rollers 
and blankets like new. $1.65 per gallon. $1.50 
per gallon in 5 gallon cans. F. O. B. Hamilton. 
Graphic Arts Laboratories-—-Box 365-D—-Ham- 
ilton, Ohio. 





@ PRINTING PLANTS—Several choice loca- 
tions in Iowa, Minn., Wisc., letterpress and 
offset. Prices 18,500 to 45,000, all 1st class, down 
pymts. low as 4000. Write Libby Agency, 35 E. 
Kellogg, St. Paul 1, Minn. We sell newspapers 
and job shops. 
(Continued on next page) 
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Classified Buyers’ Guide (continued) 
FOR SALE (continusd) 


Model 5 Little Giant, 12x18 


10x15 Heidelberg, Hairline Reg- 
ister 


Style B Kelly Special, 17x22 


No. 2 Kelly, 24x35, reloading 
feeder 


Model CSM Intertype, tripod 
Model F2-2SM Intertype Mixer 


32-3412" Diamond Power Cutters 





54” Seybold Cutter, power back 
ry i 

Model 4B Brackett Safety Trimmer 

Monotype Casters, Keyboards, 


Mats, Molds, Non-distribution 
cabinets, etc. 


L0 ERNEST PAYNE CORP. 


82 BEEKMAN STREET @ NEW YORK 7. N 
TELEPHONE BEEKMAN 3.179) 





600 IDEAS 


for LABELS & STICKERS 


NEW CATALOG 





FREE Groaugee4 


\)\, Eighty pages of eye-catching, 
effective label ideas repro- 


and listed under 128 differ- 
\\ ent classifications. See for 
yourself these distinctly 
different FENT-ONAMEL 

\ labels, and how you can 

\ use them profitably in 

\ your business. 

\ 130,000 satisfied 

\ customers can't be 


FENTON LABEL CO. 


DEPT. 120, 506 RACE ST., PHILA. 6, PA. 


(Continued on next page) 





POINTING THE WAY 
TO BETTER PRESSWORK 


C= 


—— 


YOUR ink troubles vanish when you 

maintain your inks at printing peak with 

Central’s famous ink conditioners — they 

LAzC improve printing qualities. GLAZCOTE, a 
CONDI! protective ink conditioner, provides a tough, 
INK scratchproof finish that resists abrasion. 
Add it according to simple directions. 

Assure customer satisfaction with this low- 

cost, job-tested protection. A little does a lot! 


For letterpress. With ''33"’ presswork im- 
proves noticeably. Inks print with fresh 
sparkle and brilliancy. Colors pop right 
out from the paper. Halftones stay 
“sharp, clean and open.” 


100%, Guarantee 
8-Ib. TRIAL ORDER: 


If our Ink Conditioners 
fail to give complete 
satisfaction, return the 
unused portion at our 
expense! 


Developed especiclly for litho and multi- 
lith. In all qualities, similar to “33” Ink 
Conditioners for normal inks. Saves time 
in wash-up. Ink flow is uniform. Fewer re- 
runs are necessary. 


Imparts to light-bodied inks the same 
qualities provided by 33” Ink Condition- 
ers for normal inks. Gives greater overall 
print quality. Unexcelled with gloss inks. 





at 
COMPOUNDING COMPANY 


Ge 1718 North Damen Avenue, Chicago 47, Illinois 
ig 


IN CANADA—it's CANADIAN FINE COLOR CO., LTD., TORONTO 
Export Division: Guiterman Co., Inc., 35 South William Street, New York 4, New York 


CENTRAL COMPOUNDING COMPANY 
1718 N. Damen Ave., Chicago 47, Illinois 
Gentlemen: Please send information on: 
O GLAZCOTE O “33” 1 “0-33” 0 “600” 
Ship 8-lb. trial can for test: 
O GLAZCOTE 0 °33” © “0-33” O “600” 


FREE! 


i ly Ia 
hile the suPP 
pone without charg = 
lass graduate for m 
" ink conditioners. 


sts, we will 
ean 8-02. 
uring 








SOME PEOPLE SAY “UP 10 33% GREATER 
EARNING POWER’ WITH MILLER PRESSES. 
PROPERLY PRINTED SHEETS OF HIGH 
FARMUNE QUALITY AT HIGH OPERATING SPEEDS 

: HAVE ALWAYS BEEN POSSIBLE WITH 


POWER F MILLER PRESSES. QUICKER GET-AWAY 


TOO! WRITE FOR MORE DETAILS. 





MILLER PRINTING MACHINERY (0. 
1115 Reedsdale Street . Pittsburgh 33, Pa. 
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Classified Buyers’ Guide (continued) 
FOR SALE (continued) 





SPOTS for 


SPRING and SUMMER 











Request Cutalog 86 from 
COBB SHINN today. 
This sixty four page size 9 x 12 
plastic bound cutalog contains 
IDEAS in art (line and halftone) 


easy to use and economical. 
THE PRINTER WITH IDEAS 
SERVES THE CLIENT BEST 


Write now! Cutalog 86 is FREE 


COBB SHINN 


721 Union St., Indianapolis 25, Ind. 








Insist on Megill’s 
Gauge Pins 


for use on all Job Presses 


PATENT 


Spring Tongue ®) 
GAUGE PINS $1.80 doz. with extra Tongues 


MEGILL'S PATENT Original Steel ®@ 
GAUGE PINS 


HEAD 12, 15 OF 18 PT HIGH - 75¢ DOZEN 
Remember. ONLY MEGILL MAKES 
SPRING TONGUE GAUGE PINS. 
THE 
EDWARD L. MEGILL COMPANY 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 17, N. Y. 





FOR SALE (continued) 








SYVTRON 


“Vibrating” 


PAPER JOGGERS 





HELP TO REDUCE COSTS 


— by eliminating time g 
patting, turning and riffling. 
Investigate their potential 
in your shop — write to — 





HELP WANTED (continued) 


PRODUCTION 
ENGINEER ... 


Nationally known Multi- 
plant Paper Converter 
wants top-flight man with 
exceptional mechanical in- 
genuity capable of han- 
dling large volume pro- 
duction for plant in suburb 
of Boston. Compensation 
excellent. Replies held in 
strict confidence. Write to 
Box L-4 stating age, expe- 
rience and present salary. 














SYNTRON CO. 


575 Lexington, Homer City, Pa. 








Write for the NEW PERFECTION 


PRINTERS CATALOG 


Complete Up-to-Date Information about 
Printers Supplies and Machinery 
SENT FREE ON REQUEST 


PERFECTION TYPE - INC. 


Dept. IP ST. PAUL 1, MINNESOTA 











@ CLEVELAND “B” 25 x 38, 32 page attach- 

ment, AC motor—$400. Omaha newspaper 
folder, can be attached to No. 1 Miehle—$375. 
Thomas Mech. collator, 8% x 11—$50. All in 
good condition. Bell Printing Co., 2400 Curtis, 
Denver 5, Colorado. 





@ ONE PERFECT COPY OF THE BOOK, 

“Achievement in Photo-Engraving and Let- 
ter-Press Printing, 1927”. The book is in its 
original package. The first check for $100 gets 
it. G. Lynn Hollen, Box 686, Watertown, S. D. 


INSTRUCTIONS 


LINOTYPE-INTERTYPE INSTRUCTION 
Ohio Linotype School 
Logan, Ohio 





MOTOR CONTROL AND EQUIPMENT 


@ CLINE ELECTRIC MFG. CO., Cline-West- 

inghouse Motor and control equipment for 
printing machinery, 3405 W. 47th Street, Chi- 
cago 32, Illinois. 





REPRESENTATION WANTED 


@ SALES & ORDER BOOKS — BUSINESS 

FORMS, One-Time Carbon Forms, Envelopes 
and Tags. Free Illustrated Price Lists. ERSCO, 
Cor. Compton Avenue, Bronx 61, N. Y. 








@ 12 x 18 C & P Craftsman with Rice Feeder 

Serial No. RD1993. Also 12 x 18 C & P hand 
feed platen Serial No. D50486. Both have 220V- 
60 cycle variable speed motors. Stoyles Press, 
Ine., Mason City, Iowa. 














HOW TO BE 


BELT HAPPY 


WITH YOUR MIEHLE VERTICAL 


USE BEALL'S PINK "10-W" BELTS 
They’re Pre-Stretched! 


Beall’s Belts are better built—of a secret PINK 
composition (no rubber) strengthened by Sea 
Island Cotton and rayon. 

OIL WON’T AFFECT THESE BELTS! 
Guaranteed not to stretch more than 1’’—or to 
break (Six months service Guarantee or money 


oo 


NOT AVAILABLE FOR LATE MODEL V-50 
Order today and be belt happy tomorrow. 


Jack Beall Vertical Service 


641 S. Dearborn Street Chicago 5, Ill. 





@ AN EXTENSIVE LINE of new and rebuilt 

printing equipment on easy terms. Write 
for free list. Missouri Central Type Foundry, 
Wichita, Kans. 





HELP WANTED 


@ FOREMAN FOR COMPOSING DEPART- 

MENT. Midwestern letterpress plant doing 
variety of work. Will head staff of ten to fifteen 
compositors doing hand set, Ludlow, and lino- 
type composition. Modern equipment with ideal 
working condition; in a progressive organiza- 
tion. Plant located in a small city. Answer to 
Box L-8, The Inland Printer. 





@ HAND COMPOSITOR WANTED. We can 

use a third hand compositor in a non-union 
shop specializing in the printing of bank forms 
and located in a city of 5,000 in southern Mich- 
igan. Ideal working conditions—vacation with 
pay—group life insurance and an employees’ 
profit sharing plan. Box L-9, c/o The Inland 
Printer. 








@ SALARIED POSITIONS, $3600 to $30,000. 

This confidential service for outstanding men 
who desire a new connection, will develop and 
conduct preliminary negotiations without risk 
to present position. Send name and address for 
details. Tomsett Associates, 1028 Berger Bldg., 
Pittsburgh 19, Pa. 


SITUATIONS WANTED 


@ CONTROLLER & MANAGEMENT EXECU- 

TIVE under 40 offers 15 yrs. heavy experi- 
ence in management, controller duties, finance 
and credits. Able to develop and install COST, 
BUDGETS, and INTERNAL CONTROL sys- 
tems. Presently and for several years employed 
as Controller for printing concern. Will relo- 
cate anywhere. Salary approx. $10,000. Box 
J-1405, The Inland Printer, Chicago 6, Illinois. 





@ PRODUCTION—COST. Five years practical 

experience in production, cost estimating and 
cost analysis—some purchasing. Letterpress, 
Offset, Intertype and Monotype estimating, also 
bindery operations. Now employed, desire to re- 
locate. Interested in job plant, publications or 
children’s books. Write Box L-10, The Inland 
Printer. 





e FAST, ACCURATE operator wants job any- 

where in U. S. where experience in fine 
composition and efficient production can be 
gained. Have worked with quadders, mixers, 
saws. Union, college grad., 28, vet., married. 
Floyd H. Main, 820 S. Bedford St., Los Angeles 
35, California. 





@ CHALLENGING ASSIGNMENT sought by 

printing specialist with twenty years broad 
experience in printing, paper, and allied fields. 
Prefer research or development work but will 
consider production or sales. Write Box L-6, 
The Inland Printer. 





@ PRINTING SUPERINTENDENT thoroughly 

experienced in all departments of the indus- 
try ; now employed but wish to make new con- 
nection with progressive concern. Will go any- 
where. References. Address Box L-7, c/o Inland 
Printer, 309 W. Jackson Blvd., Chicago 6, III. 








@ SUPERINTENDENT, Letterpress—Commer- 
cial, Publication, Book and Color Work. 
Practical experience in all departments. 30 
years in executive capacities. Employed but 
desire change. Box L-11, The Inland Printer. 





@ ROCHESTER INSTITUTE OF TECHNOL- 
OGY GRADUATE majored in offset. 5 years 
all around letterpress experience, production 
planning experience. Desires position in Mid- 
west. Write Box L-5, c/o The Inland Printer. 
(Continued on next page) 
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Classified Buyer’s Guide (continued) 


STATIONERY 

@ WEDDING INVITATIONS and other en- 
graved stationery of fine quality. Siegrist 

Engraving Co., 924 Oak St., Kansas City 13, 

Mo. 





STITCHING WIRE 

e@ SPECIFY PRENTISS Stitching Wire. Over 
ninety-three years of wire drawing experi- 

ence. Supplied in coils or on spools. Sold by 

leading dealers everywhere. 





TYPE FOUNDERS 


NEW. .. Smart 


Use the new, effective Acme Foundry type faces— 
* Futura Ultra Bold Condensed italic, Perpetua, 
| Bulmer. Many others in specimen/price list. 


| ACME TYPE FOUNDRY 


| 633 PLYMOUTH COURT e CHICAGO 5, ILL. 











20th Century 


Ulfrabold Italic 


You will want this exclusive design cast by 
Perfection in Foundry Metal. Prices and 
specimens sent FREE. Fonts or sorts—14 to 
36 point. Immediate delivery. Write Today! 


PERFECTION TYPE. INC. 


Dept. IP ST. PAUL 1, MINNESOTA 





@ DURABLE FOUNDRY TYPE: Attractive 
faces, always dependable. Write for circular. 
Northwest Type Foundry, Minneapolis 15, Minn. 





@ FOUNDRY TYPE & PRINTERS EQUIP- 
MENT. Catalogs sent free on request. Write 
Perfection Type Inc., St. Paul 1, Minn. 


Branches 





Atlanta 


THERE’S 


IN 
a aal 


4 / GUMMED LABELS 


There are no better Gummed 
Label papers than 


PERFECTION 


FLAT THE YEAR ROUND 


GUMMED PAPERS 


(And repeat orders come easily ) 


PAPER MANUFACTURERS CO. 


¢ Chicago * 


Pacific Coast Warehouses: Los Angeles * 


PERFECTION Distributors have 
all the details and samples. 

If your Fine Paper Merchant 
doesn’t stock PERFECTION, 
write direct for complete 
information to: 


PHILADELPHIA 23, PA, 


New York * Cleveland * Los Angeles * San Francisco 


San Francisco 





AMERICAN 
BIG BOY 
MODEL 131 
ANY SPEED ANY PRESS 


N? 123456 


Facsimile Impression 


AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES., BROOKLYN, N. Y. 


BRANCH—105 WEST MADISON STREET, CHICAGO, ILL. 





The R & B 
EXTENSION DELIVERIES 


for MIEHLE, BABCOCK, PREMIER 
and other presses 


3 
AUTOMATIC PAPER LIFTS 


Special purpose equipment for the 
Graphic Arts Industry 


CONSULT US ON YOUR PARTICULAR PROBLEM 
THE RATHBUN & BIRD COMPANY, INC. 


DESIGNERS AND MANUFACTURERS +» FOUNDED 1898 
DEPT. | 379 WEST BROADWAY NEW YORK 12,N. Y 





Ftoor PLAN OF MILLER 27x41 TY Two Color Press 








FLOOR SPACE? 





DISTANCE FROM CYLINDER TO FIRST 
VIBRATOR ROLLER, WITH INKERS OPEN 


a 
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5d 
a. 
= a 


\ 
= 


1.9 '/4* —_—0 Voo—— 3'.11%° ——oF 
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Three Miller Two-Color Presses 
will occupy the space required 
by two other presses of the 
same sheet size. 

Write for other details of the 
Miller 27x41 TY Two-Color Press. 











\ 
PUSH BUTTON CONTROL 








ums swarcn 
po— 3'-1%" 


—————— 17'-9'0" DELIVERY & FEEDER CLOSED 
23'-3%4" DELIVERY & FEEDER OPEN 


10'-4%—" PRESS FRAME 
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MILLER PRINTING MACHINERY (CO. 
1115 Reedsdale Street - Pittsburgh 33, Pa. 
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Leading rbrticles for You This Mouth 


Page 


How Do You Rate With Suppliers? 
Now Is the Time to Find Out By Robert F. Welch 29 
New England Conference for Graphic Arts 
Studies Various Aspects of Productivity By Ranald Savery 31 
Kansas State Has First College Course 
in Teletypesetting. . . By Leroy Brewington 33 


Try the Sales-to-Assets Ratio Yardstick By A. C. Kiechlin 35 
Printer’s Promotion Hits Buyer’s Target . . . . . . . . . 42 


How Curtis Color Analyst Operates in 


The Milwaukee Journal Plant By George Eaton 44 


Ce a kt tw wr 


N 
—_ 


Blotter Contest Announcement . .........~. 


—all that plus these regular features 


Brevities 60 Pressroom ee se ae 
et ek ek ee ee ee 
Month’s News . ... . 62 
PO 6 we. 6 eee oF 


Member Associated Business Papers @ ABE) Member Audit Bureau of Circulations 


Joseph J. O’Neill, Business Manager, 309 West Jackson, Chicago 6, HArrison 7-7890 


Profroam . ... . » $3 
Specimen Review . . . . 55 
Typographic Clinic . . . 48 


William H. Thorn, Eastern Advertising Representative 
522 Fifth Avenue, New York City 18, MUrray Hill 2-7888 


Don Harway & Company, Pacific Advertising Representative 
1709 W. 8th, Los Angeles 14, FAirfax 8576 
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copy, 40 cents. Canadian: $4.50 a year, single copy, 45 cents. Pan-American: one year, $6; two years, $10; 
three years, $15. Foreign: one year, $10; three years, $20. Make checks or money orders (for foreign) 
payable to Maclean-Hunter Publishing Corporation. Foreign postage stamps not acceptable. Entered as 
Second-class matter, June 25, 1885, at the Post Office at Chicago, Illinois, under Act of March 3, 1879. All 
manuscripts should be accompanied by adequate postage for their return. THE INLAND PRINTER assumes 
no responsibility for unsolicited contributions except to accord them courteous attention and ordinary care. 
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when Gud make-ready ig called fr... 





dovit aay Tympan: 
oay CROMWELL’ 


With Cromwell Special Prepared 
Tympan, your make-ready troubles 
are over. It’s extra hard. Every sheet 
is uniform throughout. Cromwell 
Tympan has amazingly high tensile 
strength and absolute resistance 
to oil, moisture and atmospheric 
changes. With Cromwell you get 
clean, sharp impressions every time. 
And it’s UNCONDITIONALLY 
GUARANTEED! 


Cromwell Paper Company 
4801 South Whipple Street 


Try Cromwell Yourself! 
Chicago 32, Illinois 


Fill Out This Coupon For a 


FREE Working Sample— I'd like to try Cromwell Tympan. Please send me a sample sheet. 
No obligation, of course. 


CROMWELL paper company ogee 


RN ar a tse Tarts aa ce csula oa acess acne -abpeanpniagaigonmeansinecan dese vavorasiciees 
4801-39 South Whipple Street, Chicago 32, Illinois 


isc NR Seas cas cases bankaane 


Press Make : Top Sheet Size | ...........0..... 





(check) —Square cut 0) Clipped, scored 0 





Brake shoe is self-aligning 
with respect to the 
clutch flange. 


Adjusting screw can be 
used to regulate braking 
action of shoe. 


NEW FORKED LEVER 
for instant, automatic stops 


Here’s a new Intertype device that insures safer operation, reduces 
maintenance and eases the operator’s task. This new automatic Forked 
Lever not only stops the machine instantly and accurately, but does it 
positively no matter how old the machine is. There’s no worry about 
rebound or overthrow caused by worn parts. That’s because a new self- 
aligning brake shoe is built right into the lever, stopping the cams 
smoothly at any point in the cycle. This new Forked Lever can be ap- 
plied to outstanding Intertype line composing machines (Part S-795). 








NEW KNIFE WIPER 


for cleaner slugs 


This new style Knife Wiper does a two-fold 
job. (1) It removes metal chips efficiently 
because the wiper bar is in direct contact 
with the knives on every stroke. That means 
cleaner slugs. (2) New rigid gib design 
also reduces costly maintenance. The Knife 
Wiper can easily be installed on outstand- 
ing Intertype machines (Part U-5533) 





